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BLEACH Reduce the amount of bleach one third, 


giving fabrics longer life. 


Blueing can be completely eliminated 
BLU E when you use ULTRA-LITE. 


The high water level in the blueing operation 
WATER . 7 
is NOW Unnecessary. 


At least 5 minutes running time 
TIME 7 


from every load. 


Consult your Keever Sales-Service Man 
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MADE BY THE STANDARD CHEMICAL 


works... . A subsidiary of The Keever Starch Co., Columbus 15, Ohio 
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SOUTHERN MILLS, INC. 
585 Wells Street. S. W. Ailanta, Georgia COTTONBLOSSOM 
The COTTONBLOSSOM Line of Laundry Textiles « Sold Exclusively Through Supply Jobbers 
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The Cover 


This month’s cover illustration is a cartoon 
by Associate Editor Lou Bellew which, by the 
time you read this, will have been flashed on 
the screen at the American Institute of Laun- 
dering’s convention in Los Angeles as part of 
his series of ilustrations for the unveiling of 
the fourth bi-annual survey of the family 
laundry market. 

Under the title, “This Is The Laundry In- 
dustry,” the survey is published by AIL 
Special Report No. 205. Like its predecessors, 
it was financially sponsored by Procter «& 
PUBLISHED MONTHLY SINCE 1893 Gamble and constitutes the only nationwide 
report on consumer likes and dishkes regarding 
the services the nation’s Jaundries are offering. 

A comprehensive review of the survey’s find- 
VOL. LX, No. 10, OCTOBER 15, 1953 ings appears on page 9 of this issue, You 
won’t want to miss it. 

Incidentally, if you missed the unveiling at 

5 Los Angeles, don’t be upset. The slide presen- 

& E A ct E RK S és u 7 i | tation, Lou’s cartoons included, is available 

for local showings across the country. Last 

time we talked to AIL’s Bill Mercer he said 

he was stopping off for two local showings on 
Features his way home from Califormia. ; 

Speaking of showings reminds us of a little 

symbol we show on this page every month 

Industry Reaches Only 1 in 3 Potential Customers....... .By Henry Mozdzer It is PTT) 
‘ a’ 


Starchroom's Laundry Primer, Part XX By Margret M. Reschetar pf a 

Opportunity Knocks Twice...... By Henry Mozdzer e 2 
¢ 

J 


Inter-industry Conference By James A. Barnes “Cuca” 


Allied Trades Committees Named . These initials stand for Audit Bureau of 
Cleani Cireulations and we are proud as punch we 
eanin i 
9 ean include them in every issue, like Lou's 
cartoons. 
ne ABC means more to you, the reader, than 
Television Works Both Ways. . . gor bakes shin you may reahze. You see, our membership in 
ABC is a guarantee to all who are interested 
7 that our circulation claims are accurate and 
Methods of Water Softening, Part ti. -- +++. -By Joseph C. McCabe that subscriptions to SrarcHRooM have been 
Power Cost Lower, Profit Higher....................By Henry Mozdzer sold by legitimate means. q 
How dovs that affect you? It’s as simple as 
this. A magazine must have advertising to stay 
Conventions in business fo sell advertising it must have a 
> receptive audience. To have that receptive 
audience in sufficient quantity and quality yout 
editor must provide an editorial menu that ts 
of high caliber as to hewness, accuracy and 
completeness. 
Therefore i » reader, th } 
Departments Therefore, to you, the reader, that VB 
symbol acts as a guardian watching out for 


your business and professional interests insofar 


Basement Answers Space Question. nie o's By Phil Greene 


Engineering 


Virginia 


rrr ..ss. 6 New Products and Literature... ... as they are served by us. 
Loundry News Notes 40 =News From the Allied Trades... ... So long until next month, when we'll be back 
Rhapsody in Bellew. . . ..... 46 Convention Calendar with the AIL convention report and news of 


Laundry Business Trends 5D CGhlwaoles ......... 7 industry developments ont that way. 
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make it REZISTAL 


Stainless... 


Leading manufacturers of laundry equipment are using Crucible 
REZISTAL stainless steel for washers, presses, extractors and tumblers... 
for all equipment designed for hard, efficient service and quality work. 
That’s because you get better, longer service from stainless steel 
laundry equipment. Its smooth, hard surface is easier on the wash load, too. 
And there are fewer cleaning problems with REZISTAL stainless than 
other metals. You can rinse away deposits without fear of corrosive action 
by the solvents. REZISTAL’s resistance to rust, stain and corrosion 
makes it the logical choice for all types of laundry equipment. 
Crucible REZISTAL stainless steel is a good investment. 
It costs no more, yet turns out cleaner, faster work with less effort. 








|CRUCIBLE first name in special purpose steels 
53 gaan of |e stolrading REZISTAL STAINLESS STEEL 


CRUCIBLE STEEL COMPANY OF AMERICA, GENERAL SALES OFFICES, OLIVER BUILDING, PITTSBURGH, PA 


REX HIGH SPEED © TOOL © REZISTAL STAINLESS * ALLOY * MAX-EL MACHINERY * SPECIAL PURPOSE STEELS 
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Starchwom Edttorial 


The Next Three Years 


Word comes from the American Institute of Laun- 
dering that they were obliged to cancel the School 
of Management’s Production and Engineering class 
which was scheduled to open on September 8. 

The reason? A shortage of enrolments. Only 10 regis- 
trations had been received by August 25, less than two 
weeks before the scheduled opening day. 

In explaining the cancellation, AIL said that to give 
full staff time to such a small enrolment would be taking 
away from the time that should be devoted to the 
entire membership, Since it is not feasible to cut down 
on the number of instructors nor on the hours of ¢lass 
time in this course, the only alternative was cancellation. 

Hardly an issue of STARCHROOM goes to press without 
an announcement of one or more of AIL’s educational 
activities in behalf of its members. The Institute sent 
seven individual mailing pieces on the September class 
to the entire membership, in addition to little reminders 
attached to dues notices, letters and similar communica- 
tions. It cannot be said that the Was not 
sufficiently publicized. 

As to the value of the courses, the facet that many 
AIL alumni are today leaders in the industry certainly 
speaks more eloquently than anything we could say. 

To what then can the cancellation be attributed? 

One staff member put it this way: “There apparently 
is a definite apathy on the part of laundryowners toward 
training of this type. Yet they seem to be most ineon- 
sistent. On one hand they deery the lack of trained 
personnel, they beg for managerial help, they want in- 
formation on production, engineering, sales, advertising, 
and the like. At the same time, their attitude is such 
that they have neither the time nor the inelination to 
send someone from their organization to get the type 
of training they so sorely need.” 

AIL’s staff is now trying to work out a policy for 
future traiming courses, A questionnaire was sent to the 
entire membership in an effort to learn which firms 
would be interested in sending someone from their or- 
ganizations to the school during the next three years. 
Again there was a disappointing response. Only 97 of 
the entire membership had the time to return the com- 
pleted form. And it wasn’t lengthy—merely a return 
posteard. Of the 97 who did respond, only 10 indicated 
that they would be sending personnel to Joliet in the 
next three years. 

This is hard for us to understand. We can’t recall 
many plants we have visited where the need for trained 
personnel doesn’t exist. In fact, more frequently than 
not, we wind up a plant visit by having the owner or 
manager literally beseech us for the name of an experi- 
enced superintendent or potential management man. 

Every issue of this magazine carries scores of classi- 
fied ads from plantowners and managers who are 
seeking such men. And the number of ads from men who 


Course 
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are looking for that kind of job pales insignificantly 
beside the number of plants that are looking. 

Hasn’t it ever occurred to these executives that it is 
actually less expensive in the long run to promote from 
within their own organizations? That people who are 
thus promoted prove more efficient and will stick with 
them longer? And the best way to see that they are 
properly trained for managerial duties is to send them 
to Joliet? 

If any laundryowner needs to be convinced that this 
training will be as badly needed in the next three years 
as ever, let him turn to page 9 and read how the industry 
is losing, little by little, its share of the potential mar- 
ket. It’s going to take a lot of trained managerial talent 
to reverse that trend in the next three years. We wonder 
where it’s going to come from. 

And, now, for something more heartening to think 
about, let’s turn to the subject of 


Inter-Industry Cooperation 


The National Association of Shirt, Pajama and 
Sportswear Manufacturers pulled off a highly suecessful 
meeting last month which augurs well for future co- 
operation between apparel manufacturers, retailers, 
laundryowners and drycleaners, And, what is more 
important, it would appear that the groundwork has been 
laid for the kind of cooperation in which the consumer 
will be the principal beneficiary. (Without that con- 
sumer on our side, none of us ean make any money, 
boys.) 

If the directors of AIL. and the National Institute of 
Drycleaning, as well as those of the other interested 
organizations, can see their way clear to endorse the 
resolution passed at the meeting, a good start toward 
development of a practical set of performance standards 
and honest labeling of fabrics will be made. We hope 
they Can. 

The atmosphere at the recent meeting was most en- 
couraging. A spirit of cooperation on the part of 
everyone Was clearly evident. That is as it should be 
because nothing can be accomplished in an atmosphere 
of hostility and mutual suspicion. Each group must be 
prepared to give a little here and a little there or nothing 
will be accomplished. 

It has not always been this way. Back in 1949, a 
meeting between the men who make shirts, the men 
who sell them and the men who maintain them cul- 
minated the joint efforts of ATL and StarcHroom. But 
nothing ever came of it and we suspect it was because 
of the somewhat “charged” atmosphere that prevailed 
after the meeting. 

This time it looks different, thanks to the efforts of 
all concerned. 

A full report of the meeting appears on page 36. Every 
laundryowner who is interested in keeping up-to-date 
on industry trends will want to read it. 
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UNIT SORTING INCREASES PRODUCTION 307% 


Sorting by Folders Cuts Cost, Reduces Mix-Ups, Speeds Service 


ae 


Unit sorting begins in the classifying-marking department. Shirts are separated 


and sent to the marker to be counted, listed and identified. Last number of mark 
indicates bundle number. Nine or ten bundles make a lot. 





Since all bundles have number ending in 1 to 9 or 1 to 0, sorting into bins numbered 
1 to 9 or 1 to C is fast, easy ... does not slow down folder's production. Com- 
pleted lot goes to checker-wrapper without extra handling. 
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Entire 9- or 10-bundle lot of shirts goes to one shirt unit. When the folder com- 
pletes a piece, she sorts it directly into proper bin in a Bishop 9- or 10-bin Sorter- 
Transporter. When folder finishes lot, all pieces are sorted. 


ere rrr. 
hiigiat en a8 
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No sorting department needed. Checker-wrapper moves Bishop bins into position, 
checks each bundle of shirts against list, then wraps. Sorting by this system is 
faster, more accurate, less costly than by old method. 


Save one handling of every shirt...cut hours per day from bundle processing 
time. Ten bins fit either 9- or 10-bundle system. Two types: For shirts (bins 10 
wide, 15° high, 18° deep), No. B29-1010, $69.00; for wearing apparel (bins 
13° wide, 15° high, 18° deep), No. B29-1013, $79.00. Ask for details. 


Séwo°°°° hye Meg Coryoor, Vetlay ee 
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G. H. BISHOP CO., 1600 Foster St., Evanston, Ill. 


Please send full information on unit sorting system in which folders 


do the sorting; also details of Bishop Sorter-Transporters 
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Users of 2,013 
§lyde: Out ” Washers 


can’t be wrong! 


We don't ask you to take our word that Troy ‘Slyde-Out’ Washers 
wash as well or better than open pocket machines. Instead 

we'd rather have you hear the facts from laundryowners who have 
installed ‘Slyde-Outs’ and know from their own personal experience. 


While mechanical dump washers unload as quickly and easily 
as ‘Slyde-Outs,’ remember — 'Slyde-Outs’ cost much less! And 
‘Slyde-Outs’ have no complicated mechanisms to get out of order. 


Understand, we’re not “knocking” open pocket machines. 
Troy is glad to build open pocket washers for those who prefer 


them. But the demand for ‘Slyde-Outs’ has become so great that 
today ‘Slyde-Out’ Washers constitute 85% of Troy’s actual washer 


production. ‘Slyde-Outs’ answer the laundryowner’s need for a 
labor-saving machine that turns out quality work — and that 


is reasonably priced. 

To get the facts first hand, why not visit the plant nearest you where 
‘Slyde-Outs’ are in everyday operation. Ask your Troy repre- 
sentative for a list of ‘Slyde-Out’ installations, or write us direct 


at the factory. 
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ABOUT BETTER 
WASHING QUALITY 


oF 'SLYDE-OUTS' 


TROY LAUNDRY MACHINERY 


Division of American Machine and Metals, Ino., East Moline, I)linois 


of ‘Slyde-Out’ users 


+ near me. 


LAUNDRY MACHINERY 


t 

! 

{ 

t 

! 
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} Send me the names 
| 

} 

j 


| Send me a catalog on 


ee 
FIRM NAME 


ee 
STREET ADDRESS 


Division of a *"Slyde-Out’ Washers. 


American Machine and Metals, Inc. 


EAST MOLINE, ILLINOIS | | Have a Troy repre- 
World's Oldest Builders of } sentative call on me, 


Power Laundry Equipment i 








ATTENTION OF MR 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 





SURVEY OF 


Industry Reaches 


Only Lin 3} 


Potential Customers 


Latest consumer survey shows market stil] 


growing, Jaundries stil] not keeping pace 


By HENRY MOZDZER 


THE POTENTIAL MARKET for tamily laundry 


service continues to grow and grow but laundryowners, 


as a Whole, are not keeping pace with the expansion 
Since 1947 the potential market population-wise has 
increased by 6% million, During the same period the 
laundries have added less than 2 million new customers 
to their order books, In the over-all picture only one 
out of every three potential customers is a commercial 
laundry patron. 

These and PRASAD other ye rtinent faets, 
challenge the managerial ability of every laundryowne! 


which should 


in the country, are found in the new ly released American 
Institute of Laundering’s Special Report No. 205. 

The report is the fourth ina series of surveys unde 
the Joint sponsorship of the Procter & Gambje company 
and AIL. Like its predecessors, it is Che result of (hau. 
sands of persona) interviews conducted by the Psyeho- 
logical Corporation among housewives in urban areas 
throughout the country. For this purpose an urban area 
is defined as a town haying a population of 2,500. 01 
more, or a built-up area adjoming such a town 

feestablishing the faet that most of the regular family 
wash is done at home (55 percent of it is) the re- 
searchers pressed a little harder and found that the 
little woman wasn't handling all the wash by herseli 
Some 45 percent of the urban housewives send at least 
part of the washing out to either the commercial laun- 
dry, the neighborhood laundry or the laundress. Sig- 
nificantly enough, almost one-third of the housewives 
have more than one way in which they regularly do 
the washing. 

From here on in. the survey undertakes a rather de- 


tailed analysis of both the commercia) and neghbor- 
hood customer to find out who they are, why they deal 
where they do and what sort of seryiee they get 


The commercial laundry customer 


li any composite pieture can be drawn, this is what 
the best, fF not typical, commercial Jaundry user Jooks 
like 

She lives alone or with one other person inh an part 
ment located im an Eastern 100 000 


popluation or more, She’s over 40 vears old, working 


house towh ot 


and in the highest mecome bracket 

Whether she is a partial or complete user, she prefers 
to sena fer faunery out, first, fy eouse if 's eusier or more 
convement and, second, because she thinks the 
cial laundries do good work. But while sti 
their use, she stil) thinks they are hard on hey 
I} she’s a partial User’. she lsd thinks the service 


LOO « RPEHspve 


Come) 


endorses 
Prurracdh 


How many customers are there? In 1947 there were 
24%) million families ving in urban areas, OF thess 
tumilies, 37 (9,065 000) 
laundry for al] or part of the family wash 
(2,450,000) were complete users and 27 
000) were partial users 

In 1949 the 
million 


used it COTE TCLA 


Pen percent 
(GO.615 


percent 


percent 


families had mereased 


(9.945 000) wer 


number oO} urban 


to 25% ot which 39 percent 
customers. ‘Ten percent (2 550. 000) were complet users 
and 29 percent (7,395,000) were partial users 


[n 1951 there were IS [00.000 urban farnailte £ of whieh 


36 percent (10,116,000) were customers, Ning percent 
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POTENTIAL 


LAUNDRY 
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10,885,000 = (35%) 
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(2,529,000) were complete users and 27 percent (7,587,- 
QO0) partial users. 

This year the number of urban families, still increas- 
ing, amounts to 31,100,000, of which 35 percent. (10,885,- 
000) use a commercial laundry for all or part of the 
wash. Seven percent (2,177,000) were complete users 
and 28 percent (8,708,000) were partial users. 

In studying the figures it is important to understand 
the precise definition of the terms “complete user” and 
“partial user.”” A complete user is one who sends all of 
her family wash to the laundry all of the time. This 
group does not include anyone who sends less than once 
a month. The term “regular family wash” does not 
include items such as lingerie, hose, silk blouses, woolen 
sweaters, woolen hose, ete. A partial user is one who 
sends part of the regular family wash regularly or all 
of the wash only part of the time. No attempt is made to 
distinguish between regular and irregular customers as 
the laundryowner may think of them. A housewife who 
sends only shirts each week is called a partial user 


Has the commercial laundry’s volume grown with 
the market? No, While the potential market increased 
10 percent (3,000,000 urban families) during the past 
two years, the industry made a gain of only 7.6 percent 
(769,000) during that time. 


Where is the industry specifically losing ground? 
There has been a continuing decline in the proportion of 
homes using commercial laundries. The principal loss 
has been in homes sending all the family wash regularly. 

Where is the greatest concentration of customers? 
Geographically, the East with three-tenths of the urban 
population has the greatest proportion of commercial 
laundry users—46 percent. The South with two-tenths 
of the population (and always a laundry leader) dropped 
to second place with 43 percent. But perhaps the most 
significant development is going on in the Far West 
with its two-tenths urban population. Commercial Jaun- 
dry users here have shown a marked decline from 36 
percent in 1947 to:27 percent in 1953. 


1953 
15% 


1951 
18% 


1949 
13% 


1947 


Far West ... iuinae es 4% 
East 11% 15% 14% 13% 
South Pies ais oh baa 14% 15% 12% 12% 
Midwest ... - wiser SMe 6% 7% 8% 8% 


What sort of home does the commercial laundry user 
come from? About half of the urban families live in 
single-family units; the proportion of customers coming 
from such residences amount to 31 percent. The highest 
proportion of users still comes from apartment dwellings 





24 500,000 (100%) 


25,500,000 (100% ) 


28,100,000 (100%) 


31,100,000 (00%) 


even though commercial laundries are losing ground 
here. In 1949 they amounted to 53 percent, in 1951 to 
48 percent and today 45 percent 


Why do complete users send their clothes to the 
commercial laundry? The most frequent answer given 
was convenience. This point should most certainly be 
stressed in any promotional plan. Some of the other 
answers also point up the idea of convenience: 

1947 1949 1951 1953 
More convenient to send clothes out; 
easier to send out 
Laundry does good ‘vork; like their 
work . qe ; ne 
Lack of facilities at home; no wash 
ing machine .... a ; 
Have no time to do it (all of it) at 
home ; —* ; 
Reduces housework; too much work 

at home ... ; P , i 
Sending clothes out leaves more 

time for other things ers 
Some articles too difficult to do at 

home; some too dirty .. 


27 %o 26% 32% 42% 


33% 35% 27 %o 32% 


24% 19% 20% 19% 


11% 11% 13% 23% 


18% 11% 10% 12% 


9% 11% 6% 12% 


13% 13% 7% 3% 
How does the trend in losses compare to previous 
years? The survey finds that there have been fewer com- 


plaints by commercial laundry customers that “the 


als Light blue bars 


= “DP indicate both 
J\% complete and 
partial users of 

commercial taundry service. 
Darker blue portions with as- 
terisks show market that would 


reached if 1949 


trend had continued. 


have been 


laundry loses things.”’ The proportion of complaints has 
decreased by almost half from 21 percent in 1947 to 12 
percent in 19538 

That losses are long remembered is borne out by the 
fact. that 17 percent of the customers who complained 
said that their loss occurred over two years ago, Hap- 
pily, this year again almost two out of three of those 
who reported losses were satisfied with the settlement 
made, Laundryowners have apparently bent over back 
ward to make sure adjustments have been adequats 
for in 1949 only 50 percent of the customers said the 
claim was handled satisfactorily 


In reply to how claims were handled, the following 
figures show that more laundries are now paying ¢laims 
in full and fewer are doing nothing at all about them 
1949 
26% 
26% 
25% 
16% 
6% 


1951 
38% 
28% 
15% 
12% 
7 %o 


Paid in full; offered to pay 
Replacement made 

Nothing done at all; avoid the issue 
Paid below real value; fairly satisfactory 
Found lost articles 


Are more commercial laundry customers using cash- 
and-carry? Yes, about 3 out of 10 use this type of service 
(Continued on page 12) 
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(Continued from page 11) 
\pparently the drive-in boom hasn’t really leveled off. 
Thirty pereent of the customers are using it today as 
opposed to 21 percent in 1947. 
80% 


0 30 % 70% 











Delivery 














Most of the commercial laundry business, however, 
still comes in from routes. And less than 1 pereent of 
the housewives questioned said that they used both 


methods to get their wash to the laundry. 


Has the proportion of customers in big towns in- 
creased? No, there has been little change in the propor- 
tion of commercial laundry users as between large and 
small towns. The larger towns—those over 100,000 
provided 44 percent of the business while in smaller 
towns the figure is 27 percent 


How does the employment status of the housewife 
affect the industry? The commercial Jaundries have a 
higher proportion of customers among the one-quarter 
urban housewives who work than among the three- 
quarters who don’t. In 1953 approximately 41 percent 
of the working housewives were customers. In 1947 
there were 44 percent and in 1949 and 1951 some 42 
percent, thus indicating a gradual decline. 

Among unemployed housewives, 33 percent sent their 
clothes to the commercial laundry this year as com- 
pared to 26 pereent in 1951; 38 percent in 1949; and 36 
percent in 1947. This status is too erratic to indicate 
any definite, clear-cut trend 


How does the amount of family income influence the 


use of commercial laundry service? Commercial laun- 
dries have a much larger share of the two higher income 
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Commercial Laundries less popular in far west 
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groups but at the same time there are fewer (only 
three-tenths) urban families in these higher income 
brackets. Deelines in the use of this service are most 
noticeable in the middle-income group, where the pro- 
portion of users dropped from 34 percent to 30 percent 
since the 1951 survey, and the low-income group, where 
the proportion of users dropped from 22 percent to 18 
percent for the same period, 


How does the size of the family influence the use of 
commercial laundry service? Generally speaking, the 
larger the family the smaller the proportion of users 
The greatest proportion of customers come from family 
units composed of one or two persons. A steady decline 
has been noted among families containing three or four 
persons and a much sharper drop is evident in families 


of five or more persons 


1951 
40% 
38% 
24% 


1949 
42% 
40% 
32% 


1947 
43% 
36% 
34% 


Commercial Laundry Users 

1 or 2 persons (3/10 of urban families) 
3 or 4 persons (5/10 of urban families) 
5 or more (2/10 of urban families) 


The neighborhood laundry customer 


The best, if not typical, neighborhood laundry 
resembles the commercial laundry user in that 
employed and lives in an apartment in a large town 
But here the similarity ends. First, of all, she lives in the 
Far West, she lives with two or three other persons and 
she’s under 40. More than likely you'll find her in the 
middle-income group, though an almost equal number 
of her sisters are in the high-middle as well as the low- 


Use! 


she’s 


income group. 

For her “the neighborhood laundry is fine; she likes 
everything about it.” And she (27 percent) says so 
giving that as her major reason for using it. Strangely 
enough when you ask her what she dislikes about the 
service, she (15 percent) says the neighborhood laundry 
“doesn’t get clothes clean.” The economy angle was the 
last and least frequent (6 percent) reason given for 
favoring the service. 


How large a proportion of the urban population do 
the neighborhood laundry users represent? About 12 
percent. While the actual number of users has increased 
with the population, the proportion has not changed in 
the past four vears. This vear’s customers total 3,732.- 





‘Allow a little more for the wind Mrs. Murphy”’ 
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YOU CAN’T MISS WITH EITHER 
OF THESE 
SURE-SHOT COMBINATIONS! 


With either Brex or Ozonite on 

the "break'’—and Orvus Hytemp * 

in the suds baths which follow—you 
really give soil both barrels! Either of 
these sure-shot combinations give you 
these important advantages 


Gets the dirt out fast 
+ eee ee 8 er Reduces washing time 
; Reduces bleach consumption 
Cuts rinses 


Cuts washing costs 


MAKE THE 30-DAY 
ORVUS HYTEMP TEST! 


Put Orvus Hytemp to work in your washroom for 
30 days and check its performance—and its 
savings. We're betting our five years of re- 
search work on Orvus Hytemp that its better 
washing results and production savings will 
agreeably surprise you. 


Po ctervban ble 


Bulk Soap Sales Department 
Cincinnati, Ohio 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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“Then tattoo a tie and I’m set.’’ 











QOO. Somewhat fewer housewives say they use the laun- 
dries located in the apartment heuses in which they 
live (only 5 percent). Most prefer the neighborhood- 
store type of operation (7 percent). 


In which section of the country is the neighborhood 
laundry most popular? Although there has been a slight 


drop, the Far West still has the greatest proportion of 
neighborhood laundry users (15 percent). The Mast and 
South rank second and third with 13 and 12 percent 


respectively. Most users are found in towns of 100,000 
and over and their number is gaining ground here, Only 
6 percent of the urban families living in towns under 
100,000 make use of neighborhood laundry facilities. 


Is there a difference in the age of the users? There is 
a trend toward increase in proportions of younger users. 
About 15 percent of the customers under 40 make use 
of the neighborhood laundry as compared to the 9 per- 
customers over 40, The commercial laundries 
major portion (37 percent) of the customers 


eent ol 
got the 
over 40 


How have employed housewives affected the busi- 
ness? Neighborhood Jaundries have shown continued 
gains in customers among the working housewives. The 
proportion has doubled to 18 percent since the 1947 
survey. Meanwhile the unemployed housewife accounts 
for a fairly steady 10 the 
laundry business 


percent of neighborhood 


How does family income affect the picture? Where 
income is coneerned, the proportion of users has re- 
mained constant in every group exeept the highest. In 
this highest group, which represents only one-tenth of 
the urban families, the use of neighborhood laundries 
has declined from 11 percent in 1949 to 9 percent in 
1951 and to 6 pereent in 1953 


What size families make up the bulk of the neighbor- 
hood laundry trade? Families composed of three or four 
persons seem to make the best neighborhood laundry 
customers and they constitute about half of the urban 
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population. Their number has gradually been increasing 
from 10 percent in 1947 to 14 percent in 1953. Larger 
families—-those with five or more persons—today ac- 
count for 5 percent of the business volume. No signifi- 
cant change was noted here. The one- or two-person 
family units which make up three-tenths of the urban 
population, however, have been using the facilities less 
and In 1949 they constituted 17 percent of the 
neighborhood laundry trade and this has fallen to 15 
percent in 1951 and 12 percent in 1953. 


less 


Why do people like neighborhood laundries? Pri- 
marily because they are quicker and convenient. Here 
ure some of the other common reasons given: 


1953 
1% 


1949 
18% 


1951 
17% 


1947 


Convenient; handy 18% 
like everything about it; they are 
fine gee ate 14% 
Like the way clothes are done; does 
work well; clothes are cleaner 
Quicker; saves time 
Is more economical ’ 
Easier; no bother or trouble; less 
work 


12% 12% 27% 


12% 10% 9% 7% 
24% 9% 8% 13% 
19% 7 %o 8% 6% 
12% 10% 7% 8% 
Among the people who have tried it, common reasons 
for dishking neighborhood service are: 
1949 1953 


1947 1951 


Don't get clothes clean; had to redo 

wash ; : eats 7% 18% 15% 15% 
Too much trouble; too hard work .. 4% 3% 13% 1% 
Too expensive .. , See eee 1% 4% 3% 4% 
Wastes too much time; inconvenient. 3% 6% 3% 8% 
Too far away; no car to take wash 


in ; ois . 5% 5% 2% 7% 

For the first time, the survey looked into the operating 
practices of the neighborhood laundry and came up with 
these findings: 

A little more than half (53 pereent) of the customers 
put their own washing into the machine, but in most 
cases (69 percent) the actual washing was done by the 
attendant rather than the customer. 

And while 54 percent of the customers usually have 
their wash dried, 96 percent. do not have it ironed. This 
may be due in part to the lack of finishing equipment 
on such premises, 


The untapped market 


At this writing, there are 112 million in the potential 
market who have never used a commercial laundry—37 
percent of the urban population. Why? 

Taking prospects as a whole, the higher expense is the 
most often stated objection. Of housewives who have 
never used laundry service, more than half said that 
they would rather do their own or that they feel they 
can do their own washing better. And here are some of 
their other reasons for not buying: 

1947 1949 1951 1953 
Too expensive; cheaper to do my 

own ee 

Rather do my own; | can do my own 
Have own machine; own facilities 23% 29% 17% 21% 
Laundry hard on clothes 31% 29 %o 21% 19% 
Laundry loses articles; too careless 8% 7% 3% 6% 
No need or reason to send it 2% 8% 4% 10% 


50% 
55% 


51% 
46% 


43% 
39 % 


43% 
51% 


Where has the industry failed? One glaring loophole 
pointed out by the survey indicated that comparatively 
few of these “never” users have been asked for their 
trade. This vear the number of housewives who reeall 











Only Pantex can offer you finer, faster shirt finishing 
that’s protected by the elimination of all the gadgets that 
cause 85% of your usual laundry press service and main- 
tenance headaches. Pantex Air-Operated Laundry Presses 
have no diaphragms, cams, push buttons or packings— 
and only ONE air valve, only ONE cylinder and only 
ONE shock absorber. Pantex engineering—with modern, 
simplified design — offers Pantex owners an extra assur- 
ance of wuinterrupted production of high-quality laundry 
finishing, so necessary to keep profits and costs-per-unit 
down. To see how Pantex does this, contact your Pantex 


Representative today or write direct. 


PANTEX MANUFACTURING CORPORATION 








PAWTUCKET, RHODE 


ISLAND 





16 STARCHROOM 


a routeman asking them to send laundry has decreased 
to 15 percent. Here are the figures: 


1953 
23% 
24% 
15% 
20% 


1951 
30% 
34% 
21% 
28% 


1949 
23% 
21% 
14% 
19% 


Present users 
Former users 
Never users 
Total market 


For the total market 80 percent of the routemen didn’t 
ask prospects for laundry or present customers for more 
laundry 

Former users who make up 28 percent of the potential 
market didn’t complain about the price so much, The 
fact that they now have their own washing machines 
is given as the most common reason for not buying. 
Some of their other reasons are: 

1947, 1949 

Too expensive; cheaper to do my 

own e- cee cere eer 
Rather do my own; | can do it 

better or 
Have own machine; own facilities 
Laundry hard on clothes ee 
Laundry loses articles; too careless 


52% 52% 
44% 
39 %o 
46% 
23% 


38 % 

49 %o 

40% 

17% 
Sport shirts 

The survey this year did not delve into drycleaning 
or quick service, but for the first time it took a long 
look at sport shirts. The chief findings are that about 
75 percent of the commercial laundry customers own 
them and that almost one-half (36 percent) of these 
customers send them in for washing. In answer to the 
question of whether they send all or part of their sport 
shirts to a commercial laundry, 64 percent said they 
send all the sport shirts they own. 

Cotton sport shirts are the most common type re- 
ceived at the commercial laundry as well as the most 
common type owned by the customers. Shirts made of 
synthetie fabries are the least likely to go to the com- 
mereial laundry. Out of every 25 customers owning 
sport shirts, 6 of them own svnthetice fabric shirts and 
only one of these goes to the laundry. 

Reasons for not sending sport shirts center around 
three factors: Housewives feel it is easy to do a good 
job on them at home. They fear that the laundry will 
do an unsatisfactory job, And some shirts are or appear 
to be unwashable 
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“Please, Maimie, use the same size puffs !’’ 











Almost 8 out of 10 customers send some type of shirt 
to the commercial laundry. This proportion hasn't 
changed for the past six years and the survey Calls 
attention to the fact that some of those customers not 
sending shirts do not own men’s shirts. 

One interesting fact not previously tabulated was 
that partial users (17 percent) liked commercial laun- 
dry service because they ironed shirts well—and 6 per- 
cent of the complete users agreed. 

Starching preferences were not discussed in this re- 
port and there is no reason to suspect any major change. 
In 1951, four out of five customers preferred it. 

Seal gaining recognition 

The last question ineluded in the survey concerns the 
AIL’s Certified Washable Seal. This is the third year 
that this seal and the AIL membership emblem have 
been combined. When the combined seal was shown to 
housewives 22 percent of them recognized it. In 1951 it 
was recognized by 19 percent of the housewives. This 
represents a one-sixth increase in familiarity. 

Where have they seen the seal? The following replie= 
answer that question and, in addition, point out the co- 
operation of laundryowners and textile men in making 
the seal an influencing factor in the purchase of better 
washables and laundry service: 


1953 
In a laundry office *- 13% 
On material, cottons, dresses . 10% 
Magazine zi ‘ Aes ve 11% 
Laundry truck eae ae Ass 6% 
Advertisement : baub bina 7% 
Television; heard on radio ; fee Oh aves 7 %o 
Newspaper .. ra ‘ 3 3% 


As in previous years, the Procter & Gamble-AII. 
sponsored survey will prove to be an invaluable tool 
to those laundryowners who study it from cover to 
cover. It will aid them in detecting trends in the buying 
habits of the typical American housewife. Once these 
trends have been detected, a sounder approach may be 
made to the job of devising services to meet the house- 
wife's wants and needs. When this has been done an ag- 
gressive advertising and sales program can be planned 
and pursued with determination. Only in this way can 
laundryowners across the country get their fair share of 
the expanding market for family laundry services. OL 























and a really good 


shows how you get 7vzée 


Get ready for a pleasant reaction when you first see a Cissell Tumbler face to face 

.. + get ready to know more about its quality and features when you make a close 
inspection. Walk around it! Look at the rear as well as the front! See how all 

parts are on the outside for quick accessibility .. . how any part can be replaced eZ 
in less than 15 minutes. You'll make the RIGHT choice with Cissell—one that 

will pay big dividends for years to come. Illustrated: The Cisseil 36” x 30” and ( 
the Cissell Twin Laundry Tumblers. Either Gas-Fired or Steam-Heated . . . avail- 

able with Time & Temperature control. Not Illustrated: The Cissell 36” x 30” 


Dry Cleaning Tumbler. a “a 


Consult Your Jobber 


W. M. CISSELL MFG. CO., INC.—831 S. FIRST ST. @ P. O. Box 1143—LOUISVILLE, KY. Foreign Distributors: 
Address Correspondence to Export Dept. Cable Code: CISSELL. Pacific Coast Office: 4823 W. Jefferson Bivd., Los Angeles. 
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PART XX 


Left: Operator B takes hold of corner in her left hand and places it on the feed ribbons, grasping the sheet with her right hand below. She 
holds her hands in this position throughout the feeding operation, Right: Note position of both hands as last edge is reached 


How To Train 


Matwork 


Finishers 


By MARGRET M. RESCHETAR 


IN PREPARING FLATWORK, as in shirts or wearing 
apparel, it is important to have proper extraction, After 
the correct extraction has been determined 
In your plant to fit your particular needs, then check 
to see how the operators shake out the work. This job 
should be complete enough so the feeders do not have 


just 


amount o 


to shake the before putting them through 
the flatwork ironer 

Are the pillowcases still stuck together or have the 
two parts been separated and really shaken out? If 
stuck together, take hold 
of it by the open end, Pull and shake it apart, Then take 
hold of one of the seams along the edge, with the right 
hand at the hem and the left hand at the opposite end, 
and shake the case. Then place it on the bar or table or 
other temporary storage place in use, 

In shaking dish and hand towels, place all the hems 


facing the same way. We place our hems face down, 


pieces 


the two sides of the case are 


and places it on the feed ribbons. 


This enables our operators to take hold of the edge 
nearest them and put it into the ironer first. Thus the 
towel is fed into the ironer with the left side up 

In shaking sheets, we prepare them with the right 
side face up so that, again, the feeders send the sheet 
through with the left side up We fold back the tip of 
the corner so it is easy for the feeder to grasp the sheet 
and avoid fumbling. 


Feeding sheets 

We will call the girl at the left end of the ironer 
operator A and the girl at the right operator B. 

With the right hand operator A takes hold of the 
corner that has been folded back and places it on the 
feed ribbons. The left hand meanwhile grasps the sheet 
below the right hand. The hands remain in this position, 
right hand above the left, throughout the feeding of 
the sheet. 

Operator B takes hold of the corner in her left hand 
Meanwhile, with her 
right hand, she grasps the sheet below the left hand. 
Her hands remain in the same position, left hand above 
the right, throughout the feeding operation. 


In placing the lead end of the sheet on the feed ribbon 





Miss Reschetar has recently returned from 
Europe where she visited laundries in several 
countries. Due to a delay in customs, the manu- 
script for the concluding article on training 
wearing-apparel operators was not received in 
time for publication. The article will be pub- 
lished in StarncHRoomM in December. 

In the meantime, you won't want to miss the 
concluding article on training flatwork finishers 


in next month’s issue. 
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Specialists in Laundry Cleaning Produets 


CHEMICALS 


W. M. Sutherland (Manager) and C 


Wood use Wyandotte Apache in the Fairmont Hotel laundry 


Fairmont Hotel laundry cuts _washovers 50%, 
boosts soap mileage 30% with Wyandotte APACHE! 


Bill Sutherland, Laundry Man- 
ager at the famous Fairmont 
Hotel in San Francisco, says this 
about his operations: 

“We have the finest linens that 
money ean buy, and we use 
Wyandotte Apacnr to be sure 
we get the white, bright, stain- 
free work that is so essential here. 
APACHE has boosted soap mileage 
BOC: » cut our washovy ers in half, 
and increased our ironer produe- 

tion 20%!" 


Mr. Sutherland says 





that Wyandotte Apacnr® is giv- 
ing him whiter, brighter work 
than any other product ever used 
in his plant. His experience with 
this outstanding laundry deter- 
gent and soap builder is typical 
of reports from APACHE users 
everywhere. These laundrymen 
say that it rinses freely and thor 
dollar 
savings, better control, clean, 
bright, odorless work, 


oughly; gives important 


Ask your Wyandotte laundry 


jobber for further information 





about APAcHEr’s superiority 

also other Wyandotte specialty 
products. Call him today, Wyan 
dotte Chemicals Corporation, 


Wyandotte, Michigan. Also Los 
Angeles 1.2, California. 


yandolte 
CHEMICALS 


Helpful er ce representatives mM ] ‘ cilies 


in the United States and Canada 


Largest manufacturers of specialized cleaning products for business and industry 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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it is, Of Course, very Important that the top edge is in 
a straight line. Many feeders are guilty of putting 
“tails” in sheets and tablecloths. We avoid this by gently 
pushing little tueks in the sheets. For instance, operator 
B is working with the left hand over the right and, as 
the sheet. goes through, she pushes the material up a 
bit with the left hand so it actually looks like a small 
pucker. Meanwhile, her right hand is engaged in the task 
of straightening out the hem before it reaches the left 
hand. You need not worry about the edges retaining 
these tucks because they straighten out in the process 
of ironing. 

As the operators gain a little experience we have them 
take hold of the next sheet while the first one is still 
heing fed into the ironer. They do this while the last 
quarter of the sheet is left to be fed and just before 
they are ready to straighten out the last edge, if neces- 
sary. Operator B takes hold of the corner of the next 
sheet in her left hand (holding it with the fourth and 
little fingers against the palm of the hand), leaving 
the middle and index fingers and thumb to straighten 
out the lower edge. She then has the next sheet up near 
the feed ribbons and is able to closely follow the sheet 
ahead 

Folding sheets 

The following method of teaching operators how to 
fold sheets is my favorite for the small plant which has 
only two operators. 


AUNDRY 


JOURNAL October 15, 1993 


With the lead corner in her left 
hand, operator A begins the fold 
ing operation by grasping the 
sheet in the center with her right 


hand (Step No. 1). (This and 
following illustrations show oper 


ator A) 


We will first follow operator A working at the left 
end of the ironer. Here’s how we tell her to proceed: 

1. Take the lead corner of the sheet in the left hand 
as it comes out of the ironer (fingers underneath, thumb 
on top). The right hand is in the center of the sheet 
(fingers on top, thumb underneath). As the sheet comes 
forward toss the end held in the left hand toward the 
right. The sheet is momentarily in the right hand only. 

2. As the sheet moves away from the ironer, sub- 
stitute the left thumb for the fingers of the right hand 
in the center. Place the right thumb under the first fold 
of the sheet. Both thumbs are now in between the folds 
It is now very easy to even up the edges by simply 
turning the thumbs to the right or left. To minimize 
operator fatigue, do not raise the sheet above shoulder 
level. 

3. Swing the sheet to the mght and cateh it between 
the index and third fingers of the right hand. Your 
thumb and index finger are now inside the sheet and 
the rest of the fingers are on the outside. The left hand 
has not moved from its position with the thumb in 
the fold. 

4. Bring the two hands together and move the por- 
tion held in the left hand to the right hand. As the hands 
come together, flip the thumb of the right hand over 
the top of the sheet. The index finger remains in the 
same position. It is now in between the selvage edge 
and the folded edge. Use the are between the thumb 


left: Both thumbs are inside the fold, as described in Step No. 2. Center: Note position of thumb and fingers inside, other fingers outside 
the sheet as described in Step No. 3, Right: Moving the portion held in the left hand to the right hand (Step No. 4) 
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Clean, dty air starts hete 


in a Westinghouse A y 


Air Compressor 


Westinghouse “YS Air Compressor. 


© Big, efficient intake filters that you find on 
Westinghouse “YS” Air Compressors are 
the first step in assuring the supply of clean, 
dry air that you need for your laundry 
operations. 

These filters take dirt out of the air as it 
enters the system. Two other Westinghouse 
accessories — recommended for use in a 
laundry installation—take care of the mois- 
ture. A Type “W” Aftercooler condenses 
any moisture in the air discharge and a C-1 
Automatic Drain Valve removes moisture 
from the tank. 

Your Westinghouse Air Compressor— 
with these important accessories—will give 
you all the dry, clean air you need for any 





size operation . . . whether you operate six 
presses or 66. Westinghouse “YS” Com- 
pressors are available in five sizes, ranging 
from 12 to 10 np. 

When you put a Westinghouse installa- 
tion like this to work, you have clean, dry 
air day after day with minimum attention 
to the equipment, thanks to such long-life 
Westinghouse features as low oil level pro- 
tection, controlled pressure lubrication and 
thermal overload protection. 

See your Westinghouse Air Compressor 
dealer. He'll help you select the model that 
fits your present needs, and, if you wish, 
gives you extra capacity for air-controlled 
equipment you may install in the near future. 


Westinghouse Air Brake 


COMPANY 
INDUSTRIAL PRODUCTS DIVISION WILMERDING, PENNSYLVANIA 


Factory Branch: EMERYVILLE, CALIF. Distributors throughout the United States... Consult your Classified Directory. 





Distributed in Canada by: Canadian West 


gh Co. Ltd., Hamilton, Ontario. 


Westinghouse 


Type “WW” Aftercooler 


Westinghouse C-1 Automatic Drain Valve. 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 






























































It’s good business 
to do business 
with a Pennsalt 
distributor ! 


—and the proof 
is in the bundle 


Right there in the bundle where you, your 
route-salesman, and the customer can see it— 
that’s where you’ll find the proof to our claim 
that it’s good business to do business with a 
Pennsalt distributor! 


Here’s why: Your Pennsalt distributor can 
supply you with Pennsalt’s famous line of 
washroom products. Used in your operation, 
these outstanding detergents, alkalies, sours, 
and blues can simplify your washroom pro- 
cedure, lower your costs, and help you turn 
out whiter, brighter, better work—the kind 
that delights old customers and brings in 
scores of new ones! 


Sound like a big order? Then read a few facts 
about just one of these super Pennsalt busi- 
ness builders: 


Pennsalt Erusto-Ray “B” 


e A major development in simplified wash- 
room operation. Another of Pennsalt’s well- 
known Erusto-matic Neutralizers. 

e Produces a beautiful bluish-white finish in 
one operation. Sparkling white work! Easy to 
use. Guesswork eliminated. 

e@ Saves you time and effort, cuts the number 
of supplies you need to order and carry, 
saves you storage space! 


Yes, Erusto-Ray “B”’ is truly a fine product— 
and typical of all the laundry supplies in 
Pennsalt’s complete line. You can get detailed 
information on these products from your 
Pennsalt distributor, the same man who offers 
you the many valuable services listed at the 
right. Call him this week! 
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“Extra” services 





provided by your 





Pennsalt distributor 









The Pennsalt distributor’s business is built 
on service—and it’s service that only he 
can give. His customers benefit in dozens 
of ways, just as you will when you do 
business with him. Here are some of the 
things you can expect: 


1. PROMPT SERVICE The distributor’s 
warehouse is nearby and he knows your 
needs well because of his frequent contact. 


» 2. EXACT SERVICE The distributor car- 
ries an adequate supply of the items you 
use so he can fill both large and small 
orders promptly and exactly. 


3. TECHNICAL INFORMATION ‘The dis- 
tributor and his men have extensive expe- 
rience in solving the technical problems 
— face, and they are backed by a nearby 
?ennsalt specialist. 
















4. BUSINESS INFORMATION The distrib- 
utor knows much about plant operation, 
advertising, finance, and other fields that 
are part of your business. He keeps you up 
on the newest developments affecting you. 


5. PERSONNEL LEADS The distributor 
maintains a file on available qualified 
men. He can help you locate a new 
foreman, superintendent, or other techni- 
cally trained people. 


6. PROMOTION The distributor is eager 
to assist in promoting the wider use of 
laundry and dry-cleaning services. 


7. RELIABILITY The distributor’s interest 
is /Jocal. Your success is, to a great extent, 
his success. He has a stake in your busi- 
ness, and does everything he can to earn 
your trust and good will. 

















Let your Pennsalt distributor prove these 
statements soon! 













Pennsalt 
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Chemicals 






. PENNSYLVANIA SALT 
MANUFACTURING COMPANY 














East: 305 Widener Building, Philadelphia 7, Pa. 
West: 2168 Shattuck Ave., Berkeley 4, Calif. 


Erusto-Ray “B” is a trade name of PSM Co. 
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and index finger as a measuring guide for the folded 
portion, and the are between the index and third fingers 
as a measuring guide for the selvage edge (see sketch) 

Due to the design of the hand this means that the 
selvage edge will automatically be positioned about 
one-eighth of an inch lower than the folded edge. Th 
left hand grasps the opposite end (thumb on top, fingers 
underneath). 


















¢ SELVAGE EDGES 






















5. For a second, both hands will be directly in front 
of you as you prepare to drop the edge held in th 
right hand. 

6. As you drop this edge, bring the left hand upward 
and slide the right hand along the top portion of the 
sheet. Stretch your right arm out to its full length and 
stop at the center of the sheet. Meanwhile, the left 
hand remains in the same position as in step No. 4 

7. As you find the center of the sheet, start walking 
toward operator B on your way to making fold number 
three. 

8. Take two steps forward. As you do so, the right 
hand moves in a sideways motion to the right. Your 
partner has been walking toward you at the same time 
She extends the third, fourth and little fingers of her 
left hand forward to grasp the corner of the sheet you 
hold in your right hand. 

Notice the position of the index finger of your right 
hand. It is inside the fold just made and remains there 
until the next fold is made. This is done in case the 
center of the sheet isn’t found immediately. If so, your 
partner can pivot the sheet around this finger until the 
center is found. 

9. As you grasp your partner's corner, bring the ends 
of the sheet held in both hands toward you. 

10. Position the hems of the sheet about 3 inches 
inside the folded edge. (The right index finger should 
still be in the same position as in step No. 8.) 

11. Move the right hand to the top and center of the 
sheet. The left hand remains in the same position 

12. Move the sheet toward your partner and grasp 
the portion that had been in her left hand 

13. The sheet is now in its final fold 

Here’s how we teach operator B to do her part in the 
folding operation: 

1. Take the lead corner of the sheet as it comes out 
of the ironer in your right hand (thumb on top, fingers 
underneath). Take the center of the sheet in the left 
hand (fingers on top, thumb underneath). As the sheet 
































Left: For a second operator holds both hands in front of her 
brought along the top portion to the center (Step No. 6) 


(Step No. 5). Right: The left hand has been brought up and the right hand 


Left: The two operators walk toward each other to make the third fold (Step No. 7). Center: Operator A grasps her partner's corner (Step 


No. 9). Right 


comes forward, toss the end held in the right hand 
toward the left. The sheet is momentarily in the left 
hand only 

2. Place the thumbs in the fold as deseribed in’ step 
No. 1 for your partner 

3. Swing the sheet to the left and eateh it in the same 
manner as your partner, but this time the right thumb 
remains in the fold. 

4. Bring the two hands together and move the por- 
tion held in the right hand to the left hand, catching 
it in the same manner as described in step No. 4 for 
your partner 

5. For a second, both hands will be directly in front 
of you as vou prepare to drop the edge held in the left 


hand 


left 


She brings the hem to a position about 3 inches inside the folded edge (Step No. 10) 


6. As you drop this edge, bring the right hand upward 
and slide the left hand along the top portion of the 
sheet. The hand extends to about a quarter of the length 
of the sheet. Start walking toward your partner. 

7. As you meet her, extend the fingers of the left 
hand to take hold of the edge of the sheet held by her. 

8. Move both hands to the left and find the center 
of the sheet. Place the left hand on the top edge, the 
right hand on the bottom edge, and pull the sheet 
toward you. Keep your hands in this position until your 
partner has positioned the sheet. 

9. Keep the left hand at the top and run the right 
hand down the center of the sheet. 

10. When your partner takes hold of your corner, 
release the left hand, The sheet is properly folded [ 


Moving her right hand to the top and center of the sheet, her left hand remains in its former position holding the hem at the folded 
corner (Step No. 11). Note the position of operator B's right hand. Center: Then she takes the portion of the sheet which operator B has been 
holding in her left hand (Step No. 12). Right: Operator A holds the completely folded sheet (Step No. 13) 
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More than 30000 in use 


HUEBSCH TUMBLERS 


can do a better 
drying job for 
you, too _ 


ee 


All over America--one, two, 
three, four—or as many as 
a battery of 70——Huebsch 
Open-End Tumblers are 
serving leading launderers 
and dry cleaners. Why this 
amazing acceptance? Be- 
cause Huebsch Tumblers 
deliver more satisfaction, 
more efficiency, more econ- 
omy than any other make 
of tumbler on the market! 


@ Faster Drying at Lower Cost. 
@ Easier and Faster to Load and Unload. 


@ Low Initial Cost, Low Power Consump- 


tion, Low Maintenance Cost. 


@ Available in both Laundry and Dry 
Cleaning Models. 


Ask your Huebsch representative for 


complete details--cr write us direct. 


INVENTOR AND WORLD'S LARGEST MANUFACTURER OF 
OPEN-END DRYING TUMBLERS 

Makers of the famous Huebsch Handkerchief lroner and Fluffer Pants Shaper 

Automatic Valves: Feather Renovator Double Sleever Collar Shaper 


and lroner Garment Bagger Cabinet and Garment Dryers 
Washometer Spring-Type Filter 
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"... many of our 
present customers first 
called us due to having seen 
our ad or listing in the pages 
of the classified section of 
the telephone directory." 
A. Ll. McCants, Sales Mgr. 


Peerless Laundry Service 
Los Angeles, Calif. 


The Peerless Laundry Service 
advertises in the ‘yellow pages’ under: 


Rug & Carpet Cleaners Feather Renovators 
Laundries Fur Storage 
Pillow Renovating Cleaners & Dyers 


Fur Cleaners & Dyers 


They use a Double 1/4 Column Display ad — 


1/4 Column Display ads—as well as 
Informational and Bold Type Listings 











Laundries like The Peerless Laundry in all parts of the 
country tell us how the ‘yellow pages’ of the telephone 
directory are helping them reach more prospects than ever. 
Most of them advertise under sepa- 
rate ‘yellow pages’ headings to cover 
every service they supply. 
Are you using all the headings in 


the ‘yellow pages’ where prospects 
are likely to look for you? 


To find the best headings for your business, 
call the telephone directory representative at 


your telephone business office. 
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New Jersey Sales Rally 


The New Jersey Laundry & Cleaning Institute’s spe- 
cial sales rally drew an impressive statewide crowd of 
550 laundryowners, managers and route salesmen to the 
Essex House in Newark, September 17. 

The purpose of the meeting was to explain the “Oscar 
Award” contest which the Institute is promoting for the 
first time in conjunction with the Sales Executive Club 
of New York City. 

As described by Henry K. Estwood, chairman of the 
advertising committee for that club, each participating 
company will select its own outstanding salesman of the 
vear. These salesmen will be feted at the annual Sales 
Iixecutives banquet to be held at the Waldorf-Astoria, 
where Oscars will be awarded in recognition of their 
accomplishments. In addition, one of the group will re- 
ceive a free one-week trip for two to Bermuda. The con- 
test will run throughout 1954. 


Guest speaker of the evening was Gene Flack, diree- 
tor of advertising for the Sunshine Biscuit Company, 
who bombarded the audience with cigars, barbs and 
anecdotes. His major premise: People tend to be con- 
fused, pessimistic, paralyzed with fear—and_ they 
needn't be. 

“The opportunities have never been greater than 
they are today,” he said, and cited the findings of 10 
leading economists in support of his statement. To wit: 
There are more people employed today than ever be- 
fore—more than 63 million; the average citizen has 9 
percent more money than he did a year ago—even after 
taxes; since Pearl Harbor population has increased 19 
percent and the number of families by 20 million, and 
the position of farmers and banks was never stronger 

Amedeo Gaburo, president of the Institute, weleomed 
the group. Harold C. Buckelew, executive secretary for 
the organization, served as program chairman. 


Henry Mozdzer 


Houston Elects Officers 


J. ©. Burkhart IIT was elected president of the Hous- 
ton Laundries and Cleaners Exchange at its recent an- 
nual meeting. The exchange, chartered in 1899, is one 
of the oldest trade associations in Texas. 

Other officers elected were Mrs. Fred Page, first vice- 
president; J. H. McDougal, second vice-president ; 
H. B. Springfield, seeretary-treasurer, and Dan Brown, 
executive secretary. 

Named to the board of directors were Frank Shep- 
hard and Max Lewis for the laundries and J. H. Me- 
Dougal and L.C. Elrod for the cleaners. 
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Wherever dye fades 
are a problem 


... that's where you need 





YellowGo 


Dye fades happen everywhere...to cottons 
in the washwheel — to silk and woolen gar- 
ments in the cleaning machine —to rugs on 
the washfloor. So, be prepared — in all de- 
partments—with plenty of YellowGo on 
hand. YellowGo is the famous all-purpose 
safety stripper that takes out the fade color 
without injuring original colors. It’s the con- 
trollable stripper that works hot or cold...in 
a bath or as a spotter. And, while it doesn’t 
whiten off-whites, YellowGo removes almost 
any fugitive color—RED, GREEN, PURPLE, 
BLUE, BROWN, BLACK and YELLOW. Econ- 
© In the RUG CLEANING PLANT omical, too—mixed with water YellowGo 
costs you only 5¢ a gallon of stripping 
solution. 


© In the DRY CLEANING DEPARTMENT 


Order YellowGo — in 
quarts, gallons or carboys 
— from your jobber 


There’s no 4 .. and Still 
substitute for oa the best! 


A. L. WILSON CHEMICAL CO. 
KEARNY, N. J. 


ee ae ae 
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TOP: Office No. 


1 as it appears to southbound traffic on Route 55 was added to original plant 
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(left) as first step in expansion program 


ABOVE: Office No. 2 occupies corner site of former gas station adjacent to original plant at right. Building in background was put up for dry- 


cleaning department 


Opportunity Knocks Twice 


New Method adds second call office to main plant; 


_ 


vreater convenience boosts business by LO percent 


By HENRY MOZDZER 


IF “OPPORTUNITY KNOCKS but once” and you're 
not satisfied with these odds, then the wise thing to do 
Is build another door 

That’s what owners Jimmie K. Beck and Ear) C. 
Smart did at their New Method Laundry & Dry-Clean- 
ers plant in Durham, North Carolina. They added an- 
other eal) ofee to their enlarged main plant. And Op- 
portunity knocked a second time to the tune of a 


1)-percent inerease in business volume. 


But financial profits were not the only gain. Manage- 
ment learned a good deal about drive-ins and the peo- 


ple who frequent them, For instance: 


l. Customers like drive-ins. A little better than halt 
of New Method’s total business comes from the cash- 


and-earry trade. 


2. Customers are inclined to trade at the call office 
most convenient to them. Both of New Method’s call 
offices do approximately the same amount of business, 
although one has a corner location while the other is 
situated in the middle of the block. It ean only be 
guessed how many customers on to the next call 
office when they find the first one full. The fact that 
there are two offices gives New Method a ‘‘seeond shot” 


(Continued on page 32 


LO 











MAY SAVE YOU HUNDREDS... YES, 


THOUSANDS OF DOLLARS NEXT YEAR 


P rogressive Laundries in every State 
of the Union and in many foreign 
countries are enjoying the exper- 
ience of better quality in their shirt 
finishing and at the same time 
saving up to 30% on operating costs. 
It is the Forse Master Sleever and the 
Forse Master Folder that automat- 
ically produce these savings plus 
Forse Engineering that tells you how 
to change over to a faster and more 
efficient Shirt Finishing Unit. You, 


too, can enjoy these savings. For 


full information on Forse Equip- 
ment, send in the coupon, today! 





Fo YA EQUIPMENT CORPORATION 


Anderson, Indiana 





Forse Equipment Corporation 
Anderson, Indiana 


Please send me, without obligation, the complete money-saving story about the 
Forse Master Sleever and the Forse Master Folder. 


NAME COMPANY 


ADDRESS CITY 
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.-THE FINISHING AID FOR 


On shirts or sheets . . . bath mats or blankets . . . dish towels or 
Turkish towels . . . CMC Formula does a job like no other 
finishing aid. It makes every classification of laundry look better, 
and the results will please your customers. And CMC's cost is WHITER WHITES 
remarkably low. 

By using, in most cases, only one-half to three ounces of 
CMC Formula for every hundred pounds of load, laundries SHARPER COLORS 
everywhere find that: washing is easier, because CMC checks 
dirt penetration and redeposition; whites cre whiter and colors SOFTER SIZING 
brighter; sizing is softer, with a new-like feel; less soap, bleach, EASIER IRONING 
alkali or hot water is required. 

CMC Formula is a dry, granular material which dissolves SAVES MATERIALS 
rapidly and evenly without cooking or other preparution. Add 
it in the final operation—sour or blue. Buy it from leading dis- COSTS YOU LITTLE 
tributors in 64-lb. paper bags, 25-Ib. drums, or 200-Ib. drums. 


Cellulose Products Department 
HERCULES POWDER COMPANY 


INCORPOO@ ATED 


952 King Street, Wilmington 99, Del. 
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First stop in basement washroom. Sorter weighs and breaks each 
bundle, separating flatwork from wearing apparel. Belt conveyor car 
ries orders to markers 


(Continued from page 28) 

at would-be patrons, an obvious selling advantage 
3. Window service for motorists proved unsatisfac- 
tory. The second call office was originally designed to 
give window service, but this practice was discontinued. 
Cars tended to stack up, thus defeating the purpose of 
quick service. (Apparently, to be most effective this 


system should employ several windows capable of serv- 


icing more than one line of traffic. And the approaches 
to these windows should be fairly long to prevent. traffic 
jams along the main artery of travel.) 


4. Curb service was ruled out as too expensive. For 
practical purposes, several curb attendants would be 
required. There was some doubt that the customer 
could be serviced quickly; then, too, there would always 
be the possibility of tving up traffic. 


5. The stop-and-shop system was found to be the 
most practical. Parked vehicles require less space than 
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moving vehicles, therefore more customers can be ac- 
commodated. New Method also finds that customers 
prefer to carry their bundles into the call office. In this 
way they can discuss their problems and call attention 
to spots that might otherwise be missed. Perhaps most 
important, with this system only one extra employee is 
needed to man the second call office. 

New Method wasn’t always a drive-in operation. In 
fact, it offers an outstanding example of what can be 
done to build up a run-down plant. 

At the time of purchase by Messrs. Beek and Sharp, 
late in 1945, the entire operation was housed in one 
building. The equipment was antiquated; parking fa- 
cilities were very limited and the only service offered 
was laundry. 

Since then, plant property has increased at least two- 
fold. Old equipment has gradually been replaced by 
new, parking facilities have been at least tripled and a 
brand-new building houses the drycleaning department. 
The dryeleaning service, it may be added, today ac- 
counts for a high percentage of New Method’s total 
business volume—about 35 percent. New Method today 
has a labor force of 71 employees and approximately 
13,000 square feet of productive working space. 

These changes took place gradually. A wing was 
added to the original building in 1948 when the dry- 
cleaning service was first inaugurated. While this ar- 
rangement provided parking space for an additional 
half-dozen cars, management wasn’t content to let the 
inatter rest there. Still more space was wanted to make 
the drive-in service more attractive. 

In 1950, this desire was realized. New Method ac- 
quired the corner property adjoining the main plant 
building. This was formerly occupied by a gas station. 
The spot was ideally located at the junetion of Routes 
55 and 70——a rather heavily traveled intersection. The 
gas station was demolished except for one wall which 
Was incorporated into the new structure, now housing 
the dryeleaning department and call office No. 2. The 
cleaning department is equipped with a new combina- 
tion washer-extractor and also a synthetic unit for fast 
service, 

New Method does everything possible to encourage 
the laundry and cleaning trade. Aside from the two eall 
offices, it also maintains four piekup-and-delivery 
routes. And if for some reason the customer cannot take 
advantage of these services, then he can use the night 


Markers pin-and-net the order 
Wearing apparel is broken into 
five classifications and placed 
in appropriate hampers in the 
foreground 
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“I’m handling about 10 more stops 
per day with our new, time-saving 
Ford Truck,” says Mr. C. Van Dorm, 
President and Manager, Enke’s City 
Dye Works, Portland, Oregon, 
“and no more driver overtime. The 
new Ford is faster in traffic and 
easier to park. 


“We bought our present Ford 
Trucks,’’ continues Mr. Van 
Dorm, ‘‘because other makes 
proved too expensive in operation. 
My new Ford Six Low-FRICTION 
engines haven’t cost me a cent for 
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Handsome F-100 Panel is roomiest in the '2-ton field. Choice of V-8 or Six engine. 


"lin handling about 10 more 


repairs in 10,000 miles for five 
trucks. We get 14 to 15 miles per 
gallon and use no oil to speak of. 


“Another reason for buying the 
Ford Panel is that it’s wider, 
longer, has larger door opening 
and more height. My drivers 
really appreciate the comfort of 
Ford’s new Driverized Cab and 
say that maneuvering in tight 
spots is fast work for our easy- 
handling Fords.” 


Would the time-saving features of 


stops per day 


i 


new Ford Economy ‘Trucks help 
your business, too? For complete 
information write: Ford Division, 
Ford Motor Co., Dept. T-31, 
Box 658, Dearborn, Michigan 

or call your Ford Dealer, today! 


FORD 
ECONOMY 


TRUCKS 


SAVE TIME + SAVE MONEY + LAST LONGER 
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deposit box which is found in the wall of call office 
No, 2, 
Marking and assembly 

With work coming in from so many different sources, 
keeping order would seem a perplexing task. Actually 
it’s less confusing than would appear at first glance. 

The two call offices are treated as separate entities. 
Kach has its own ticket system and separate storage 
areas. At first, management had anticipated some con- 
fusion. What if a customer brought his garments into 
one call office and called for them at the other office? 
To take care of this possibility an intercom system was 
rigged up so that garments could be delivered to the 
point of call. In actual practice, most people call for 
their bundles at the same office at which they were left. 

As for the assemblers, they can tell where an order 
goes by the identifying tickets. Numbers identify the 
store and colors indicate the type of service. Thus, 


office No. 1 is designated by a zero. A long pink ticket 
here means special drycleaning service. A long white 
ticket means regular (or two-day) drycleaning service. 


A somewhat heavier and wider white card indicates 
regular laundry service, while a similar blue ecard is for 
special laundry service. 

Office No, 2 is identified as “O-2”. A long blue ticket 
here indicates special drycleaning; a yellow ticket, 
regular drycleaning. For laundry service, a white card 
lettered in blue means regular, a pink means special. 

Routemen normally do not handle specials and have 
only two cards—one for laundry and the other for dry- 
cleaning. Each ticket has a large identifying route num- 
her for easy separation. 

Since the laundry and drycleaning departments are 
located in different buildings, routemen unload the dry- 
cleaning first and then back their trucks down to the 
washroom, which is located in the basement of the orig- 
inal plant. Laundry coming into a call office is placed 
in a hamper and taken by dumbwaiter to the basement. 

In the washroom each bundle is separated into two 
piles—flatwork and wearing apparel. The weight is 
recorded on the accompanying ticket. (New Method 
gets 32 cents a pound on wearing apparel and 10 cents 
a pound for flatwork.) Thus separated, the two piles 
are carried by conveyor belt to two sorters who pin- 
and-net the order. 

Flatwork is netted in either 30-by-40-inch or 24-by- 
36-inch nets, depending on the size of the load. The 
ticket is placed in a closed rubber tube and is washed 
with the flatwork in the net. This eliminates assembly 
since the work goes directly from washer to extractor 
to flatwork ironers, 

The wearing apparel is meanwhile broken into five 
classifications: whitework, including shirts, is classified 
as starch or no-starch; overalls and work pants; color 
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Lots arrive in finishing room 
by hampers. Work is separated 
according to method by which 
it is to be finished and placed 
on waist-high lot carts. Jimmie 
Beck checks carts lined up for 
wearing apparel finishers 


Incomplete orders await finished items from other departments. As lot 
is completed carts move to assembly. Note identification rack on cart 


work, and fugitives. These are netted and placed in 
separate hampers ready for washing. 

Following extraction, the customer’s bundle is re- 
united on a horseshoe monorail rig. The work is then 
divided into lots—20 bundles to a lot—and each item 
is identified individually with a small pin from a key 
bar. As they are tagged, the pieces are also separated 
according to the way in which they are to be finished. 
That is, work going to the shirt department would be 
placed in the bottom of the hamper; work to the tumb- 
ling department would be placed on top of the shirts, 
and these in turn would be topped by wearing apparel 
and overalls. The entire lot is thus sorted in one hamper 
and sent up to the finishers. 

On reaching the finishing department an expediter 
breaks the lot, placing everything but the shirts on 
three separate, table-high lot carts. The shirts go di- 
rectly to the shirt operators in the original hamper. 
Each unit of the lot is accompanied by a card bearing 
an identical number. As each operation is completed, 
the expediter picks up the work and stacks it on one lot 
cart. 

When there are four cards on the cart, it is ready 
for the assembly department. Here the pins are re- 
moved and the work wrapped out. The work is then 
returned to the appropriate call office or routeman’s bin. 

New Method’s marking costs amount to about 2 
percent of their annual productive operating expense 
and assembly 3 percent. 

The plant has conventional washing machinery for 
large bundles and four 25-pound washwheels for small 
bundles and fast service. The call for special, fast serv- 
ice averages 40 bundles perday. OO 
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The new 36” x 30” Hammond Gas Fired Tum- construction. Be sure and see the new Hammond 
bler is another example of Hammond's superior 36” x 30” Gas Fired Tumbler before you buy 
engineering. Beautiful . . . silent . . . rugged! any other kind. Also ... this new tumbler is 
Featuring the two things wanted most in drying available in 44” x 42” size. 

tumblers . . . exceptional speed and durable 
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Principal speakers at inter-industry conference (left to right, seated): 
Larry S. Phillips, Dr. Ephraim Freedman, Dr. W. E. Coughlin; (standing) : 
Max J, Lovell, moderator; George G. Sommaripa, Louis Haviland 
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Among 27 panel members, left to right (seated): Albert E. Johnson, 
Fred McBrien, Lt. C. Winans, W. M,. Cannan; (standing): Lester W. 


Miller, Charles H. Kendrick, Jr., Robert Mazlish and Victor Dalgoutte 


Inter-Industry Conference 


By JAMES A. BARNES 


[hf A CUSTOMER [S DISSATISFIED with the con- 
dition of his business shirts, sport shirts, pajamas or 
undershorts when they are returned from the laundry, 
who is responsible? The manufacturer who made them, 
the retailer from whom he bought them, or the laundry? 

This is a question which has never been completely 
resolved to the satisfaction of anyone, We suspect that 
the laundryowner is the one who hears the loudest com- 
plaints, most frequently, But whether he should assume 
all the responsibility is another question. 

[t may be that the manufacturer, if he has labeled 
the garment at all, has not clearly indicated on the 
label what the fabric is and how it should be handled 
in the laundry. It may be that the clerk in the retail 
store has not (in the absence of a proper label) in- 
formed the eustomer of the care which the garment 
should receive, And, if the customer has been properly 
informed and that information along to the 
laundry, we all know that in many cases the laundry ts 
at fault. 

In any event it is the customer who gets stung, Manu- 
facturers and retailers, as well as laundries, suffer from 
the resulting customer dissatisfaction. And customers 
are not always easy to come by, or retain, in any of 
these industries. 

Rea) progress toward so)ution of this thorny problem 
would appear to be in the making. On September 1, 
representatives of the Jaundry and drye)eaning indus- 
tries met with a group of manufacturers and retailers 
in a pane) disevssion whieh has already resn)ted mn 
action, The meeting was held at the Hotel New Yorker, 
New York City, under the auspices of the Nationa) 
Association of Shirt, Pajama and Sportswear Manufac- 
turers at the time of its suppliers’ exhibit. 

The group came up with a set of recommendations 
in the form of a unanimously adopted resolution. The 
board of directors of the association has approved the 
recommendations as embodied in the resolution, 

It remains now for the directors of the other inter- 
ested groups to take similar official action and the stage 
will be set for a series of further conferences leading 
toward adoption of a uniform set of performance stand- 


passes 


ards and honest labeling to better serve the interests of 
everyone. The other groups are: the American Institute 
of Laundering, the National Institute of Drycleaning, 
the National Retail Dry Goods Association, the Na- 
tional Association of Retail Clothiers and Furnishers, 
and the Associated Men’s Wear Retailers of New York. 

All of these organizations were represented at the 
panel discussion, the subject of which was, “Laundry 
and Drycleaning Problems of Shirts, Sport Shirts, Pa- 
jamas and Sportswear—How the Laundry-Drycleaner 
Can Cooperate To Improve Service and Quality, and 
Help Eliminate Laundering Mislabeling So As To As- 
sure Consumer Satisfaction.” 

Moderator of the meeting was Max J. Lovell, direc- 
tor-counsel of the National Association of Shirt, Pa- 
jama and Sportswear Manufacturers, Seated with him 
at the speakers’ table were: Dr. W. EK. Coughlin, diree- 
tor of consumer services, Textile Division, Celanese 
Corporation of America; Dr. Ephraim Freedman, direc- 
tor, Bureau of Standards, R. H. Macy & Co., Inc.; 
Larry 8. Phillips, vice-president, Phillips-Jones Corpor- 
ation; Louis Haviland, vice-president, Morey LaRue 
Laundry Co., Elizabeth, N, J., and George G, Som- 
taripa, secretary, Consumer Goods Standards Board, 
American Standards Association. 

Dr. Coughlin deseribed the sport-shirt laundering 
survey which he conducted for his company last sum- 
mer (see STARCHROOM, page 9, for July); while Dr. 
Freedman offered suggestions based on years of experi- 
ence mn testing these consumer items in the laboratory. 
Mr. Phillips told his listeners that the depressed state 
of the knit-goods industry today is clear proof of the 
importance of washability to the consuming public. 

Mr. Haviland related the progress which the Jaun- 
dry-drycleaning industry has made in the field of sport- 
shirt processing since the war. Mr. Sommaripa de- 
scribed the American Standards Association’s new 
Standard 122 setting forth the minimum performance 
requirements for fabrics which include half or more of 
rayon or acetate fibers. Mr. Haviland had previously 
referred to L22 as a simple and understandable label- 
ing program which might offer a basis of common un- 
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Eliminate Hand-Shaking 


WITH 


PURKETT 
“BIGMOUTH" 
TUMBLER 


Note finned steam heating coils 

and the opening in the perforated 

wall to allow cleaning. 
Every operation from extractor to ironer 
now can be done by machine ... no 
costly hand-shaking of flatwork required. 
The heat-conditioning 72” Purkett ‘‘Big- 
mouth" Tumbler warms, softens and mel- 
lows. An inspection of properly heat-con- 
ditioned flatwork will be a revelation to 


you, 


® Eliminates Hand-Shaoking 
The divided door swings open automatically e Automatic Reversing 


and remains out of the way of the cylinder . : 
during the entire unloading and loading ® Automatic Unloading 


cycle. New perforated door now results in a 


slight drying action. @ Enormous Capacity 


Purkett equipment is sold by all major laundry machinery manufacturers and by Purkett 


Manufacturing Company. Write for additional information on both models 48 and 72. 


PURKETT MANUFACTURING CO. 


JOPLIN, MO. 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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derstanding on which to commence a discussion of the 
problem, 

Following the remarks of the speakers a number of 
questions were fired at them by members of the 27-man 
panel representing a cross-section of the industries in- 
volved. 

Prom the laundry and drycleaning industries were: 
Vietor Dalgoutte, Briarcliff Laundry, Briarcliff Manor, 
N. Y. (AIL Director); Robert Maz)ish, Rite-W uv 
Laundry Co., Brooklyn, N. Y.; Fred MeBrien, Holland 
Laundry, Philadelphia, Pa.: Charles H. Kendrick, Jr., 
Quaker City Laundry, Philadelphia, Pa.; Albert FE. 
Johnson, Nationa) Institute of Drycleaning; L. C. 
Winans, American Laundry Machinery Co.; George 
Johnson, viee-president, American Institute of Laun- 
dering; Lester W. Miller, Dates Laundry Service, Ken- 
more, N. Y., and W, M. Cannan, president, National 
Institute of Drycleaning. — ; 

tepresenting the manufacturer; were: Hal Bellinson 
of Chuett, Peabody & Co.; Jack Marx, Piedmont Shirt 
Co,; Walter Nirenberg, M. Nirenberg & Sons, Inc.; Gus 
Aronson, F. Jacobson & Sons, Inc.; Saymour A. Mar- 
row, Harwood Manufacturing Corp.; Henry Pearlman, 
The Nite Kraft Corp.; Alfred Shapiro, Alfred Shapiro, 
Inc.; EE. R. Titelman, The Puritan Sportswear Corp., 
and Ralph Sehueart, Dunhill Shirt Co. 

Retailer representatives were; Charles W. Dorn, 
J.C. Penny & Co.; Earl Light, Felix Lilienthal & Co.; 
Charles Wiener, Bloomingdale’s; Ralph Ostrowe, Pau) 
Stuart's: Christopher Borger, Tripler’s; Henry 
Sehwartz, Finchley’s; Jack Diamond, Jack Diamond 
Haberdashers; Louis Gutterman, Knickerbocker Men’s 
Shops, and Meyer Waldman, Lorry’s Haberdashers. 
At the conclusion of the meeting Albert I. Johnson of 


the NID moved the following resolution: 


Linen Supply News 

A series of clinics on the general subject, “How To 
Sell and Produce More at Lower Cost,” has been sched- 
uled by the Linen Supply Association of America. They 
will be held at Chicago, Drake Hotel, October 23-24; 
New York, Statler Hotel, October 30-31, and Los Ange- 
les, Biltmore Hotel, November 20-21. The clinics are 
primarily intended for sales managers and sales and 
route supervisors, production managers and superin- 
tendents, and production supervisors or foremen. 

The LSAA is now at work on the preparation of a 
production standards manual. To help members cut 
production costs, President Arthur R. Chambers has 
appointed members to a new Production Problems 
Committee, with W. B. Troy, Jr., General Linen Supply 
& Laundry Co., Inc., Brooklyn,.N. Y., as chairman. 

To represent the association on the Committee for 
Revision of the Safety Code for Laundry and Dry- 
cleaning Machinery and Operations, American Stand- 
ards Association, Mr, Chambers has appointed Paul 
Ullman, Laundries Corporation, New 
York, 

At a banquet given on August 11 by the Linen and 
Laundry Supply Board of Trade of San Francisco, 
President Arthur Chambers was co-guest of honor with 
Mike Dodge, AIL director, and gave a talk. Manager 
Samuel Shapiro gave a series of talks on association 
management at the National Institute for Commercial 
and Trade Organization Executives, which met in Au- 
gust at Northwestern University, Evanston, Illinois, 


Consolidated 


LAUNDRY 
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“Resolved, that it is the sense of this meeting of man- 
ufacturers, retailers and service industry representa- 
tives in the matter of problems of end-use service- 
ability of shirts, sport shirts, pajamas and sportswear 
items in general that all groups will cooperate toward 
the solution of these problems: to develop and promote 
the use of performance standards and honest labeling 
for the guidance of consumers, retailers, manufacturers 
and Jaundry-dryeleaning industries; to continue these 
meetings at intervals of at least one every six months 
to provide a medium of exehange of information on new 
or existing problems; and to do any and all things as 
individual firms, trade associations and industries to 
better serve the interests of the ultimate consumer of 
these products, 

As noted, the resolution was unanimously adopted 
and those were the recommendations which the board 
of directors of Mr. Lovell’s association approved later 
in the month, Mr. Lovell sent letters to Messrs, George 
Johnson of ATL, Albert Johnson of NID, Wilham 
Burston of NRDGA, LL. F, Rothsehild of NARCF and 
[. S. [mmerman of Associated Men’s Wear Retailers of 
New York, informing them of the action his board had 
taken. These gentlemen, plus E. Sajou of NARCF, were 
in attendance at the panel meeting as members of an 
inter-industry committee. 

Mr. Love)) pointed out that, as far as he knew, this 
was the first time in any industry in the eountry that a 
group of people representative of manufacturer, re- 
tailer, processor and consumer have got together for 
the purpose of exploring a problem of this nature and 
attempting to seek a solution. The problem is one whieh 
exists in all products where textiles are used, he said, 
and it may well be that this industry might lead the 


wavy in working out a solution. OI 


Machinery Racket Warning 


The same “salesman” about whom the Laundry and 
Dry Cleaners Machinery Manufacturers Association 
issued a warning last spring is apparently still operat- 
ing. The racketeer claims to represent a machinery 
manufacturer, takes the order with a check made out 
to him personally, cashes the check, pockets the money 

and no machinery is delivered. 

The salesman is reported to be using the names of 
“J. M. Hillman” and “Charley Kelley,” and repre- 
senting himself as a salesman for Huebsch Manufae- 
turing Company. He presents the company’s literature 
as 4 means of identification. 

Plantowners are warned to insist upon specific com- 
pany identification and driver’s license when a strange 
salesman presents himself. Also, cheeks should be made 
out not to the salesman but direct to the jobber or man- 
ufacturer, It is also urged that in suspicious cases 
laundryowners notify the LDCMMA at 95 Liberty St., 
New Yerk, N. Y., with a description of the person and 
circumstances. 


Chicagoans To Dance 


The Chicago Laundry Owners Association will hold 
its fifth annual dinner dance at the Morrison Hotel on 
November 14. Laundryowners, allied tradesmen, wives 
and friends are invited to participate in the festivities, 
which will include a floor show. 
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PILGRIM Open-Mesh Nylon Nets — available in 
plain white and six brilliant, easy-to-classify colored 
stripes — blue, black, green, brown, red and gold — 


offer maximum detergency and whiteness-retention. 
Unconditionally guaranteed against defects in 


material and workmanship. 


PIONEER 2 x 2, 260 denier nets —the standard of 
excellence. Woven of high tenacity nylon, 260 denier 
filament, these nets are tough, water resistant and 
offer lower costs per washing than any other comparable 
net on the market! Available in all white, and blue, 
black, green, brown, red and gold stripes, as well 


as solid colors. red, blue or brown. 


Remember ... Benwall Pilgrims and Pioneers 
outlast cotton 4 to 1 and cost only half as much per washing. 
Your jobber knows quality and value, ask him 


for sample swatches and prices or write direct. 





BENWALL | 


MANUFACTURING COMPANY, INC. 
2859 Atlantic Avenue Brooklyn 7, N. Y. 


Also available: Flat Work lroner Asbestos As 
semblies, Nylon Tape and Nylon Cord. 
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ASHTABULA, OHIO — Simon Press- 
man has expanded and added new finish- 
ing equipment to his Launder-X Quick 
Service, 2702 Lake Ave. 


ORESTES, IND.—Mr. and Mrs. Char- 
les Himes are opening a new laundry 
here. 


BRYAN, OHIO—Boyd and Ross Mc- 
Bride have purchased City Laundry and 
Dry Cleaning Co., 717 E. Mulberry, from 
Seth Workman and Mrs. Lavinia Work- 
man. The McBrides plan to make a 
number of improvements in the plant. 


WARREN, OHIO—A charter has been 
issued to Modern Laundry Co. Incorpor- 
ators are George H. and Harry Gentithes 
and Michael Zumas. 


LAFAYETTE, IND.—It is announced 
that a group of stockholders has pur- 
chased Crown Laundry Company and 
Lafayette Linen Supply, $8. Fourth St., 
from the estate of the late Mrs. Ellena 
G. Gaffney. Manuel I. Leve is president 
of the two organizations, Crown Laun- 
dry & Cleaning Company of Lafayette, 
Inc., and Lafayette Linen Supply, Inc. 


ELGIN, ILL.—Mrs. Lillie L. Goetting, 
widow of the founder, has sold Elgin 
Steam Laundry, 117 Division St. Mrs. 


Laura Seigle and Mrs, Lillian R,. Roth 


purchased the real estate. The equip- 
ment was bought by the Chicago Laun- 


dry Equipment Co. 


ELLETTSVILLE, IND.—A new self- 
service laundry has been opened by R. E. 
and Pence Cardwell in the Cardwell 
Building. 


BELDING, MICH.—A new service is 
planned by Vogue Services, according to 
Harry Perkins, the owner. A part of the 
Vogue building on W. Main St. will be 


partitioned off for a self-service laundry. 


OAK PARK, ILL.—George and Betty 


Jungels announce the opening of Jungel’s 
Laundromat at 328 Madison. 
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ESCANABA, MICH.—New fuel stor- 
age equipment has been purchased by 
John Bissell, owner of Escanaba Steam 
Laundry, 705 Ludington. 


ROCHESTER, MINN. — David and 
John Bach, new owners of Launder-Aid 
30-Minute Laundry, 12 Fourth St., S.E., 
and Charles R. Hutchinson, manager, are 
installing new equipment. 


ALBION, MICH.—Earl H. and Flor- 
ence Spengler have purchased Home 
Laundry, 203 E. Erie St., from Paul 
Steffe. Their son, Earl Robert Spengler, 
will join them in the business. 


HANOVER, IND.—A new self-service 
laundry is being erected by Mr. and Mrs. 
Marvin C. Amos. 


ST. PETERSBURG, FLA.—Mr. and 
Mrs. Edward Goldberg have opened 
Ace Laundry at the western end of 
Corey Ave. Bridge. 


TYBEE, GA.—A new branch of the 
Sudsateria, operated by T. H. Othberg 
in Savannah, has been opened here. 


MONTGOMERY, ALA.—Grady Blake, 
Jr., partner in Tom & Grady Drive-Thru 
Cleaners, is the acting president of the 
newly formed Montgomery Institute of 
Master Cleaners and Launderers. 
Twenty-two of the city’s laundries and 
cleaning plants have qualified for mem- 
bership. 


EAU GALLIE, FLA.—J. F. Mosier, 
proprietor of Modern Way Laundry and 
Cleaners, has moved his business into 
quarters on Highland Ave. 


LYNCHBURG, VA.—J. Holmes Kyle, 
president of Virginia Laundry Company, 
Inc., has announced that his firm has 
acquired Crutchfield Dry Cleaning and 
Dye Works, Inc.; Laundromat Half- 
Hour Laundry, and Lynchburg Shirt 
Service. These firms will be operated by 
Virginia Laundry. 


MOUNTAIN HOME, ARK. — The 
Mountain Home Laundromat has been 
opened at the corner of Fifth and South 
Sts. by Mrs. Betty Brunner. 
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DOTHAN, ALA.—Eustace Bishop and 
Joe Wright have purchased three laun- 
dry and drycleaning plants in Panama 
City, Fla., from Pete Cowart, according 
to an announcement by officials of 
Bishop Cleaners. 


CLEWISTON, FLA. — Mrs. E. E. 
Montgomery announces the opening of 
Montgomery’s Self-Service Laundry on 
the Francisco Ave. location formerly 
occupied by Shorty’s Laundry. The 
building has been modernized and new 
equipment installed. 


MEMPHIS, TENN.—Loeb’s Laundry- 
Cleaners will open a new branch in a 
building to be constructed at Jackson 
and Montgomery Sts. 


MIAMI BEACH, FLA.—Henry Cove, 
head of Vogue Laundry and Cleaners, 
has been chosen president of the con- 
struction and service trade division of 
the Miami Beach Chamber of Com- 
merce, 


SAVANNAH, GA. — Free _ Brothers 
Laundry and Dry Cleaning Company 
has moved into a new plant at 1015 
Wheaton St. J. S. Watkins, owner, an- 
nounced that facilities have been in- 
creased and a drive-in parking lot added. 


DANIA, FLA.—Riverside Laundry Co., 
Miami, has applied for a permit to start 
work on a $425,000 laundry plant to be 
located at N.W. Third St. and Federal 
Highway. 


BENTONVILLE, ARK.—Mr. and Mrs. 
LeRoy Moore have repurchased the Best 
Laundry and Dry Cleaners establishment 
at 112 S. Main St. from Bruce Williams. 
The Moores operated the business from 
1944 to 1951. 


KETCHUM, IDAHO — George and 
Lucille Nottingham have opened The 
Tub, a self-service laundry, on Sun Val- 
ley Rd. 


ST. JOHNS, ORE.—George Geller has 
announced the sale of Geller Launder- 
ette, Mohawk and Lombard Sts., to Mr. 


and Mrs, A. W. Hartford. 


LADYSMITH, B. C., CANADA—New 
equipment has been added to the Lady- 
smith Laundry by Percy Willcox, the 
owner. (Continued on page 44) 
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“lbh In the largest sale of its kind ever made in 
Chicago, H. A, Heaney (right), manager of the 
Champion Laundry, takes delivery of 24 utility- 
bodied Chevrolet trucks. 
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4 Powerful Reasons Why 


CHEVROLET ‘scx’ TRUCKS 


work harder... work longer 
- - - work for less! 


MORE POWER AT LOWER COST! You can look forward to sizeable 
savings on gasoline with Chevrolet trucks on the job. In heavy- 
duty models, the advanced Loadmaster engine with new high- 
compression ratio of 7.1 to 1 delivers more power than ever— 
and does it on less fuel! In light- and medium-duty models, 
Chevrolet’s Thriftmaster engine combines top-notch performance, 
with rock-bottom operating cost. 


TAILORED TO YOUR JOB! Of course you want a truck that fits the 
requirements of your particular job. And you get just that when you 
buy a Chevrolet truck! You get the right power . . . the right chassis 
units from tires to transmission. Chevrolet trucks are factory- 
matched to do your work at lowest cost! 


RUGGED AND RELIABLE! These yreat 1953 Chevrolet Advance- 
Design trucks are built stronger to stay on your job longer! Frames, 
for example, are sturdier and more rigid. And you'll find extra 
strength in other vital places, too. The result is a truck that gives 
you extra miles and months of low-maintenance operation. 


LOWEST PRICED LINE! You start saving money the moment you 
buy a Chevrolet truck. For, in addition to all its other advantages, 
Chevrolet is America’s lowest priced truck line! Why not start saving 
now! Your Chevrolet Dealer will be happy to give you all the facts. 
. « » Chevrolet Division of General Motors, Detroit 2, Michigan. 





CHEVROLET ADVANCE-DESIGN 
TRUCK FEATURES 


TWO GREAT VALVE-IN-HEAD ENGINES— 
the Loadmaster or the Thriftmaster—to 
give you greater power per gallon, lower 
cost per load. POWER-JET CARBURETOR— 
for smooth, quick acceleration response. 
DIAPHRAGM SPRING CLUTCH — for easy- 
action engagement. SYNCHRO-MESH 
TRANSMISSION—for fast, smooth shift- 
ing. HYPOID REAR AXLE—for dependa- 
bility and long life. TORQUE-ACTION 
BRAKES—on light-duty and medium-duty 
models and on front of heavy-duty models. 
TWIN-ACTION REAR BRAKES —on heavy-duty 
models, DUAL-SHOE PARKING BRAKE—for 
greater holding ability on heavy-duty 
models. CAB SEAT—with double deck 
springs for complete riding comfort. 
VENTIPANES —for improved cab ventila- 
tion. WIDE-BASE WHEELS—for increased 
tire mileage. BALL-GEAR STEERING—for 
easier handling. UNIT-DESIGNED BODIES — 
for greater load protection. ADVANCE- 
DESIGN STYLING—for increased comfort 
and modern appearance. 
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SAVE 
$70—$80—S$90 or MORE each week. 


Increase production and reduce labor turnover with ‘‘A’’ SPREADER 


Increase efficiency; reduce idle time of feeders and folders. 


This machine enables 
ONE Operator to “spread” and 
deliver to the ironer feeders, more 
sheets per hour, than 3 to 4 hand 


shakers. 


The SAGER ‘‘B’’ SPREADER 


This machine is designed for the sin- 
gle ironer plant. For the feeding of 
large flatwork at high speed and in 


larger lots. 


ONE Operator does the work of 2-3 hand shakers; with less effort and higher efficiency. There is NO 
lifting of heavy loads, 80-90 sheets are quickly and easily transported to the ironer feeders on each 
of three RACKS. 

Increased employee efficiency. Idle time at the ironer greatly reduced. Labor turnover reduced. 
Your SPREADER Operator becomes a machine operator. INSTALLATION quickly and easily 
made. Independent of the flatwork ironer. Model “B” can be PLUGGED into the lighting circuit. 


1234 Central Ave. N.E. 


Manufactured by M. A. POCOCK scenes $0; tien. 
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“Formatic Machine-Finished Sleeves...an [mprovement q 


Says Mr. Robert Wilke, Gen. Mgr., Empire Laundry Co., Hartford, Connecticut. 


One of two Formatic Shirt Units installed in the front window 
at Empire Laundry Co., Hartford, Conn. 


Better quality and a saving of two operators were the immediate results following the in- 
stallation of two American Formatic Shirt Units at Empire Laundry Co., Hartford, Conn. 


Americanrormatic sunt UNIT 


The Formatic Automatic Sleeve Finisher 
assures you of uniform quality machine-finished 
sleeves. The push-button control automatically 
measures exact sleeve length for quality pressing 
from shoulder seams to cuffs. 


The Formatic Automatic Folder completely 
folds shirts neatly and uniformly to retain their 
form-fitting finishing. Does not require an experi- 
enced folding operator. 


The advance design of the entire Formatic Unit 
saves you time and labor, improves quality and 
makes your shirt finishing more profitable. 


Ask your American Representative to show you 
the motion picture of the Formatic Shirt Unit in 
operation, producing 150 shirts an hour. 


World’s Largest, Most Complete 


@ oreva Eeacton 


Line of Laundry and Dry |_| 
Cleaning Equipment ¢ ‘ 
) 


==. @ APeO8 CASCADE wasee 


You Can Depend On This Man 


He's your American Laundry Machinery 
Representative, well-trained in laundry op- 
eration. As he represents the world's most 
complete line of laundry equipment, you 
can rely on his unbiased advice in your 
selection of equipment that's just right for 
you. 

Your American Representative can help 
solve your production problems because 
he provides you with American's 85 years 
of experience in planning and equipping 
laundries of every size. Contact American 
for his specialized assistance at any time 

. without obligation, of course. 


tig 


@ 20rd 8 Cees TUMmEF 


“AMERICAN 


LAUNDRY MACHINERY CO. 


CINCINMATS 82, OnIO 
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(Continued from page 40) 
PROSSER, WASH. — The Prosser 
Laundry, 409 Sixth, has opened under 
the new management of Mr. and Mrs. 
[. Parkison and E. H. Munhall. 


COUPEVILLE, WASH.—L. D. Fry- 
day is the new owner of Whidbey Laun- 
dry and Dry Cleaners. 


ALBANY, ORE.—The Hodges Self- 
Service Laundry, 521 W. Third Ave., 


has been purchased from Charles Hodges 
by Mr. and Mrs. Edward Heath. 


VANCOUVER, B. C., CANADA— 
T. D. O'Brien has been appointed chair- 
man of the board of Canadian Linen Co. 
Lid. He is succeeded as vice-president 
and general manager by W. L. Russell, 
manager of Uneeda Towel and Linen 


Supply Ltd., a subsidiary of Canadian 
Linen. 


BEAVERTON, ORE.—Tigard Laun- 


derette opened recently under the direc- 
tion of Mary and Frenchie Tigard. 


YAKIMA, WASH. — Mr. and Mrs. 
Dwight Fowler have sold O & O Self- 
Service Laundry, 1017 N. First St., to 
Mr. and Mrs. Harold LeCain, 


FALLBROOK, CALIF, — Gleason's 
Laundry and Dry Cleaners has opened 
near the corner of Main and Juniper. 


EL PASO, TEX.—Acme Laundry and 
Cleaners will open a new establishment, 
operating independently of its main 


plant, on the North Loop Road in the 
Lower Valley, according to Frank B. 
Fletcher, president, 


GLENDALE, CALIF.—EZ Way Laun- 
dera), 1126 W. Glenoaks, has been sold 
by KR. T. Webb and Helen Webb to 
Frank S. and Margaret A. DeLisi. 


IDAHO SPRINGS, COLO.-H & D 


Laundry is moving to a new location on 


Weter St. The owners, Mr. and Mrs. 


Henry Ferrell and Mrs. Mary Hunt, have 
modernized the structure and installed 


new equipment. 


SAN RAFAEL, CALIF.—Construction 
is under way on a one-story building on 


the Miracle Mile to house the new San 


Rafael launderette. 


CHULA VISTA, CALIF.—A new unit 
in the Sort-n-Save chain has opened at 
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165 National Ave., according to O. Reed 
Sauter. 


McLOUD, OKLA.—Mr. and Mrs. Paul 
Pinkerton have purchased and are reno- 
vating Carty Help-Ur-Self Laundry. 


SAINT JO, TEX.—The sale of Toad’s 
Laundry to Mr. and Mrs. G. Graham 
was announced by Mr. and Mrs. Clinton, 
the former owners. 


WINFIELD, KANS.—Lee Turner and 
George Keith are the new owners of 
Model Laundry and Cleaners, 211 S. 
Santa Fe, They purchased the establish- 
ment from J. W. and Edna Brooks. 


CARMEN, OKLA.—Mr. and Mrs. Har- 


old Wilson have purchased the Car- 
men Laundry. 


OXNARD, CALIF.-A new laundro- 


mat has been opened at 139 North A 
St. by Mr, and Mrs, Harry Finley, 


LAS ANIMAS, COLO,—Las Animas 
Laundry and Dry Cleaners has added 
new equipment, according to H, M. 
Curry and his son, the operators. 


UPLAND, CALIF.-Mr. and = Mrs. 


Reginald Currington and Mr. and Mrs. 
Victor Petelin are the new owners of 
Upland Launderette, 135 N. Second 
Ave. The business was bought from Mr, 
and Mrs. Sidney Urwin. 


CHICKASHA, OKLA.—Jack S. Car- 


others has purchased Sooner Laundry, 


1127 lowa, from M. N. Goodrich and 
U.S. Ansley. 


LOS ANGELES, CALIF.—Sale of 
Golden West Laundry, 6051 Lankershim 
Blvd., North Hollywood, to Eugene and 
Josephine Taylor is announced by Marie 
Lacy, the former owner. 


MANITOU SPRINGS, COLO.—Mr. 


and Mrs. John R. McCleneghan recently 


purchased Ruxton Launderette, 120 


Ruxton Ave., from Mr. and Mrs. How- 
ard Denton. The launderette has been 


enlarged in size and equipment. 


KERRVILLE, TEX. — Purchase of 
Swen Laundry and Cleaning from Frank 


Higgins and John Hess has been an- 
nounced by Mr. and Mrs, F, F. Gore. 


APPLE VALLEY, CALIF.—Gordon 
and Georgia Thomas announce the open- 


ing of Apple Valley Laundromat, lo- 


cated in the Ken Lewis Building, 


ARDMORE, OKLA.—Owned by Bert 


Hann, the Ardmore Laundromat has 


opened in the Brooks Building. 


RAMONA, CALIF.—Mr. and Mrs. 


Roger V. Canfield have purchased the 
Quick Trick Laundromat from Mr. and 


Mrs. Bud Huntamer. 
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SMITHTOWN BRANCH, N. Y.— 


Work has begun on a new laundry at 


Kings Park State Hospital. 


BRISTOL, CONN. — Newman W. 
Smith and Albert Woods have purchased 


Bill's Launderers and Cleaners, 895 
Farmington Ave., and will operate the 
establishment as Tops Launderers and 


Cleaners. 


PITTSBURGH, PA.—A certificate for 
the conduct of business has been granted 


to Safeway Blanket Laundry, 1904 Zol- 
ler St., owned by Robert G. and Elmer 


W. Frederick. 


LOCKPORT, N. Y.—County Judge 
and Mrs. Frank J. Kronenberg have 
purchased Lock City Laundry, 41 Park 


Ave., from Elgie, Louis A. and the late 
Charles B. Knowles. 


PITTSBURGH, PA.—Joseph A. Vorn- 
dran, Jr., and John Yankovich plan to 


open Snowite Laundry Co. at 820 Fed- 


eral St. 


SUFFERN, N. Y.—Scott’s Laundromat, 


Inc., Parking Plaza, has been chartered 
to engage in the laundry business. 


PRINCETON, N. J.—A new branch of 
University Laundry and Cleaners will 
be located at the Princeton Shopping 
Center, according to B, Franklin Bunn, 


president. 


BRANTFORD, ONT., CANADA — 
Plans for the Brantford General Hos- 


pital’s new laundry have been completed. 


SHAMOKIN, PA. — New Monarch 
Laundry, 27 S. Fifth St., has added a 


drycleaning department, according to 


Gale Hancock, owner. 


SYRACUSE, N. Y.—AI Townsend has 
been elected president of Mid-State 
Laundry Owners Association. The group 
also elected Charles C, Corby treasurer 


and Everett S. Millington secretary. 


FAIRMONT, W. VA.-The Fairmont 


American Laundry will open at 417 


Adams St. 
MONTREAL, QUE, CANADA—As 


part of its over-all expansion program, 
Ste. Jeanne d’Arc Hospital announces 
that its laundry is being enlarged. 


BERWICK, PA.—New equipment for 
handling sport shirts has been installed 


in Sunshine Laundry. 
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MAKE YOUR OWN TEST! 
FOR BEST SELECTION OF SOAPS AND 
DETERGENTS — GET LEVER BROTHERS 
FREE TRIAL KIT! 


FREE TRIAL SAMPLES: 


select 
the sam ple 
VOu 
want! 
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mig HER 
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ee aad 


eid 
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Fine Products of 
LEVER BROTHERS COMPANY 
New York, N. Y. 


Now you can have free samples of famous 
laundry soaps and detergents from 

Lever Brothers ... make your own careful 
selection to suit your purposes exactly. 
These heavy-duty detergent formulas and 
pure, mild soap flakes have been created by 
Lever Brothers exclusively for commercial 


laundry needs. 


Lever’s long experience and unexcelled 
testing facilities are your assurance that 
these soaps and detergents are designed to 
do your job better, faster, cheaper. 


Once you've selected the fine Lever product 
you want — you’ll find that bulk supplies 


are immediately available. 


Clip this coupon to your letterhead and mail today to Lever Brothers 
Company, Industrial Sales Division, 390 Park Ave., New York, N. Y. 


| want the samples I've checked: 


r) Laver Sat Water Rermete 7) Lever Formula 700—pure mild 


Lever Formula 770—all-purpose 


soap granules 


soap flakes for fine fabrics 


7 Lever High Titer Chips— 


88% soap 42° titer 


lever Formula 880—heavy- ] Lever High Titer Granuvles— 


duty synthetic detergent 


Name 
Company 
Address 


City 


92% soap 42° titer 


Zone State 
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ONLY ONE THING WRONG 
With vacations . they’re too 
short. Fishing, as usual, was good. 
But the catching was lousy! 

Now don’t think for a minute I 
forgot my friends, I learned some- 
thing this summer that is worth its 
weight in gold to the guys 1 know 
who hke to go on overmight hunt- 
ing and fishing trips. Take along a 
blowtorch. Vm not kidding. 

While IT like to play Daniel 
Boone, and start fires with one 
match and al) that sort of thing, 
it’s still a job to start a fire in the 
woods after it’s rained all night. A 
friend of mine (an insurance man, 
by the way: showed me how this 
summer, And I figure what’s good 
for an imsurance peddler is good 
enough for a launderer, You ean 
start a fire in a big hurry, even 
with wet wood, by turning the 
blowtorch on it. We even took the 
chill off the cabin by setting the 
thing in the middle of the room so 
it played its flame on a slab of rock, 
leaned wp against a smaller rock, 

Since my friend had to tote the 
thing, [ didn’t mind that it was a 
full-sized model like the one a 
plumber uses. But for my money, 
the blowtorch I take in the future 
wil] be one of those little midget 
affairs whieh weighs only one 
pound, instead of the five-pounder 
he Jngged along. Do the same job, 


Loo, 


Truck Loading 

From the Best Grand Laundry 
in Indianapolis comes a pet idea 
for loading trucks. Everyone seems 
to have his own particular method, 
but the Best Grand routemen like 
this. ; 

With shirt orders all put up in 
earndboard boxes here, a row of 
shallow bins runs along one side of 
the pane) trucks. A cedling rai) runs 
along the other side of the truck to 
hold drycleaning orders. 

In loading the truck the route- 
man ¢rayons the address or the 
name on the end of each shirt box 
and puts the boxes in the bins in 
proper delivery order. Next he puts 
the wrapped part of the orders 
(flatwork, tumble, ete.) on the floor 


of the truck as nearly opposite the 
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corresponding shirt boxes as possi- 
ble. Next he hangs the drycleaning 
part of the order as nearly opposite 
the shirt box or as close as possible 
over the Natwork bundle. 

Best Grand routemen claim this 
system speeds up their deliveries 
quite a bit. Especially the bold 
dentifying notations on the ends 
of the shirt boxes in the rack. 


To Clean Fire-Tube Boiler 


Lowe]] Ha]] and Norman Smith 
at the American Cleaners & Dyers 
i} Anderson, Indiana, showed me a 
homemade affair they built up out 
of half-inch pipe to wash down 
their fire-tube boiler. They used 
about an 8-foot length of half-inch 
pipe with an elbow on one end, and 
some 6-inch nipples set into a half- 
inch ‘“‘ecross’” fitting to give them 


handholds for turning it to direct 


the steam into the tubes. In addi- 
tion they fastened a flashlight near 
the handholds to direct the light 


y" 
P 2 PIPE 


a GINCH NIPPLES, WITH 
CAPPED ENDS, AliOw 


/ EASY DIRECTING oF 
senses STEAM THRYL ELB0u) 


AT END OF PIPE 
i < Hose CCAMP 


3. FLASHLIGHT 
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ounts ... and the one that counts 


Bany or two you pay per pound 


Satinette gives you better pro- 
here’s no waste, you use pKEESTAp 
»y 
\* 
ork a smoother finish .. . sat 
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‘STARCH COSTS SO LITTLE 
IT PAYS TO USE THE BEST 


HALF CORN 
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into the boiler so they could see to 
work, The flashlight is held in 
place to the pipe with a hose clamp 

As for pressure, the steam comes 
off the 2-inch header, into a 144- 
inch turbine pump, through a %4- 
then to the half-inch 


inch hose, 


pipe 


IRE « 
XTINGUISHER 


Fine 4 
ex TINCUISHER C 


Red Spots Extinguishers 


At the Best Grand Laundry in 
Indianapolis, the matter of quick 
spotting of fire extinguishers got 
into the conversation. Talbott 
Denny has sections of the posts, on 
which the extinguishers are fas- 
tened, painted a bright red. In 
addition, a white panel on each of 
these red painted sections has 
“Fire Extinguisher” painted on in 
big red letters. 


> 
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End to Surge 


Learned something about “surge” 
in water lines at a new laundry in 
Bettendorf, Iowa. With automatic 
open-end washers in the new plant, 
and water pressure from the mains 
at 100 pounds, the surge from the 
water pressure was knocking heck 
out of their solenoid valves. 

Solution was to set up in an up- 
right position two lengths of 4-inech 
pipe, with the end of the cold- 
water line feeding the washer en- 


LAUNDRY 


tering the bottom end of one of 
these upright pipes, and the end of 
the hot-water line entering the bot- 
tom of the other upright pipe. An 
air line entered the cap at the top 
of each of these big pipes and was 
controlled to keep the pipes about 
lialf full of air at all times. 

Now, when the solenoid valves 
suddenly stop the flow of hot or 


cold water into the washers, the 


ya 




















Tumbler Damper 


Some tumblers are coming out 
now with damper controls in the 
exhaust stacks to prevent back 
pressure from the tumblers that 
are in operation, which blows lint 
out of idle tumblers when the door 
is opened. 

The manager of that laundry 
in Bettendorf, lowa, rigged up his 
own automatic dampers that work 
real slick, He inserted a square 
section made of metal in each of 
his tumbler stacks to hold a 
damper of his own making. This 
amounts to a little metal plate to 
fit over the exhaust stack at a 
point where it enters the lower part 
of the metal box. Hinged at one 
side, this plate has a weight at the 
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water merely compresses the air in 
the big pipes and prevents the 
former harmful surge action. 

Another idea here that has 
worked out well has been placing 
individual control valves on each 
line entering the washers from both 
the hot- and cold-water headers, 
to better control the seasonal fluc- 
tuation In water temperature trom 
the city mains. 




















edge furthest from the hinge. A 
rod welded to this plate sticks out 
of the box at an angle to the plate 
and has a counterbalance on its 
end. 

Works like the check damper on 
any furnace. When the tumbler is 
idle, back pressure from the other 
tumbler closes the damper so lint 
doesn’t blow out the idle-tumbler 
door when the door is opened. 
When this tumbler is operating, 
the draft keeps the damper open. 


Soap Solution Conserver 

Here’s something for those who 
have drycleaning departments and 
are trying to save on the four per- 
cent soap solution. (Bear with me, 
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Producing sparkling white goods and bright colored 

work are two sure ways to “bring home the bacon”. Kohnstamm 
knows it—and has perfected two exclusive processes that 

literally guarantee you the best possible results from your white 

and colored work—with an assurance of complete safety. Here’s why: 


BLUFIXE... COLORFIXE... 


and only Blufixe brings you eight vital and only Colorfixe provides all 
advantages so necessary when these features that make for better 


you use a sour. colored work bundles. Wy 


e Gleaming, glistening whiteness! e Checks bleeding—brightens colors! 

e No unsightly gray deposits! e Destroys bacteria! 

e Full removal of fruit, rust, perspiration stains! e Harmless to all fabrics! \ 
e No soap specks... fatty acids stay in suspension! ¢ Prevents contact stains! 

e Clear, uniform colors... full distribution! e Improves white background! 

e No odor...no destructive action in washwheel! e Imparts soft finish—Deodorizes! 

e Sterilization... prevention of mildew! e Moth resistant! 

e Safeguarding from prolonged bleach action! e Economical to use! 


Why risk the chance of another re-run...another unsatisfied customer? Find out 
about Blufixe and Colorfixe today! A card to us will do the trick. 


ESTABLISHED 1851 


H.Kohnstamm é co.,ine. 
@ 89 PARK PLACE, NEW YORK 7 ALOANY » ATLANTA + BALTIMORE + BOSTON» BUFFALO - CINCINNATI | 


CLEVELAND + DALLAS - DENVER - DETROIT - GREENSBORO - HOUSTON 


@ 11-13 E. ILLINOIS ST., CHICAGO 11 INDIANAPOLIS + JACKSONVILLE « KANSAS CITY, MO.» MEMPHIS. 
©4735 DISTRICT BLVD., LOS ANGELES 11 [Roma] pirrsounon: st. cous san antonio san ruancrsco -Sexrrut | 
FOREMOST MANUFACTURER AND DISTRIBUTOR La OF QUALITY LAUNDRY AND CLEANING SUPPLIES 
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Fi LT£ R & solvent —» gentlemen, all I know about a filter 
z is, it takes out the big lumps.) One 
operator trying to save that part 
of the solution which generally is 
thrown out with the sludge has 
been saving over three hundred 
dollars a year in this regard. 

He made up a round open-topped 
tank, with the sides and bottom 
full of small holes, as big as pos- 
sible but still able to go through 
the cleanout door on the filter. On 
the bottom side of this tank he 
welded a fitting so he could screw 
it down firmly on the drain pipe on 
the bottom of the filter. This tank 
was filled with rags, and a wooden 
a cover placed over the top, held in 

Ff place with a wingnut on top of the 
wooden cover. In general, the sol- 
Clean-out a vent level is lowered only to the 
_ C Dotted Line height of the manifold, since below 

that is generally sludge. In this case, 
+ Metal Cylinder the solvent level is lowered to the 
, usual level, then the valves leading 
Fitled With Holes from the filter are all closed with 
the exception of the drain on the 
bottom of the filter, and about 
thirty pounds of air is allowed to 
enter the filter. This air is said to 
compress the muck and sludge and 
force the soapy solvent through the 
rags and out the bottom line into 
the dump tank below, It is said the 
sludge then is nearly dry, and more 
easily removed. (I suppose the top 
cover is wood to prevent collaps- 
ing of the tank under the pressure, 
huh?) OO 


LAUNDRY BUSINESS TRENDS 


New York New Jersey New England 


4—- 0.2% more than last year July 4—0.5% less than last year July 4—~8.8% more than last year 
11— 1.0% more than last year July 11—0.1% more than last year July 11—5.6% more than last year 
18— 8.2% less than last year July 18—5.0% Tess than last year July 18—2.9% less than last year 
25— 7.1% less thanlast year July 25—3.6% than last year July 25—2.9% less than last year 
I— 4.5% less than last year Aug. 1—5.1% than last year Aug. 1—0.2% than last year 
8— 3.9% less than last year Aug. 8—4.3% than last year Aug. 8—4.9% 
. 15— 6.8% less than last year Aug. 15—4.5% than last year Aug. 15—2.0% 
_ 22— 1.3% less than last year Aug. 22—2.9% Tess than last year Aug. 22—5.5% 
. 29— 3.5% less than last year Aug. 29—1.4% Tess than last year Aug. 29—4.1% 

5— 2.1% less than last year Sept. 5—8.9% Tess than last year Sept. 5—5.0% more than last year 
.12—16.3% less than last year Sept. 12—1.9% Tess than last year Sept. 12—7.2% less than last year 
. 19— 0.5% more than last year Sept. 19—6.5% Tess than last year Sept. 19—9.8 % more than last year 





30 Los Air Pressure 
into $ilter 


Man (fold —> 















































V R We ine Av Co - Ne w York M. R. We ise r & ie New York Carruthe rs & Co.., Boston 


Southeast 


June—3% less than last year 
July —2% less than last year 


J.R. Wilson & Co., Atlanta 
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How much are you paying for Manual Operation? 


& How much are you paying for manual operation in 

your washroom? That is a hard question to answer, in 
fact, it is almost impossible to find the exact answer. Why? 
Because any manually operated washroom is loaded with 
“hidden costs”. 


What do we mean by “hidden costs"? They are the 
human element factors that over - burden the washroom 
equipped with manual washers. The mistakes in formulas, 
the bleach burns . . the soap specks . . the waste of supplies 
. . the slow-down of workers because of last night's party, 
and many, many more. These are just some of the “hidden- 
costs” that are ever present. 


@ ADBO I... help you success- 


fully combat these “hidden-costs”. 
Consistant, efficient precision opera- 
tion day after day - year after year. 
Robot’s “Wash-O-Matic” brain takes 
the waste and error- factor out of 
every washing cycle. The same for- 
mulas repeated time and time again 
with the same accuracy. You'll save 
on labor, you'll save on floor space. 


Let Robot show you how to take the 
“hidden-cost” out and put the profit 
in your washroom. Write today. 


Robot Laundry Machinery Sales 
Division of The Wolf Company 
Chambersburg, Penna. 


Please send without obligation full information 
on ROBOT Self-contained Automatic Washers. 


Nome 
Compony LAUNDRY MACHINERY SALES 
Address DIVISION OF THE WOLF COMPANY 

City ee | a CHAMBERSBURG, PENNSYLVANIA 


THE FIRST AND ONLY SELF-CONTAINED COMPLETELY AUTOMATIC WASHER 
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New officers of Virginia Association, left to right: M. J. 


STARCHROOM 


Reid, sec- 


retary; retiring president James E. Smith, who becomes chairman of the 


executive committee; C. P. McElheny, president; R. L. 


president; R. W. Walker, treasurer 


Southern 


Ayers, Jr., vice- 


Hospitality 
At Roanoke 


ABOUT 300 MEMBERS, al- 
lied tradesmen and ladies reg- 
for the tenth annual 
convention of the Virginia As- 
of Launderers and 
Inc., held in Roan- 
oke. Scheduled for August 22- 
24, the convention its 
theme on “Pattern for Profit.” 
Newly elected officers are 
CC, P. MeElheny of Davis Laun- 
dry, Danville, president; R. L. 
“Bill” Ayers, Jr., Covington, 
vice-president; Malcolm J 
Reid, Staunton, secretary, and 
R. W. Walker, Hampton, re- 
elected treasure) 

Retiring president James FE 
Smith of Lynchburg 
chairman of the executive com- 
includes A. M. 
Richmond, E. R 
Hines of Norfolk, Carleton 
Coakley of Alexandria, and 
new members W. J. Moorefield 
of Martinsville and Willham 
Jeffreys of Richmond 
speaker J Barrye 
Wall, and publisher of 
the Farmville Herald, gave 
helpful tips on how to plan and 
into action a well-rounded 
advertising campaign. And 
G. W. “Bill” Boyd, sales man- 
ger the Division, 
Kmery Industries, decried the 
pattern of “non-responsibility,” 
urging the delegates to 
fresh, positive thinking in giv- 
ing the customer what he 
wants. These wants, he added, 
could be determined and ful- 


filled by applying the four 


istere d 


sociation 
Cleaners, 


based 
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mittee, which 
Pitchford of 


Guest 
owner 


set 


Sanitone 


of 


use 


market research, ad- 
justment, planning, activation. 

In his first speech since be- 
coming president of the Amer- 
Institute of Laundering, 
Edwin Pearce assumed the role 
of a prophet of 15 years ago 
telling of the fantastic business 
changes which have occurred 
since then in his home town of 
Greensboro, N. C, Despite in- 
creased wages, taxes and regu- 
lations the laundry 
has survived, he said, and it 
will continue to survive so long 
as new and different merchan- 
dising methods are developed 
and applied 

Other speakers included 
Harold K. Howe, Washington 
representative of the American 
Institute of Laundering, who 
gave the members an insight 
into administration policies and 
told of current legislation af- 
fecting them as business men. 
He cited Senator Byrd (Dem., 
Va.) as currently being the 
influential man in Con- 


steps ol 


wan 


business 


most 
gress since the death of Senator 
Taft. Mr. Howe described this 
vear’s political activity as the 
vear of “in-fighting” as opposed 
to last year’s period of “prin- 
ciple” when the “time for a 
change” feeling was rampant. 

Dr. Dorothy Lyle of the Na- 
tional Institute of Drycleaning 
briefed the members on fash- 
and and, where 
necessary, warned them of 
problems in handling. Cloth 
samplings and descriptive ex- 


ions fabrics 


LAUNDRY 


JOURNAL 


wail 
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aire on 
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prominently 
entrance 


hibits were dis- 
plaved at the the 
meeting hall during the entire 
period of the convention 

On the technical side, C. B 
Kasson, vice-president of R. R 
Street & Company Inc., ex- 
plained the two-bath method 
with automatic conductivity 
control, using an interesting, 


ol 
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= 


animated diagrammatic model 
to aid visual understanding 
The leisurely paced program 
laced with movies, a golf 
entertainment for 


was 
fournament, 
the ladies, a cabaret dance and 
bingo, and was climaxed by the 
president’s banquet and ball on 
Monday evening. 

—Henry Mozdzer 
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Count on Swift for the right 


soap—for the ‘“‘Break’’ and for 


every other washroom need 











This is it—the “Break” you’ve been waiting for. 
With Swift’s Break-O Powder, you can say goodbye 
to trouble in the first operation of the washing cycle. 
Most of the soil is swept into suspension—with no 
redeposition or greying. 


Whatever temperatures your work requires—cool, 
lukewarm or hot—you can count on the quick 
solubility and stand-out effectiveness of Break-O 
Powder. It assures fast, complete wetting of load 
. .. Stable soil suspension. Acid soil is neutralized 
by an efficient blend of alkaline “builder” ingre- 
dients which also promote soil removal. 


For full information, consult your Swift represent- 
ative ... or write Swift & Company, Industrial 
Soap Department, Chicago 9, Illinois. 


soaps from Swift’s complete line 


White Ribbon Chips & Powder ¢ Guaranteed 
Laundry Powder ¢ Formula S Powder * Wool 


Cold SWI rr | NTO Soap Flakes & Powder * Glory Chips 
‘cc SOAPS SWIFT & COMPANY 


Industrial Soap Department 
CHICAGO 9, ILLINOIS 
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How to get top speed from ironers 
... Without sacrificing quality 


54 STARCHROOM LAUNDRY 


“[roner production in- 


oat: THE STEAM TRAPS On your ironers creased 20% after install- 
ing Sarco FT Traps”... 


because it makes a difference what type they ie ‘Mite oben 
are. For every service there’s one type that es : of Vogue Laundry, 
gives maximum efficiency. Pes Ne 
On ironers, for example, you want a trap 
that doesn’t fool around getting rid of 
condensate and heat-insulating films of air. 
Otherwise you get cold spots and wadding or 
rolling, have to slow machines down. 
The ideal trap for ironers is the Sarco 
Float-Thermostatic because it prevents water- 
logging by discharging condensate as it forms. 
It also assures maximum, even temperatures 
across ironer chests by quickly venting air 
and gases through large capacity thermo- 
Static vents. 
Remember this, Sarco makes all types of 
traps, thus can recommend sincerely the one 
best suited for each job. Try Sarco FT traps 
on ironers . . . you'll see the difference in 
production immediately, and in fuel sav- 
ings, too. 
Call in your Sarco representative on all 
steam trapping and temperature control prob- 
Jems in the plant. He'll be happy to help you. 
For complete information on the advantages 


of Sarco FT traps, write for Bulletin 450-A, 





AiR VENTING 
TUBE FROM 


Sarco Float-Thermostatic Trap discharges condensate as it forms, prevents 


waterlogging. Thermostatic air vent, shown in red above, assures even 
temperatures across ironer chests by eliminating heat-insulating films of air. 


SARCO 


SARCO COMPANY, INC., Empire State Building, New York 1, N. Y. 


Sarco Canada, ttd., Toronto 8, Ontario 


sarco. 
FLOAT-THERMOSTATIC 
TRAPS AND STRAINERS 











Piping hook-up for flatwork ironer using Sarco FT 
traps and strainers. Tubing permits air removal from 
horns where air tends to collect. 


» +» Represented in Principal Cities 


STEAM TRAPS © TEMPERATURE CONTROLLERS *© HEATING SPECIALTIES 





0) 


Self-operated 
Cooling Controls 





Float- 
Thermostatic 
Traps 


Camiift Bucket 
Steam Traps 
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Thermostatic 
Steam Traps 





Liquid 
Expansion 


Steam Traps 





i 


Strainers 





Thermostatic 
ir Vents 
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Water Blenders 


Self-operated 
Tank Temperature 
Controls 
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“DAR” 
and LAUNDRY MACHI 


Many a washer and many an extractor, both our 
competitors’ and our own, are sold on the golf 
course... or at the 19th hole. Fair enough; we at 
Cummings-Landau never object to mixing pleasure 


with business. 


But when the sole basis of choosing between competing 
makes of laundry equipment is Aard facts... that’s 
when C-L products stack up best. These are the facts: 
C-L machinery is more economical to run, is simpler 
to operate, and is virtually breakdown-proof. These 
facts are proven by performance records in America’s 
foremost laundries. We can show you the figures! 


If you buy on facts, get the Cummings-Landau story 

today. You'll choose C-L equipment...and you'll Cummings-Landau) STAINLESS 
° . STEEL WASHERS Me 

soon break par... in profits! : HERS are manufec 


tured in capacities from 50 Ths. 
to 1800 Ibs, per load. Available 


in four types: with unloading 


shelves, with open compartments, 


with “Y” glide-out compartments, 
or Pullman glide-out compart- 
ments. There is no finer washer 
4 


Bi made! 
i 


GVER 25 YEARS OF 'KNOW-HOW’’ IN 





/ 
of QUALITY LAUNDRY EQUIPMENT 








Manufacturers» Distributors» Rebuilders» Engineers 


CUMMINGS-LANDAU LAUNDRY MACHINERY CO., Inc. 
305-17 TEN EYCK STREET, BROOKLYN 6, N. Y. 
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Allied Trades Committees Named 


The Laundry and Cleaners Allied Trades Associa- 


tion has announced the appointment of the following 
serving until March 31, 1954: 


Hugh G. Henderson, Hugh 


Havnaer, Havnaer Supply 


key committees, 


State and Sectional Committee: 
(3. Henderson Co., chairman; Jack 
(‘o.; Don Peters, Van Waters & Rogers, Inc.; Steve Walton, Jr., 
Laundry Supply Co.; William C. Glover, Bill G lover, Inc.: N. L 
Pellerin, Pellerin Milnor Corp.; Jim L. Thomas, Ed L, Thomas 
Co ; Jack E Ryan, Je nsen Manufacturing Co.; Ira et Maxwell, 
Unipress Co., Imc.; Victor Amoth, Osmund & Co.; Chas. T. 
Beringer, John P. Lynch Co.; Jack Shapiro, Scientific Supply 
Co:: W.8. T rombold, The Reid Supply Co 4 Arthur D. Fry, Fry 
Brothers Co.; E. B. MacRoberts, Florida Laundry & Cleaners 
Supply Co.; Marvin Green, U. 8S. Hoflm: an Mae hinery Corp.; 
Walter Wahlen, Superior Products Co. . F. Crowell) Crowell 
& Harris; EF. B. Gross, Gross Machinery Co.; R. E. Smith, 
Phoenix Products Co.; T. P. McNamara, W. P. Ballard & Co. ot 
Washington; C. B. Kasson, R. R. Street & Co. Inc.; James FE. 
Cox, James FE. Cox Co 

State Secretaries Relations Committee: Hugh G. Henderson, 
Hugh G. Henderson Co., chairman; G, W. Boyd, Emery Indus- 
tries, Ine., Sanitone Division; William J. Schleicher, Cowles 
Chemical Co.,; Wayne Wilson, American Laundry Machinery 
(o.; W. A, Michie, Revolite Division, Atlas Powder Co.; Kk, C 
Jones, Cleveland Rug Cleaning Machinery Co.: J. E. Ryan, 
Jensen Manufacturing Co 

American Institute of Laundering Relations Committee: 
Wayne Wilson, American Laundry achinery Co., chairmse AD; 
Ki, H. Earnshaw, Jr., National Marking Machine Co.; G. 
Boyd, Emery Industries, Inc., Sanitone Division: W. B. Appleby, 
W vandotte Chemicals Corp., J. B. Ford Division. 

Linen Supply Association of American Relations Committee: 
Wilham J. Schleicher, Cowles ¢ then mical Co. chairman; R.S 
Carmel, H. Kohnstamm «& Co., Inc.; Jack ¢ ‘ortwright, The Ellis 
Drier Co 

Nationa) 


Gi. W. Boyd, 


Institute of Drycleaning Relations Committee: 
Kmery Industries, Ine,, Sanitone Division, chair- 
man; Wayne Wilson, American Laundry Machinery Co.; E. H. 
Jarnshaw, Jr., National Marking Machine Co.; Marvin Green, 
[ S. Hoffman Machinery Corp.; W. B. Appleby, 
Chemicals Corp., 3. B. Ford Division 
National Institute of Rug Cleaning Relations Committee: 
kK. C. Jones, Cleveland Rug Cleaning Machinery Co., chairman; 
Noel Schulte, American Mothproofing Co.; Fred C. Hild, Hild 
Floor Machine Co 
Diaper Service Institute of 
J. i. Ryan, Jensen Manufacturing Co., 
Mteimig, Stadham Co.; J. Stanley Hall, 
Co 
National Association of Institutional Laundry Managers Re- 
lations Committee: W. A. Michie, We Powder Co., Revolite 
Division, chairman: Richard T. Lane, W. T. Lane & Bros., Inc.; 
Kdward Ewell, Pennsyivania Salt Mfg. 8 
Exhibit Committee; W. B. Appleby, Wyandotte Chemicals 
Corp., J. B. Ford Division, chairman ; John R. Young, Davies- 
Young Soap Co., co-chairman; ; Sarnshaw, Jr., National 
Marking Machine Co.; Lestet Brandt, The Prosperity Co., [ne 
Clenn O'Donovan, U. 8. Hoffman Machinery Corp.; J. R. Con- 
ley, Carman & Co,, Inc.; J, Stanley Hall, Pennsylvania Salt 
Mig. Co 
Space 
Chemicals Corp., 
van, U.S. Hoffman Machinery Corp.; 
C'o., Ine 
Distributors Committee: E. EK. Jewett, Goss-Jewett & Co., 
Inc., chairman; Art Beringer, John P, Lynch Co.; J. R. Morris, 
Virginia-Carolina Laundry Supply Corp.; Arthur D. Fry, Fry 
Brothers Co.; Carl Hulen, Wm. Lynn Chemical Co., Inc.; John 
Beeler, W. P. Ballard & Co.; Walter Wahlen, Superior Products 
‘o.; Robert H. Lees, Carman Co., Ine 
Membership Committee: J. R 
Laundry Supply Corp., co-chairman; Robert H. Lees, Carman & 
Co., Ine., co-chairman; Art Beringer, John P, Lynch Co., co- 
chairman (West Coast); John E. Barnett, Heavens Supply Co.; 
Leon Benjamin, Leon Benjamin, Manufacturers Representative ; 
N. L. Strike, Western Laundry Press Co.; Larry Porterfield, 
Wichita Precision Tool Co., Inc.; W. A. Ramsey, Wareo Lab- 
oratories, Ine.; W. S. Hammond, Hammond Laundry-Cleaning 
Machinery & Supply Co., Inc.; Bert E, Reid, Whitehouse Nylon 
Products, Inc.; M. B. Brody, Rosenberg Brothers; Ben H. Bar- 
nett, Wm. Barnett & Sons, Inc.; Sam Block, Ideal Chemical & 
Supply Co.; T. P. MeCuteheon, Dow Chemical Co.; W. B. Cap- 


Wyvandot te 


America Relations Committee: 
chairman; Michael E 
Pennsylvania Salt Mfg 


Appleby, Wyandotte 
Glenn O'Dono- 
Carman «& 


Assignment Committee: W. B 


J.B. Ford Division, chairman ; 
J. R. Conley, 


Morris, Virginia-Caroline 


Machinery Co.; Ralph B. Craig, Craig Supply 
Co.; G. O. Davis, Thompson-Hayward Chemical Co., Laundry 
Supply Department; Kenneth E. Fulton, Beach Soap Co.; Rob- 
ert F. Huntley, Cowles Chemical Co.; Ray V2Johnson, Johnson 
Chemical Industries, Ine.; O. A. LaMotte, Tri-State Supply Co.; 
Wiley P. McGinty, Southern Mills, Inc.; Dan R. Baker, Minne- 
sota Chemical Co.; Robert F, Black, Keever Starch Co.; Carl 
Boggs. Boggs & Co., Ine. 

lso, John B. Caldwell, Caldwell Chemical Co., Inc.; John K. 
Clo ‘ment, Bock Laundry Machine Co.; James J, Crowley, The 
Guide for the Dry Cleaning & Laundry Industries; Irving 
Gilston, M,. Gilston Co., Inc.; A. G. Israel, Talley Laundry 
Machinery Co.; E. W. Wilson, Sure Hold Division, Nashua 
Corp.; E. W. Meese, Meese, Inc.; Bill Newton, Columbia- 
Southern Chemical Corp.; Robert A. Norton, Sr., Norton & 
Williams, [ne.; Richard G. Phelps, Key-Tag Checking Svstem 
Co.; Noel W. Schulte, American Mothproofing Co.; Wilham 
Crompton, Nationa, CLEANER & Dyer; Si Krivit, Cleaning and 
Laundry W orld ; Bradford MeFadden, The Guide for the Dry 
Cleaning & Laundry Industries; W. H. Tingue, Tingue, Brown 
& Co.; Myrt Westering, Swift & Co.; T. J. Wrocklage, Procter 
& Gamble Distributing Co.; Rudolph Ramelli, Rudolph Ramelli, 
Ine.; E. W. Plunkett, Phipps & Bird, Inc.; Steve Smith, National 
Marking Machine Co.; Fred Behrens, Pac ific Laundry & Clean- 
ing Journal; KE. J. Bracks, Texas Laundry & Cleaning Journal; 
H. Ek. MeRoberts, Clinton Foods, Inc.; R. Herndon Mercke, The 
Jefferson Wood Working Co.,; B. L. Franklin, Franklin Equip- 
ment Co.; L. Newman, Burkhart-Schier Chemical Co.; E. B. 
Hume, Miller Machinery & Supply Co.; John A. Morris, Jolin 
A. Morris Equipment Co.; Pau) A. Tucker, Lenfestey Supply 

Alexander Guss, Alexander Guss & Sons, Inc, 


lan, Excelsior 


The following committees have been named by the 
Laundry and Dry Cleaners Machinery Manufacturers 
Association: 


Defense Emergency Stand-by Committee: DPD. A. Freeman, 
G. H. Bishop Co., chairman; Joseph Friedman, U, 5, Hoffman 
Machinery Corp.; E. H. Earnshaw, Jr., National Marking Ma- 
chine Co. 

Federal Specifications Committee: J. M. Dewey, American 
Laundry Machinery Co., chairman; Art Dean, U. S. Hoffman 
Machinery Corp.; Albert Kagi, Prosperity Co,, Inc.; I. B, Gross, 
Gross Machinery Co.; H. H. Harlan, Troy Laundry Machinery 
Division, American Machine & Metals, Ine. 

Machinery Brochure Committee: W: aayne Wilson, American 
Laundry Machinery Co.; Noel Grady, H. Bishop Co.; Don- 
ald Colvin, Troy Laundry Machinery Division, American Ma- 
chine & Metals, Inc. 

Membership erg 


Co., chairman: A. Hart, 


J. E. Ryan, Jensen Manufacturing 
J. B. Mitchell Co.; Ira C. Maxwell, 
The Unipress " o., Inc.; W. A. Pellerin, Pellerm Milnor Corp.; 
Noel Grady, G. H. Bishop Co.; Ed Leis, Robot Laundry Ma- 
chimery Sales Division of the Wolf Co.: M. J. Washburn. Troy 
ogee id Machinery Division, American Machine & Metals, 
Inc.; Frank Wright, Huebsch Division of the American Laun- 
dry ee whinery Co.; Richard G. Phelps, Key-Tag Checking 
System Co.: Larry Porterfield, Wichita Precision Tool Co., Inc. ; 
Felix Renick, Garment Finishing Equipment Corp.; Willard 
Winters, Western Laundry Machinery Co.; H. R. Hoyt, Hoyt 
Manufacturing Corp.; Nick Strike, Western Laundry Press Co 

Technical Committee To Develop a Model Safety Code for 
Petroleum and Synthetic Drycleaning Equipment: Art Dean, 
U.S. Hoffman Machinery Corp., chairman; William P. Beattie, 
American Laundry Machinery Co.; Charles Gault, Anderson- 
Prichard Oi) Corp.; Dr. Orin Cessna, Dow Chemical Co.; Ernest 
Davis, Prosperity Co., Inc.; B. Alvin Buss, Troy Laundry Ma- 
chinery Division, American Machine & Metals, Inc.; N.C 
Cooper, I. I. du Pont de Nemours & Co.; E. B. Gross 
Machinery Co. 

Joint Casmiers, of the L.C.A.T.A. 
I’. H. Ross, . Ross & Co., Inc., co-chairman; Burrill O 
Gottry. ae F anetermedied Co. co-chairman; Nils S. Dahl, 
John T. Stanley Co.; A. D. Fry, The Fry Brothers Co.; 8S. E 
Moore, Carman & Co., Inc.; R. 8S. Carmel, H. Kohnstamm «& Co., 
Inc.; J. Stanley Hall, Pennsylvania Salt Manufacturing Co.; 
T. J. Wrocklage, The Procter & Gamble Distributing Co.; Har- 
low H. Gaines, The Huron Milling Co.; E. H. Earnshaw, Na- 
tional Marking Machine Co.; Joseph Huebsch, Huebsch Manu- 
fac ‘turing Co.; E. B. Gross, Gross Machinery Co., Inc. Alternates 
are: Hugh G. Henderson, Hugh G. Henderson Co.; W. D. Ellis 
III, Southern Mills, Inc.; J. S. Henderson, Butler Mi: anufacturing 


Co. 


Cross, 


and L.&D.C.M.M.A.: 
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Here’s the trend in the Modern Washroom 


STAINLESS STEEL 


Equipment! 








WRITE FOR YOUR COPY 
OF THIS NEW BOOKLET 


“ALLEGHENY 


METAL 
in the 


LAUNDRY 
INDUSTRY” 


24 fact-filled pages of in- 
formation and pictures 
for you on the advantages 
of stainless steel in laun- 
dry equipment—/ree on 
request, 


SEND FOR IT TODAY 
ADDRESS DEPT. L-45 











6 
... its 


The big consideration in any equip- 
ment purchase is how to get the most 
for your money~and in the laundry 
fieid today, that means equipment 
made of Allegheny Metal, the pioneer 
stainless steel. 

In the very first place, stainless steel 
laundry equipment—like the washers 
illustrated above—bring you the great 
advantage of the latest and most 
modern design. They’re trim, com- 
pact, and highly efficient . . . fine to 
operate, as well as fine-looking. 

And in the second place, no other 
metal is as perfectly suited to laundry 
requirements as stainless steel. No 
other metal combines corrosion-re- 
sistance, great strength and hard-sur- 
faced, long-wearing qualities to the 
same degree. @ Buy stainless steel 
equipment—i#t pays! 


(eeiind Le 
of Sittuidlldd Silteld 
i LU fernd 


LLEGHENY 
UDLUM 


STEEL CORPORATION 
Pittsburgh, Pa. 


ge. Fada 


ALLEGHENY METAL is stocked by all 


Joseph T; Ryerson & Son, Inc. worehouses 
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Hourly 300 pounds ore turned out by these five machines. Each has its own control panel. Machine 
proofing and sizing; supplies for these treatments are in tanks overhead 
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in foreground is also used for shower- 


Basement Answers Space Question 


Big-city laundryowner eases drycleaning department 


by shifting filters, pumps and tank to lower floor 


By PHIL GREENE 


MAKING MORE ROOM for the dryecleaning depart- 
ment is a problem which has vexed plenty of laundry- 
owners. If it’s one of your headaches, the following 
experience of an operator in New York City, who prefers 
to remain anonymous, may be of help. 

Located in a Manhattan business district, in a build- 
ing which is hemmed in on all sides by other commercial 
properties, this plantowner has successfully handled an 
ever-increasing volume of business for years by fully 
utilizing every inch of his limited space. With total 
sales now running around half a million annually, of 
which his cleaning volume is about half (and growing), 


it recently became apparent that a complete rearrange- 
ment of his cleaning room was necessary. 

There were two paramount considerations: 
economy and flexibility. His problem was solved by 
cramming five 15-pound washer-extractors and two 
solvent reclaimers into a 20-by-8-foot cleaning room, 
and by setting up the pumps, filters and storage tank 
in the basement where a 15-by-6-foot space was 
made available. Thus he has a capacity of 300 pounds 
per hour which he can split up into almost any number 
of combinations. 

Lest production suffer in case of a breakdown, there 


space 
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Wty Not Be Sarg, 
SEOMLESS 

















With a Saving of money, time and effort? 


E... effective in the 
wetcleaning and drycleaning depart- 
ments, as well as on the spotting board, 
R-x goes to work instantly; removes 
even the most stubborn spots... easily 
and safely ... flushes out soil with 
either dry solvent or water, thereby 
virtually eliminating do-overs. 


Completely reliable, R-x is safe for any 
fabric . . . safe in anyone’s hands, 
requiring no special techniques to 
obtain splendid results. 


Speedily Removes: 
Shellac * Paint * Tar * Grease 
Road Oil © Lipstick * Airplane Dope 

Fingernail Polish 


THERE'S A CALED PRODUCT 
FOR EVERY DRYCLEANING NEED 
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are two solvent pumps (one serves as a standby) and 
two 3,000-gallon filters. The filters are hooked up in 
tandem, but the five washers could, in a pinch, get by 
on one filter until the other could be repaired. If one 
washer breaks down, the other four can carry the load. 

When the time comes, as it inevitably will, that 
more production capacity is needed, three more 15- 
pound washers can be added without straining the 
capacity of the filters. Where the extra washers would 
fit is hard to say, unless the plantowner could devise 
some way to hang them from the ceiling. 

The piping is deceptively simple. All machines fill 


from a 2-ineh main header which is connected to the 


large solvent reciaimer (left) serves last three machines in line. 


Smaller reclaimer (out of picture at left) serves first two units. Loads 
are weighed by scale basket in aisle 


LAUNDRY 


JOURNAL October 15 


Equipment in basement includes 
pumps, 500-gallon tank and 
two filters. The 5-hp. pump 
in foreground pushes solvent 
from tank through filters and 
up to washers 30 feet above. 
Note compressed-air line tap- 
ped into bottom of first filter. 


filter header. They drain into a 6-inch main which acts 
as a trench and leads to the 500-gallon used-solvent 
tunk. All machines are vented through a common 114- 
inch line. The end machine farthest from the window 


is used for both sizing and waterproofing, as well as for 
regular production. The two smal] tanks for these sup- 
plies are suspended at ceiling height above this washer. 
After extraction the size or waterproofing is fed to the 
machine by gravity. The garments are processed and 
extracted again. A valve cuts off the machine’s line to 
the drainage main and a pump shoots the remaining 
solution right back to the overhead tank. 

Each of the machines is, of course, controlled inde- 


Operator adds charge by hand. Arrangement is now being worked out 
to add charge through vent connection near top of machine. This will 
eliminate escape of vapors when lid is lifted 
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Are you gettug MAXIMUM 


PROFITS 


from your 
Storage Vault 7 


Fur storage and fur cleaning are only two 
of the big profit potentials in a vault in- 
stallation. You can get more business 
from your present customers... and at- 
tract new customers . . . by offering a 
complete fur service in your own plant! 
Get your share of the profits waiting for 
you in fur repair... remodeling. . . 
merchandising. You can build up a good 
volume in any or all of these potential 
markets... with the help of 





THE FUR BOOK 


A Practical Guide to 
Fur Garment Making, Maintenance, 


Repairing and Remodeling 
BY DAVID G. KAPLAN 


Fur Editor, The NATIONAL CLEANER & DYER 


Outstanding teacher-furrier-consultant 











Everything you need to know about 
handling furs: Cleaning, glazing and 
dyeing... 
modeling . . . how to make fur ac- 
cessories . . . types of furs and how 
to handle each . . . how to solve fur 


how to do repairs and re- 


problems. All clearly explained by 
the leading instructor in the fur field— 
with about 200 helpful diagrams and 
photographs. PLUS a table of estimated 
costs and a section on building a fur 
business or depa:tment. 


A COMPLETE, PRACTICAL, 
SELF-TEACHING COURSE 


FOR ONLY $7= 


for a complete guide 
to storage vault instal- 


lation and operation— 


Pree! 


With every copy of 


THE FUR BOOK— 


STORAGE 
FOR THE 
DRYCLEANER 


18-page reprint of 
NATIONAL CLEANER & DYER 
series includes: 
building for low insurance rate; 
fumigation, temperature, hu- 
identification, 


midity; layout, 


records; inspection — receipt 
and delivery; how to figure 
costs and profits; storage sell- 


ing and promotion. 


STARCHROOM LAUNDRY JOURNAL 
304 East 45th Street 
New York 17, N. Y. 


C] CHECK [] MONEY ORDER 


() Please send me my copy (postage paid) of THE FUR BOOK 
by David G. Kaplan. [) Please send also my free copy of 
STORAGE FOR THE DRYCLEANER. 


Gentlemen: 








Address 
City 


_. State 
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pendently. One operator handles them all, sorts his 
loads, adds the required amount of filter powder, and 
is responsible for cleaning the filters each day. This 
man, who makes you tired just to watch him (as do the 
rest. of the plant’s employees), goes out on one of the 
trucks when the cleaning room isn’t keeping him busy. 

The drycleaner’s procedure with a standard load is 
as follows: He throws in 15 pounds of garments and 
starts manipulating the three timers that contro] the 
cycle. Timer No. 1 is turned to 8 minutes. This fills the 
washer, turns on a green light when the machine is full, 
starts the washing action, and allows the machine to 
drain 8 minutes later, At the same time the third clock 
which controls the extraction interval is set for 2 min- 
ules, 

When the green light is turned on, indicating that 
the washer is ful], the second clock is set for 5 minutes, 
This shuts off the flow from the filters and opens it 
again 5 minutes later, thus starting the rinse cycle, As 
this clock is set, the lid on the machine is lifted and the 
charge for the particular load is poured in manually. 

Then there’s nothing to do but wait for a red light 
to flash on, indicating that the entire cycle has been 
completed. The brake is applied and the garments are 
lifted out and thrown into one of the two reclaimers, 
which are located about 30 inches from the washers. 

The complete washing cycle requires about 15 min- 
utes and breaks down this way: 

] minute 
45 seconds 
8 minutes 
45 seconds 

2 minutes 


1 minute 


131% minutes 


wash and rinse 
dumyp 
extract 


unload 


The plant is operating on a 2-percent charge, with 
extra moisture and soap added as required by the 
particular load or by a drop in relative humidity below 
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70 percent. When the hygrometer shows more than 75 
percent r.h., no further moisture is added. There is a 
chart on the wall showing how many ounces of soap 
and water should be added for each of the eight differ- 
ent classifications. Garments requiring a lot of moisture, 
such as seersuckers, get 14 ounces and are washed late 
in the day when the amount of soap in the system has 
built up. Shiny silks get no additional soap or water 
and are washed first thing in the morning. 

The drycleaner titrates his soap twice a day, and the 
relative humidity gauge gives him an accurate idea of 
how his charge is running. A fatty acid count of be- 
tween 15 and 20 is maintained. When the count reaches 
20, from 70 to 120 gallons of solvent are distilled to 
bring the count back to 15. 

Filters cleaned fast 

Another innovation worked out by the plantowner 
is the system he has for cleaning out the filters. Instead 
of the conventional backwashing system, a compressed 
air line has been tapped into each filter near the bottom. 
At night the drycleaner opens a valve and air at 3- to 
5-pound pressure is admitted. This supplies enough 
agitation to the solvent so that old filter powder and 
other accumulations are loosened. This muck settles 
overnight. In the morning the operator drains off tle 
sludge and solvent, and strains the sludge off into a 
bag. The solvent is piped into the 500-gallon tank. 

This plant’s space problems are. settled temporar- 
ily, at least as far as the drycleaning room is con- 
cerned. The flexibility provided by the five machines 
meets its needs beautifully. Other plantowners who 
face similar space problems may do we)) to take a good 
look at their basements. OO 





Letters from readers wishing to know more about this 
installation will be forwarded to the plantowner.—Eprron 








Drycleaning Conference for Laundryowners 


About 150 laundryowners and drycleaners from all 
parts of Maryland, Virginia and the District of Colhum- 
hia are expected to attend a one-day instructional ses- 
sion on drycleaning on December 2 at the Nationa) In- 
stitute of Dryeleaning in Silver Spring, Md. The 
conference is sponsored by the Maryland-District of 
Columbia-Virginia Laundry Owners Association. 

The morning will be devoted to visiting, discussion 
groups and a tour of the model drycleaning plant main- 
tained by the NID. Speakers at the afternoon session 
will be Harold LeRoy, superintendent of the Institute 
cleaning plant, who will discuss “Plant Layout” from 
the standpoint of production engineering and personnel 
management, and Dr. Dorothy Siegert Lyle, whose sub- 
ject will be “Problem Fabrics.” 

Two NID staff members—George Fulton, director of 
research, and John Ireland, supervisor of NID’s gen- 
eral-course instructors—will conduct an open-forum 
discussion of the complex problems arising from the ex- 
panding use of the charged system method of dryclean- 
ing. 

Presiding at the December meeting will be Stuart A. 
Smith of the Fauqueir Laundry and Drycleaning Com- 
pany of Warrenton, Va., president of the Maryland- 
District of Columbia-Virginia Laundry Owners Asso- 
ciation and a director of NID. 


The chairman of the program committee is Jolin 
Markle of the Q and S Laundry and Drycleaning Com- 
pany, College Park, Md. Other committee members are 
Gordon Bonnette, Old Colony Laundry, Washington, 
D. C.; Leslie Bell, Jr., Bell Laundry, Chevy Chase, 
Md., and the association’s executive secretary, Wilmer 


H. Balderson. 


Quick Service 


A drawback to giving quick service in a quality plant 
is that sometimes a garment requires more time for a 
good job to be done on it. Frequently the management 
wants to make sure this is pointed out to the customer. 
Not always can it be sure the store girl or the driver 
makes this clear, especially in the stores where the gar- 
men‘s are usually taken in and handed out during the 
rush periods. 

Therefore, on garments that normally wouldn’t go 
out, without further processing, Goldman Bros. of Ann 
Arbor, Michigan, pins the following message: 


“It is our policy to have customers’ garments ready when promised .. . 
sometimes, however, it develops that we are unable to give satisfactory 
workmanship in the time allotted. 

“We think that, given more time, we can improve the appearance of this 
garment 

“If you will return this garment before wearing, we will, without further 
cost to you, be glad to try to improve the appearance.” 
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There's no tune like the “jingle” of your cash register, 
we agree, And the way to make sure you'll be hearing 
those jingle bells long after the Holiday season is to 
use Lincoln Holiday Greeting Garment Bags . . . 

6 new designs to choose from, in a variety of papers. 


Send coupon below for full information. 


EE eee 


LINCOLN BAG COMPANY, INC. 
4211 West Schubert Avenue, Chicago 39, Illinois 


| want to know all about your 1953 Christmas Garment Bag 


Lincoln Bag 
Company, Inc. 


designs. Please send me complete information. 


4211 WEST SCHUBERT AVENUE 


CHICAGO 39, ILLINOIS 
ADDRESS 


city ZONE STATE 
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Television Works Both Ways 


TV Sells Sidelines 


Television spot could feature photogenic rug like the one shown above 
by Central's manager, Francis Sherwin 


Bringing thousands of consumers into a dryclean- 
ing plant at one time three days a week is good public 
relations, good business, and not hard to do. This has 
been the happy experience of Central Dry Cleaning 
Company of Buffalo, New York. Confirmed believers in 
selling sidelines for greater volume, the company took 
to television advertising in a campaign to sell rug clean- 
ing, storage and other services, according to Francis 
Sherwin, manager, 

Central’s volume was $150,000 last year. An impres- 
sive 40 percent of that business came from sidelines. 

For almost two years Central was a video person- 
ality. Plant operations were placed dramatically before 
the eyes of Mr. and Mrs. Buffalo. This was equivalent 
to inviting the public into the plant for a tour, Through 
TV, however, many more thousands of people were 
given the opportunity simultaneously. 

Results can be seen in rug cleaning volume alone. In 
1950 volume was $14,645; in 1951 it jumped over $6,000 
to $21,115. Increases, while not as large, also were noted 
in storage and the other sidelines. 

Central did its TV selling three times a week with 
one-minute spots. Cost for a spot in the evening was 
$86. 

While Mr. Sherwin is convinced TV is a profitable 
way to sell drycleaning and other services, he learned 
from experience that a point of diminishing returns sets 
in. The impact of newness wears off, and the public 
becomes accustomed to the long-distance plant tours. 
Keeping close watch on public response to the TV pro- 
gram, Mr. Sherwin noted that after business showed a 
steady increase for over one and a half years, a plateau 
was reached; volume remained at a certain level. 

At this point Central changed its tacties and 
switched to radio. The company purchased 10 minutes 
of a breakfast club broadcast twice weekly at a cost 
of $70 for each program. The program, obviously 
slanted toward the housewife, is broadcast from one of 
the better Buffalo hotels. Mr. Sherwin believes this will 
start the black line on the profit chart. moving in an up- 
ward direction again. 
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TV for Contented Customers 


Dan Tucker believes in keeping up with the times. 
When he opened a synthetic plant he named it Video 
Cleaners and installed a television set. 

Probably this was the first drycleaning plant to offer 
TV as an extra added attraction. Mr. Tucker installed 
the 20-inch set in his plant in Jackson Heights, New 
York City, over a year ago, and considers the invest- 
ment has been a good business builder. 

Many customers almost automatically watch the 
television while waiting to be served. This passes the 
time quickly, especially if the counter clerk is busy. And 
as a long-range business builder, the idea helps create 
goodwill. 

As many as 60 people have watched programs on 
the Video Cleaners set, especially sport attractions, such 
as the baseball world series. While a number of the 
viewers are not customers and possibly create a traffic 
problem at times, Mr. Tucker thinks a high percentage 
of them will eventually develop a habit of bringing 
orders to the hospitable atmosphere. 

People in the area have become somewhat 
sive about the place. “Publie opinion” compelled the 
plantowner to buy venetian blinds for the store window. 
It seems too much daylight was interfering with the 
television reception! 


posses- 


Direct Mail Slanted to Local 
News 

A low-cost. direct-mail 
program which is bring- 
ing more than average 
response in queries and 
new business has been 
worked out by Ray 
Showell of Westminister 
Cleaners, Salt Lake City, 
Utah. The special appeal 
is in having each direct- 
mail piece tied in with 
some local event which 
at the time of mailing is 
prominent in the news. 

For example, when a 
circus comes to town, Mr. 
Showell uses a clown on 
his mimeographed postal 
cards. Recently, when an 
air show was given, he had the mimeographed postcard 
shown here in the hands of 2,000 neighborhood pros- 
pects the day of the show. 

Other themes have been local pet shows, holiday 
parades, city garden contest judgings, elections, etc. 

“Say that the ordinary mailing piece,” Mr. Showell 
explains, “has a 50-50 chance of being read. When you 
send out one with a picture and lead hook that is on 
everyone’s mind and in every issue of the local papers, 
you increase your chances of getting attention and 
having your card read and remembered. 

“By giving a little extra attention to developing : 
timely tie-in, and havng the cards out on the exact 
right day, we can notice a considerable difference in 
response.” 
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NATIONWIDE 


Operating Demonstration 
for YOU! in your own locality 


Sunday, November Ist is a red letter day for the dry- 
cleaning industry. Mark it on your calendar now! 


From coast to coast, thirty-three operators of the Detrex 
Two-Bath Process are opening their stores for this one 
day to provide you with an actual operating demonstra- 
tion of this revolutionary process. Thus, in your own 
locality, you can see for yourself all the business-building, 
cost-cutting, profit-boosting features of this incompa 
rable drycleaning method. In every single instance, users 
report bigger profit from present volume PLUS amazing 
new volume, too! 


Full details are on this and the next page. Read them 
over—then mark November | and mark it BIG! 


DETREX CORPORATION, Box 501, Detroit 32, Michigan 








LOCATIONS OF 
OPEN HOUSES 


NEW ENG 
MERIDEN, CONN. 
New System Cleaning 
264 E. Main St 
BRUNSWICK, MAINE 
3 & J Cleaners 

| Mason Street 
BROOKLINE, MASS 
Shea's Cleaners 

295 Harvard Ave 

f AST 
KENMORE, N.Y 

Big Four Cleaners 

2484 Elmwood Ave 
PHILA., PA 

Jifly Cleaners 

4006 W. Girard 
BROOKLYN, N.Y 
Mayflower Cleaners, Inc 
49th St. & 4th Ave 
ASTORIA, L. 1, NY 
Fabulous French Cleaners 
23-60 Broadway 
OSWEGO, N.Y 
Lambrino's Cleaners 
47 E. Bridge St 
RIVEREDGE, N. J 
Beacon Valet Cleaners 
474 Kinderkamack Road 
LYNDHURST, NJ 
Feldman's Cleaners 
200 Stuyvesant Ave 
TRAFFORD, PA. 


Nigro’s Cleaners 
512 Cavitt Ave. 


Sponsored by 


Garment Machinery Co. 
Boston, Mass. 


The Polar Company, inc. 
Maine 


. Ww. Co. 
atertown; Mass. 
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LOCATIONS OF 
OPEN HOUSES 


SOUTH 


ATLANTA, GA. 

West End Park Cleaners 
593 Cascade Ave., S. W 
CHATTANOOGA, TENN 
Lookout Cleaners 

4812 St. Elmo Ave. 
BALTIMORE, MD 
Velvetone Cleaners 

6001 Liberty Heights Ave. 
ARLINGTON, VA. 

Luella Cleaners 

5773 Lee Hwy 
PORTSMOUTH, VA. 
Cain the Cleaner 

905 High St. 
ROSSVILLE, GA. 

Home Steam Laundry 
200 West Lake Ave. 


MID-WEST 
DETROIT, MICH 
Park One Hour Valet 
2029 Park Ave 
CHICAGO, ILL. 
White Swan Cleaners 
319 E. 47th St. 
LINCOLN, NEB 
Geihaars Cleaners 
1324 N St. 

RED OAK, IA 

Finest Cleaners 
BEECH GROVE, IND 
Akers Spic & Span Cleaners 
314 Main St 


LOCATIONS OF 
OPEN HOUSES Sponsored by 


LAWRENCE, KAN. Campbell Frazier 
Independent Laundry Corp., Kansas City, Mo. 
LAKEWOOD, OHIO 

Brandon New Era Cleaners 

14817 Madison Ave. 

CLEVELAND, OHIO 

Five Brothers Cleaners 

9510 Detroit Ave 

WARREN, OHIO 

Jordan Cleaners 

161 Pine St., N. E. 

OXFORD, OHIO 

Miami Cleaners 

123 W. High St. 

ST. LOUIS, MO 

Shaw-Van Cleaners 

4477 Olive 


SOUTHWEST 

BIG SPRING, TEXAS 

Ideal Laundry & Cleaners 

40) Runnels Street 

FT. WORTH, TEXAS 

CurranLaundry &Cleaners 

400 S. Jennings St. 

WEST 

WHITTIER, CALIF. 

Coggan Cleaners 

1161 Quadway 

SEATTLE, WASH. 

Larry's Cleaners 

3827 California 

RICHLAND, WASH 

Al Phillips, The Cleaner of 
Richland, Inc. 

1350 N. Jadwin Ave. 
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Soap Saver 


SS 


Pw, 


The strong-soap idea is being applied to the wet- 
cleaning scrub table at Sanitary Cleaners in Maumee, 
Ohio. Dirty garments are being brushed down with a 
heavy soap solution, which is drained into a bucket and 
used over several times before being discarded. 

The drain is made of four-inch gutter piping con- 
nected to one leg of an inverted Y-joint. The other leg 
opens into the bucket and the stem is connected to the 
drain. A butterfly valve has been set into the piping to 
divert soapy water into the open leg or rinse water down 
the pipe to the sewer. 
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Illustrated is another example of the growing popu- 
larity of invoices that substitute checkmarks and codes 
for much of the writing usually necessary. After the 
store girls and assemblers learn the codes they can fill 
out invoices more rapidly and, what is more important, 


JOURNAL 67 
much more legibly. Poor handwriting is much less of a 
handicap, so long as care is taken in writing the name 

This is the third copy, made of “wet-strength” paper, 
with marking tags attached. The invoice itself can be 
used as a tag, if desired. It is also the customer’s copy 
The original and the first copy are both earboned on 
the back to cut down the layers to be marked through 

Notice that the color code can be used in combina- 
tions, such as AL for a black cheek, DO for a green 
plaid, or FN for a red print. Orange and purple are 
rare enough to be eliminated to keep down the size of 
the invoice. To identify a purple dress, the girl can 
write “purp” in the space below the garments, and put 
an “X” before the dress listing. 


Receiving Corner Boosts 
Storage 


Vault receiving department in corner of Crystal Cleaners call office 
Co-owner H. D. McCune checks in coat 


One section of the call office at Crystal Cleaners, 
IX] Paso, Texas, is set aside as the storage receiving 
department. During the fur storage season one of the 
counter girls works at an attractive metal desk in this 
department. Ray MeCroskey and H. D. MeCune, 
owners of Crystal, report that having this receiving 
department in the store where all drop-in customers ¢an 
see it has a marked effect on storage volume 

“Since we have set up this department in 
corner,’ Mr. MeCroskey said, “we have had a lot of 
our regular customers bring furs to us for the first time 
Direct-mail circularization is advertising, but I 
think an attractive lobby department where the vault 
doors can be seen is the best advertising of all.” 


the 


good 


Telephone-Answering Service 


One of the first laundries to take advantage of the 
automatic telephone-answering service now appearing 
here and there is Modern Laundry and Dry Cleaners 
of Portage, Wisconsin, The machine is put into opera- 
tion at the close of a working day and automatically 
records any message given over the telephone 

When the number of the laundry is called, a tran- 
scribed voice asks the caller to wait for a tone signal, 
then give the message. About 30 messages may be taken 
during the evening, The next morning the messages are 
played back and can be given to the drivers, when 
necessary, before they start out on their routes 
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FIG. 1. Cold lime-zeolite softening opens up a wide field of combination methods short 
of demineralizers for low-pressure water systems. This one uses ferric sulfate as a helper 
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PART 3 


Methods of Water Softening 


By JOSEPH C. McCABE 


Engineering Editor 


WHEN YOU REQUIRE so fine a quality water that 
you can't rely on an elementary external softener alone 
to give it to you, you can go to complete demineraliza- 
tion or employ combinations of water softeners and 
demineralizers, Various combinations of compatible 
water-softening schemes, though, can usually provide 
by themselves a water of the desired characteristics. 
Chief among these basic water-softening schemes are 
the lime-soda and zeolite combinations and the hot 
lime-soda and phosphate treatments. 


Lime soda—zeolite 

Coupling lime soda with zeolite opens up a wide 
field of external conditioning. Just how much of each to 
use and how to combine them depends, in every case, 
on the raw water’s natural composition and the chemi- 
cal changes it will experience. 

You can take out most of a raw water’s hardness in 
the first stage with lime and soda ash. But to push for 
the maximum softening at this point is not generally 
warranted. 

The valid objection made against high boiler-water 
alkalinities resulting from zeolite-softened makeup 
holds even more for water leaving a preliminary lime- 
soda process because its alkalinities run so much 
stronger. Almost always acid treatment serves as an 
intermediate step. The major reason for its inclusion 
is the inability to safely avoid foaming and carryover 


with such high feedwater alkalinities building up in the 
boiler eycle. 

With combined lime-soda and zeolite softening, acid 
treatment performs yet another service. It protects the 
normal nonsiliceous zeolite bed from gradual deteriora- 
tion at the lime-soda’s elevated pH. 

You should, though, hold acid treatment to a 
tively minor role and there are some simple steps you 
can apply readily. Soda ash, for example, not only 
raises a water’s alkalinity to where acid correction is 
necessary but it introduces more sodium, This greater 
supply of sodium in water leaving the first stage dimin- 
ishes the effectiveness of the second-stage zeolite soften- 
ing (Fig. 1). By limiting soda ash to a bare minimum 
or eliminating it entirely, where possible, you (1) im- 
prove zeolite efficiency, (2) reduce required acid feed, 
and (3) save on costly soda ash. 

How do you get around the part soda ash plays? 
You let the lime do only a partial-softening job in the 
first stage and put the rest of the load on the zeolite. 
The result is a greater consumption of brine in the zeo- 
lite stage because you use more of it for more frequent 
regeneration of the softener bed. But the three advan- 
tages pointed out above more than meet this cost. 

There is still another desirable pre-treatment you can 
put in at the first stage—clarification and silica reduc- 
tion. If you go to an aluminum coagulant in the cold 
process (water at 50-70° F.), possible later troubles at 


rela- 
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PROOF OF THE 


ro 
“UNIT TRAPPING” e) 6) 
PUDDING J) NX 


They say, “the proof of the pudding is in ARMSTRONG UNIT TRAPPING 
the eating.’’ These plants have proved the CAN DO THIS FOR YOU: 


Armstrong “Unit Trapping” pudding: le pre n06 remove air and condensate from 


Morgens-Scott Cleaning Co.— Unit trapping 2. Make temperatures higher and more uniform. 
effects $1400 annual fuel saving. 3. Increase output. 


Peabody Steam Laundry — Unit trapping cuts 4. Reduce neat loss. 4 z , : 
: y Complete Unit Trapping details are given in 


coal consumption 20%, ups production 30%, Rutletin No. 1931. Fill out coupon below and 


Eclipse Laundry and Dry Cleaning Co. — Unit mail for your free copy. 


trapping helps secure 100% increase in out- 
put with negligible increase in fuel cost. ARMSTRONG 
MACHINE WORKS 
832 Maple St., Three Rivers, Mich. 


CLIP TO COMPANY LETTERHEAD AND MAIL 


ARMSTRONG MACHINE WORKS 
832 Maple St., Three Rivers, Michigan 


Please: 


Send me Bulletin No. 1931 


Have Representative call 


Nos. 800-814 Nos. 211-216 


‘ ‘ ‘ Bottom inlet-top outlet. Nos. 211 Name 
Side inlet-side outiet. For presses, to 214 have same capacity as Nos Please Print 


ironers, water heaters and other 1 to 814, Same construction as 
units. Nos. 880 and 881 are side 800 Series: cast semi-steel body Position 


inlet traps with built-in strainers. ond cap; stainless mechanism. 
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FIG. 2. Hot lime-soda and phosphate 





works best on a raw water with fairly low alka- 
linity. After it takes out much of the hardness it leaves a fairly good alkaline water 


oS 








high-boiler pressures make it too risky to warrant its 
use. Ferric sulfate, however, proves most satisfactory 
for both coagulation and siliea reduction in the cold 
process, especially if you use lime alone, It permits 
holding a pH of between 9.0 and 9.5 for the treated 
water—a range where ferric sulfate is most efficient. 
This is somewhat lower, however, than you ean possibly 
vet with a combination lime-soda treatment. 

Ferric sulfate in the presenee of lime precipitates a 
voluminous, gelatinous floe of ferrie hydroxide, an effec- 
tive siliea absorbent (Fig. 3). It ean decrease a fairly 
high soluble silica content to as low as 1.0 p.p.m. The 
dosage you'd use varies, of course, with the quantity of 
silica initially present and the extent to which you want 

reduced 

To get best results you need a thorough study, one 
that embraces extensive laboratory and plant trial tests 
before deciding on the best specific final conditions, the 
control procedure and the chemical feed. 

The biggest drawback, and frequently the only one, 


to ferric sulfate is that it adds more sulfates to the 
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FG. 3. alkaline 
water does a good job as a coagulant 


Ferric salt in an 











makeup water. Below 300 p.s.i., however, you'll find 
it quite satisfactory, and sometimes the same holds true 
up to 600 p.s.1. 

Several other iron compounds, notably hydrous ferric 
oxide, do not increase dissolved solids. But they are 
markedly inferior to ferric sulfate. Where you have to 
limit ferric sulfate, dolomitie lime serves as a supple- 
ment. And where temperatures run high ferric sulfate 
loses its silica-absorbent power and has to give way 
to the exclusive use of dolomite or the other magnesium 
silieca-correctives. 

So as not to undo the good of the lime softening, the 
filter that follows must have a nonsiliceous bed, pre- 
ferably of graded, crushed anthracite or iron ores. In 
the cold process the acid treatment and degasification 
steps precede the zeolite softener. To cut down on the 
costs of these intermediate steps you'll frequently find 
relatively cheap sulfuric acid and miniature forced- 
draft caseade towers employed. 

tecently marketed, specially prepared resinous so- 
dium zeolites prove particul: arly useful following filtra- 
tion of a hot lime-dolomite effluent. Unlike the normal 
carbonaceous zeolites, these new resins resist both the 
relatively high pH and temperatures of this effluent. 
The regenerating brine for these special zeolites gives 
the most uniform and highest efficiencies when it is held 
at about the mean temperature of the two softeners. 

For the special zeolites you hold off the acid treat- 
ment for control of the boiler water's concentrating 
alkalinities until after the zeolite step, Further, with 
the hot process (water above 200 F.), acid-feed 
quirements generally run so low that degasification is 
seldom justified, 


Hot lime soda-phosphate 

The only way to apply external phosphate softening 
is to use the hot process. Softening remains incomplete 
in the cold process and delayed precipitation of phos- 
phate ean produce dangerous deposits along the feed- 
water system. 

With the combined hot-lime soda and phosphate 
softening (Fig. 2) your first stage must produce its 
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VOLUMES OF 


AT ANY 
GIVEN TEMPERATURE 
OR ANY 
TWO TEMPERATURES 
SIMULTANEOUSLY 


The Bryan Indirect Water Heaters are engi- 
neered specifically for the heating of water 
by the indirect ‘Heat Exchanger’ method. 
They are made for use with or without stor- 
age tank, and for delivery of water at one 
constant temperature or two temperatures 
simultaneously. 


Because the direct heated water is seldom 
changed, but circulates continuously, heater 
and the fast acting Bryan copper tubes last 
indefinitely. Economy and efficiency are 
unsurpassed. 
e Compact 


e Economical 
e Durable 


Copper Tube Indirect Water Heater 


Send for complete information. 


BRYAN STEAM CORPORATION 


3103 CHILI PIKE, PERU, IND. 
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with ful) details. 


Give Your Maintenance Man A Vacation! 


Give your Maintenance Man a vacation. He needs it. Every day he 
spends an hour or two, or sometimes three, backwashing and re- 
generating your present zeolite water softening equipment. You 
can save this costly labor time, plus salt, and get far better operat- 
ing performance by converting to AUTOMATIC operation. Our elec- 
trically operated poppet type multiport valve and control back- 
washes, regenerates and returns manually operated water soften- 
iNG equipment to service AUTOMATICALLY, and the change to 


automatic is inexpensive, too. Let us send you our free bulletin 


H&T POPPET TYPE 
MULTIPORT VALVE 





{t's our resinous zeolite. 


EVER HEAR ABOUT INVERCARB? 


Hundreds of commercial and in- 


stitwtiona) laundries are already using it. With INVERCARB 
you can nearly double the gallon per minute flow rate of most 


softeners now in use, In addition, with INVERCARB you can 





get up to ten times your present 





p in 
generotion! May we check your woter poe ws for size and tel! 
you how much INVERCARB can do for you at so little cost? 


Per re- 











H&T ELECTRIC CONTROL PANEL 





maximum softening. This keeps later, costher softening 
with phosphate at ts Jowest possible amount. 

The lime-soda process fits in nicely for pre-phosphate 
softening. It not only extracts the greater part of the 
raw water's total hardness but it ob. furnishes the high 
alkalinity so necessary for full phosphate reaction on 
the remaining hardness. With the high alkalinity the 
remaining hardness is almost all unprecipitated caleium 
carbonate. The phosphate goes to work on this (Fig. 4) 
to remove it as tricaleium phosphate. 

This combination works best on raw waters with 
alkalinity fairly Jow to begin with. Otherwise, there's 
s}))) a danger o} developing too ig) an a)ka)imity at the 
boiler-water stage. 

Suitable phosphate softening needs only 45 minutes 
retention time against lime soda’s full hour. Normally 
each procedure goes on in separate, adjacent units. [ 
makeup runs quite low, both stages can be incorporated 
in one unt, 

Disodium phosphate usually serves in the second 
stage. If a low feedwater alkalinity is needed, you can 
put monosodium phosphate or phosphoric acid to work 
without resorting to further acid treatment. But you'll 
find chemica) costs considerably increased and softener 
contro) more difficult. 

When it comes to selecting acid treatment, pick su)- 
furiec acid, [t serves two purposes: (1) reduces the alka- 
\inity of the filtered, phosphate-softened water, and (2) 
converts unprecipitated calcium hardness into soluble 
sulfates, eliminating any threat of belated deposition in 
the feedwater line. 

When acid treatment can’t be justified, be sure to in- 
ject a surface-active chemical continuously, especially 


before an economizer unit, An organic compound of this 
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FIG. 4. Phosphate does thorough removal of unwanted calcium hardness 


kind can also help to coagulate the little hardness that 
precipitates out in the boiler. 

Conclusions: Either the )ime-soda and zeolite 
hot lime-soda and phosphate externa) softening systems 
can furnish a makeup water free of suspended matter, 
greatly reduced in soluble siliea, virtually rid of its dis- 
solved gases, softened to practically zero hardness—in 
short, qualities most suitable for fairly high boiler op- 
erating pressures. These systems furnish a means of 
successfully bridging the vast field of application be- 
tween moderate and exceptionally high operating pres- 
sures—from simple softeners to demineralizers. OO 


or the 
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Power Cost Lower. Profit Hisher 






Plant saves 40 percent in coal-to-wood conversion 





By HENRY MOZDZER 









HIGHER PROFITS than the annual national averages wood. This is important because it takes roughly two 
for the industry have been made consistently by the pounds of wood to give off the same amount of heat as 


laundryowners of North Carolina. One reason for this that given off by one pound of coal 













good showing is the fact that their power costs are lower, The practice is not uncommon in the South where 
as shown in the following figures: lumber is plentiful, North Carolina is particularly for- 
tunate in this respect since it 1s not only one of the 
9 : P 
pbc] Bi. 1 Li leading lumber-producing states but a leading furniture 
Nat. N.C. Nat. N.C. Not. N.C. maker for the nation. 
% % h% = So fo The interest of the Sunshine setup lies not in its 
Total Power Costs.... 5.99 4.8) 5.90 4.09 5.79 3.99 nara ede ; > yepy spynpheity of its operation 
Profit (before taxes) 4.08 6.10 2.90 4.21 4.18 4.59 originality but in the very 1m) h an 1) } y , 
which is very nearly automatic. Here’s how it works 





Source: Alb 





The truek hearng the wood hips 1s parked beside the 
How do you go about reducing power expenditures? — storage bin and unloaded by means of a snakelike sue- 
Well, one obvious way is to burn a cheaper form of fuel. tion tube which draws the chips into the bin, One wall 
By using wood chips in place of coal, Morris A. Jones of the room-size structure is slanted toward a chain 
of Sunshine Laundry in High Point, North Carolina, conveyor belt in a sort of lopsided “V.” As the ehips 









found that he could fire his 250 hp. boiler at a saving are needed, the chain conveyor passes them to the boiler 

of “easily 40 percent.” room, There a bueket conveyor lifts them to a hopper 
A similar conversion may not be practical in your and they are ready for firing 

locality. The chief requisite for the success of such an The chain conveyor extends beyond both walls of th 





operation is a steady and adequate supply of scrap storage bin so that in an emergeney eoa) ean he loaded 
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CLOSED TYPE PREHEATER BOOSTS WATER TEMPERATURE HEE SES de raze a 


"lth 
1 1€ axe it ve that 


60 F....CUTS GAS BILLS AT IDEAL OVERALL LAUNDRY! ry, comeres re 


Hear what Mr. Maitzen, Pres. of Ideal, has to say about his Whitlock Preheater: 










e Preheater is consistently raising fresh water temperature 60° F. and is Youre very truly 
delivering 120° F. water to my heater.” The Preheater has also effected “significant OM Wy : 
savings in my gas bill, in spite of the addition of another wash wheel.” “Fen, 

These big advantages—economy, efficiency, and ease of operation—have been proven ideal o 






‘ at the Ideal Overall Laundry of Rockford, 1)., and at countless other commercial and veret! Leunary 


industrial laundries throughout the country, Write for Bulletin 51 and complete 
information on Whitlock Open and Closed Type Preheaters. 
THE WHITLOCK MANUFACTURING COMPANY 
’ 90 SOUTH STREET, ELMWOOD, HARTFORD 10, CONTI. 
NEW YORK @ BOSTON @ CHICAGO @ PHILADELPHIA @ DETROIT @ RICHMOND 


In Canada: Darling Brothers, Ltd., Montreol 
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Nicholson Steam 
Traps for Laundries 


This new Nicholson trap 

was designed for laundries, dry 

cleaners and other users of small equip- 

ment. Type O effects the same faster heat- 

up, and the higher and more even temperatures 

which have made Nich- 
olson’s larger-size 
thermostatic units 
among the most 
widely adoptedtraps 

in industry, For 
ironers, presses, 
dryers, water heat- 


ers, space heaters. 


%" to %"s press. 
te 200 Ibs. 


185 Oregon St., 


Wilkes-Barre, Pa, 
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on to the belt from a stand-by coal pile just outside 
the bin. During the year and a half that the system has 
been in operation the Sunshine plant was obliged to 
use coal on only 10 days. 

Before converting the stoking system, Mr, Jones 


contracted with the owners of a local lumberyard who 
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PAID ADVERTISEMENT 





3 to 10 Times More Soft Water 
from Zeolite Water Softener 


By simply refilling your water softener with Elgin 
High Capacity Zeolite, you can increase its soft 
water output 3 to 10 times. 

Installing an Elgin Double Check Manifold will 
permit you to add enough zeolite to your water 
softener to greatly increase its soft water output. 

For those who require a new unit, the E)gin 
Double Check Water Softener will deliver up to 
44% more soft water. 

For details write Elgin Softener Corporation, 150 
North Grove Avenue, E)gin, J))inois. 











were only too happy to be rid of the space-consuming 
wood waste, Using his own truck for hauling, he gets 
the chips gratis. 

Another beauty of this 
Jumberyard stores these chips aloft. Henee al] the Sun- 
shine truck has to do is pull in under the storage space 
and one man ean load the truck in short order, 

According to Mr. Jones, it would pay any plant doing 
more than $5,000 a week business volume to convert 


if a supply is available, and install this 


arrangement is that the 


to wood chips, 
conveyor system, He estimated the change-over would 
cost around $2,000. 

Sunshine itself spent almost twice that amount for 
equipment and experimentation to make the 
fully automatic, Wood chips, it seems, have a tendency 
to “stand.” That is, they build up and gravity has no 
effect on them until they are agitated. Mr. Jones has 
not yet solved the problem. One man, therefore, is as- 
signed the task of tending the boiler; he pokes down 
the chips when it becomes necessary. 

ven so, Mr. Jones reports that the net savings 
after deducting the labor of the truek driver and boiler 
tender, the cost of truck and conveyors, and counting 


system 


depreciation—amounts to easily 40 percent. 


ABOVE: Chips are unloaded from truck by means of suction pipe which 
draws them directly into concrete-block storage reom. Truck is can- 
vased to prevent scattering of chips en route. Emergency coal pile 
(foreground) is loaded on conveyor protruding beyond left corner 
of storage building 


LEFT: Boiler room showing wood chip stoking system in operation. Up- 
right column (fo right) houses bucket conveyor which lifts chips to 
chute (top center). Chute in turn feeds hopper. Chips enter boiler 
room at a point immediately behind bucket conveyor housing 
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>] 
Test for Electric Blankets 

A simple testing device enables the Wakefield Laun- 
dry Co. of Wakefield, Massachusetts, to build customer 
goodwill while handling electric blankets. As reported 
by Melvin 8. Crosby, manager of the firm, Wakefield 
starts out by instructing its salesmen to accept these 
lard-to-landle items only at the customer's risk and 
to assure the customer that they are carefully processed 
according to the recommendations of the American In- 
stitute of Laundering. 

Here this laundry goes a step farther than most. 
When electric blankets come in they are tested eleetn- 
cally, and again before they go out. The result is noted 
on an inspection ticket which goes out with the blanket 
If the plant fails to get a complete “continuity test” on 
each eirenit, the customer is called and given an ex- 
planation, So far, three such cases have been handled, 
all satisfactorily, and with no claims involved, 

The tester can be made inexpensively and can be 
handled safely with minimum instructions, Mr, Crosby 
states. A General Electric neon test lamp connected in 
series is the basis of the unit, which gives a very low 
amperage output. In addition to the NE 30 G.E. neon 
test lamp, 1 watt, 110V, other needed items are a com- 
bination switeh and pilot light, a porcelain-based 
socket, 3 feet of rubber-covered braided wire, and two 
radio alligator test clips. 

Wire the 110V to one side of the switch, one test lead 
off the opposite side, the other wire from the switeh to 
the socket and from the other contact on the lamp 
socket to the other test lead. Mounting this all in a 
small box makes a compact unit. Wakefield uses two 
such units, one in the receiving and one in the delivery 


room. 


A ’ 
Space Gainer 
Here’s an idea we got from the White Way Laundry 


in Rockingham, North Carolina, which may hold the 
answer to plantowners in search of additional produc- 


+f en TmaRinc 
—_- 7 sy . - * -_ >” 


TOINER SF 


tive space. 

















st 
MAIN FLOOR | os 











As indicated in the accompanying sketch, a seem- 
ingly unlikely place such as a shallow basement can be 
put to good advantage simply by raising the ceiling to 
give sufficient headroom, This platform arrangement 
can be reached from the main floor by stair or ramp 
set to one side. If the platform is of any great height 
the edge should be walled or fenced to prevent mishap. 

Seems like an ideal arrangement where digging might 
be too expensive or otherwise inadvisable. 
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Compressor Features that Assure 


LOW 
COST" 
AIR... 


@ THE ORIGINAL CENTRIFUGAL UNLOADER - 


Automatically unloads compressor when stopped. 
Never starts against load. 

© AIR-COOLED CYLINDERS AND HEADS — 
V-shaped design and deep cooling fins dissipate heat 


faster. 


@ FINNED INTERCOOLER with multiple tubes 
affords greater cooling surface. 

@ FAN-TYPE FLYWHEEL for more effective cooling 

8 FILTER AND MUFFLER — Specially designed for 
noiseless efficiency — cleans air thoroughly before 
entering machine. 

® 4 RING CONSTRUCTION —2 compression and 2 
oil rings—insures low oil consumption; minimizes 
oil fumes in discharge air. 

& V-BELT DRIVE — Prevents slippage; gives full power 
—quietly. 
AUTOMATIC PRESSURE REGULATOR (not 


shown) —Adjustable for pressure and range—on units 
up to and including 5 hp. FREE AIR UNLOADER 


CONTROL on units from 7! to 15 hp. 
WATER-COOLED AFTERCOOLER (not shown) — 
Removes moisture from air—delivers dry air to 
machines. 
Air-Cooled types from 4% to 15 hp for regular 
service. 


Larger units of the water-cooled type are also 
available from 7/2 to 100 hp for continuous full 


load service. 
See your I-R Laundry Equipment Supplier. For 
more details write for Bulletin 1007-B. 


(*Low cost based on minimum maintenance expense and high 


operating efficiency.) 929.9 


Ingersoll-Rand 


11 BROADWAY, NEW YORK 4, N. Y 
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Debut of a Detergent 


Philadelphia Quartz Com- 
pany introduces Metso 200, a 
new detergent in line of 
silicate laundry detergents and 
soap builders. The product. 1s 


its 


a white, granular silicate 
kali, free-flowing and quickly 
soluble. It may be used in the 
break dry or in and 
stock built 
in the usual manner, The prod- 
uct is packed in 400-pound 
ope n-he ad drums 

For descriptive 
write to the 
Philadelphia 
Public Ledger Building, Phila- 
delphia 6, for “Metso 200, 


Sodium Orthosilicate 


solution, 


soap solutions are 


literature, 


manufacturer, 


Cook Offers Safety Aid 


Washettes, 


announces, 


Cook Automatic 
the manufacturer 
are designed to meet strict city 
plumbing requirements regard- 
ing the siphoning of soiled and 
soapy water back into the city 
water supply should water 
pressure fail 

On the 
Washette, 
Machinery 
4122 
Tex., 
nection 


Automatic 
by Cook 
Company, 
Dallas, 


Cook 
offered 
Sales 
Commerce St., 
there is no direct con- 
between the inlet 
water valve and the 1%-inch 
filler pipe. If failure of the city 
water pressure developed, caus- 
ing a action, it 
would be for the 


siphoning 
impossible 


Quartz Company, 


soiled wash water to enter the 
city water supply. The siphon- 
ing action would be terminated 
in the siphon breaker by the 
suction of air through the four 


openings in the bottom of the 


bell reducer 


Hydraxtor Extraction Aid 


Called the Inciter, im- 
provement that speeds extrac- 
a feature of the Hy- 
draxtor, manufactured by Hy- 
draxtor Company. According 
to Harry Koplin, president of 
the firm, the Inciter speeds ex- 
traction by removing moisture 
from both top and bottom at 


an 


tion is 


the same time. 

Hydraxtor Company, Divi- 
sion of Zephyr Laundry Ma- 
chinery Co., 158 W. Huron St., 
Chicago 10, Ill, will send a 
descriptive folder upon request 


Press Bulletin Available 

Stressing “feather touch” as 
a theme, a new bulletin offered 
by Pantex Manufacturing Cor- 
poration, Pawtucket, R. I., de- 
scribes its line of foot-operated 
drycleaning presses. 

In addition to pictures 
illustrations, the booklet 
ries a page of silhouette out- 
lines illustrating all 
models, buck shapes and sizes 
and size specifications to facili- 
tate layout planning and use in 
plants of all sizes. Copies of 
the brochure are available 
from the manufacturer or from 
local Pantex distributors. 


and 
car- 


press 
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New Washroom Truck 


W. T. Lane & Bros., Inc., 
offers an improved washroom 
truck that is waterproof and 
leakproof. It is said to be par- 
ticularly suited for handling 
wet work in quick-service laun- 
dries and for unloading 25- 
pound washwheels in laundries 
and cleaning plants specializing 
in shirts. 

A one-piece 
nated canvas forms the body 
of the truck. This canvas 
basket, mounted on an 
vated spring-steel frame, has 
leather. 
rubber 


vinyl-impreg- 


ele- 


with 
on 


a rim reinforced 
The truck runs 
swivel casters. A drainage sys- 
tem operates while the basket 
is full, making it unnecessary 
to empty the basket for drain- 
ing. 
The 
three 
inches: 
inches, 


available in 
by 15 by 15 
IS by 15% 
18 16 


basket is 
24 
by 
30 


sizes 
24 
and by by 
inches. 
Further information is avail- 
able from W. T. Lane & Bros., 


Inc., Poughkeepsie, N. Y. 


October 15, 1953 


Textile Marking Bulletin 
Textile Marking Machin 


Co., Ine., offers “Temporary 
Jdentification for Laundries,” a 
16-page booklet, to the trade 
The booklet outlines how Tag- 
-O-Lectric identifi- 
cation tags from 
mark-in to sorting. Lot con- 
trol, number-sequence lot 
identification and simplified 
customer identification 
fully described. 


temporary 
are used 


are 


The manufacturer claims that 
temporary identification tags 
eliminate the time consumed in 
looking for old marks, decipher- 
ing them and marking up bins 
alphabetically or numerically 
Permanently marked 
tively numbered bins are 
to speed up sorting. 


consecu- 


used 


“Temporary Identification 
for Laundries” will be mailed 
free, on request, by Textile 
Marking Machine Co., Ine., 
246 Walton St., Syracuse, N. Y 


Preferred Issues Bulletin 


A new illustrated bulletin 
covering the extended line of 
Preferred Model B and BR 
belt-driven, rotary- 
type, heavy-oil 
available from Preferred Utih- 
ties Manufacturing Corpora- 
tion, 1860 Broadway, New York 
23. 

Designated 175-G, 
the booklet de- 
sign and construction features 
as dual-pump reservoir, fuel 
regulator, high-speed belt drive, 
precision air-oil control, sure- 


horizontal, 
burners is 


bulletin 
describes such 


fire ignition, fuel feed to atom- 
izer and extra long nozzlk 


Aceco Improves Cleaning Unit 








The new automatic Amer- 
ican-Martin Medel 60 Deluxe 
Transfer cleaning unit has been 
introduced by The American 
Equipment Com- 
pany. Designed for  large- 
volume cleaning, this model 
produces 200 pounds of clean- 
ing per hour with a minimum 
of operator attention. 

Model 60 is equipped for 


either batch or continuous dis- 


Cleaners 


: 


follow ing 


tillation and has the 
components 

A 50-pound dry weight ca- 
pacity, end-loading, — two- 
pocket extracting washer en- 
closed in a gray-enameled metal 
cabinet. The washer does not 
require bolting to the floor or 
any flooring or foun- 
dation; 

A Pere-Saver 
recovery, 


special 


for 
dries 


tumbler 


solvent which 
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the sign \ of QGOOd business 








HALF HOUR LAUNDRY 

















You bet it is! Why? Because it’s a money-making business. That's 
Advantages Available to 


why more half-hour laundries are opening now than ever before. 
They are performing a service the American public wants and Authorized Half-Hour Operators 
will pay for. © You get the pre-sold acceptance of the 
The aggressive commercial-laundry operator is adding this profit- Westinghouse Laundromat 
able quick-service feature to his laundry business. He is taking ad- ® You get help and guidance in getting your 
vantage of the pre-sold Westinghouse Laundromat® name and the quick-service business started 
better results delivered by this Westinghouse commercial-model © Generous financing of equipment available 
washer. He is taking advantage of ALD, Inc. services in getting his © Complete store-opening campaign 
quick-service business started on an efficient and profitable basis. © Display and merchandising service 
You can do this, too. We will be glad to tell you more about the © Helpful replacement parts service 
money-making possibilities of this business. There’s no obligation. 











Let us give you more information on becoming an authorized half-hour operator. 
Contact any of our offices listed below. 


"ALD, Inc., is the authorized distributor of the Westinghouse Laundromat in the quick-service field 


gotbttog,. 
: Write or Phone! Regardless of Where You Are 


@ We will contact you personally to 


3549 N. Clork $1., Chicage 13, Ill. » 834 Irwin Keasler Bidg., Deltas 1, Texas discuss the advantages of joining the 
7402 Sunset Bivd., Los Angeles 46, Calif. ALD -Westinghouse family of opera- 


al 
dayyows hin, Moss Woks Wee BESS SU A coe tld es tors. Contact any one of our 5 offices. 
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garments. Re- 
is returned to 


und deodorizes 


covered solvent 
the base tank of the washer; 

\ powderless filter-still that 
is self-cleaning by distillation, 
ind an automatic — strip-still 
tank for continuous distilla- 
tion. Residue the filter- 
still is drained the tank 
where it is stripped for solvent 
recovery 

The 
Equipment Company, Division 
of The Laundry 
Machinery Cincinnati 12, 
Ohio, will complete in- 
formation on this unit in bulle- 
tin BB 956-002 


from 
into 


American Cleaners 
American 
ee 
me nd 


New Christmas Protector 


For the Christmas and New 
Yeur holiday season, the Suth- 
erland Paper Company, 243 E 
Sst Kalamazoo, 
two-color 


Paterson 
Mich., 
de sign protector 
The printed on 
white-lined paperboard with a 
predominately red background 
in red and green gloss inks 
Chis holiday design will not be 
available as a floor stock 
but will manufactured to 
fill orders 


announces a 
Formfit shirt 
protectors are 


item, 
be 


New Towel Fabric 


A new fabric named Sof-Wyp 
designed lor ge neral 
towels and is 
that soil does 
penetrate if The 
Sof-Wyp are 


has been 
utility 
constructed 


readily 


SOTVICE 
so 
not 
made of 
give percent 
service-life and 
towel 


towels 

more 
33-1/3 
per 
herring- 
feature a 


suid to 25 
towel 
percent 
dollar 


bone 
woven 


more area 
than standard 
They 


center stripe in a 


also 
vari- 
ety ol and The 
fabric has been designed to re- 
produce individual firm identi- 
fications 

Details concerning Sof-Wyp 
towels and wiping 
be obtained from Mrs 
Scott, American Associated 
Companies, Box 4056, Atlanta, 
Ga, 


colors SIZES 


towels can 


Frances 
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Air Compressors & Motors Offers Stand-by Service 


A nationwide plan to save 
of air the 
high costs and operating losses 
resulting from sudden failure 
of equipment 
has been announced by Harold 
Lax, president of Air Compres- 
sors & Motors, Ine., 13710 
Aspinwall Ave., Cleveland 


The firm offers replacement 


tsers compressors 


air-com pressor 


Improved Gauge Illuminator 


Yarnall-Waring Company of- 
the improved Type M 
illuminator for pressure- 
sealed boiler-water gauge. The 
meniscus, or curved upper sur- 
face of the column, at water 
level like a brilhant 
blue-green star, defining water 
range. In 


fers 


its 


shines 


level over its entire 


equipment promptly installed 
on a short-term rental 
for the period required to re- 

the original 
extensive sup- 


basis 


pair or replace 
equipment, An 
ply of accessories and parts is 
available and installation and 
application engineering services 
are featured, The manufacturer 
offers details on request. 


Introduced 


addition to high 
Yarway water gauges are said 
to afford long gauge glass life 
and minimum service needs 

Bulletin WG-1812 describing 
the product is available from 
Yarnall-Waring Company, 
Mermaid Lane, Philadelphia 
IS, Pa. 


visibility, 


New Spotting Guns Offered by Newhouse 


Four new spotting guns were 
presented recently by the New- 
house Company, 3827 San Fer- 
nando Rd., Glendale, Calif. 

According to E. J. New- 
house, president of the firm, 
the guns are new in. design, 
construction and materials 
Handles are nonbreakable, and 
the units are through 
vented brushings at both ends. 

The model designated All- 


cooled 


interchangeable 
spray tap and brush, Deluxe 
Gun No. 1 and Deluxe Gun 
No. 2 have jet tips and brushes. 
The fourth model, Moisture 
Control and Soap Gun, 
stainless-steel nonbreakable 
and fittings and = is 
equipped with suction hose 
and check valve. Replacement 
brushes are for all 
four guns 


Purpose has 


has 


tubing 


available 


October 15, 


Press Adjuster Offered 
the Ajax 


press 1s a 

Measuring Eye,” a 
that adjusts the 
pneumatically to any size shirt. 
It is designed so that the opera- 
tor aligns the red light 
on the shoulder seam of a shirt 


feature of 
sleeve 


A new 
one-lay 
“Magic 


device press 


beam 


and presses the control button 
The sleeve press then operates 
automatically. 

According to L. N. Strike, 
president of Western Laundry 
Press Company, average oper- 
120 shirts per 
new 


can iron 
with the 
features include: 
velocity heads; fully 
bucks which eliminate damp 
padding and produce faster 
drying; automatic lubrication, 
and an electric 
timer. 

Complete information on the 
unit is available from Western 
Laundry Press Company, 611 
S. 5th, W., Salt Lake City 4, 
Utah. 


utors 
hour 
Other 


sleever. 
high 
heated 


automatic 


New Burner Introduced by 
Electric Furnace-Man 


A commercial and industrial 
burner. developed by Electric 
Furnace-Man, Inc., Emmaus, 
Pa., converts existing steam 
and hot-water boilers to auto- 
firing. It 
output of 


also to 


present 


matic is said 
Increase 
burners 

Known as the E.F.M. 
Jet, the new 
designed for 
cast-iron boilers. It consists of 
a burner installed inside the 
boiler and gravity-fed = with 
coal from a hopper on the out- 
side. A standard 1750 r.p.m. 
motor drives ‘a fan which 
forces air through the tuyeres 
in the burner and supplies 
power for the mechanism that 
oscillates the burner periodi- 
cally and distributes the coal 
evenly, 

The Fire-Jet burner is 
nished in 10. standard 
with the length varying from 
30 to 84 inches in increments 
of 6 inches. Installation is 
made by E.F.M. factory- 
trained dealers 


lire- 
conversion unit 1s 
either steel or 


fur- 
sizes 
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Toledo Offers New Line 


4 


A full range of models is in- 
cluded by Toledo Scale Com- 
pany in its announcement of a 
new industrial line. 

One-piece 
tured in the full-floating, dou- 
ble-pendulum mechanism. It is 
stated that this construction in- 
creases precision and strength. 
The indicating heads of the 
new Toledos can be installed 
to face in one of eight direc- 
tions, or a scale can be ordered 
with a head to swivel through 
360 degrees. Significant im- 
provements in the portable 
model include a platform 18 
percent larger but with re- 
duced over-all dimensions of 
the scale base. 

A condensed catalog of the 
new scales is offered. Desig- 
nated Form 2001, it is avail- 
able from Toledo Scale Com- 
pany, Telegraph Rd., Toledo 
1, Ohio. 


sectors are fea- 


Two New Driers Introduced 





Large capacities and fast dry- 
ing are features of Models D-21 
and D-28 automatic driers pre- 
sented by Ace Cabinet Corpo- 
ration, New Bedford, Mass 

Designed for self-service use, 
D-21 with an 18-inch cylinder 
holds 21 pounds (dry weight) 
and 1-28 holds 28 pounds (dry 
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weight). The umits dry each 
load in from 12 to 15 minutes. 
This is accomplished through 
use of a remote exhaust air 
thermostat on the front panel. 
It is adjustable up to 180° F 
temperature, Tumbling baskets 
are 34 inches in diameter. 
Automatic safety devices are 
built into Ace driers. 


Nicholson Offers Bulletin 


Bulletin No. 853 covering in- 
dustrial steam traps has been 
published by W. H. Nicholson 
& Company, 12 Oregon St., 
Wilkes-Barre, Pa. The 12-page 
pamphlet features steam traps 
equipped with bellows — of 
bronze, Monel or stainless steel 
and bodies in bronze, semisteel 
and cast-steel construction in 
sizes % inch to 2 inches, for 
all pressures from vacuum to 
300 pounds. 
tables and dimensions, recom- 
mended piping diagrams, typical 
applications, tables and data 
covering the selection of traps 
for various types of 
using equipment are 


Besides capacity 


steam- 
included 


New Boiler-Burner Unit 


Sold and serviced as a pack- 
aged plant, a new pressurized 
boiler-burner unit has been 
developed jointly by Titusville 
Iron Works and Iron Fireman 
Manufacturing Company. The 
unit was designed for high on 
low-pressure he ating, powel 
and process steam 

The _ boiler-burner 
on oil, gas, or oil and gas. Of 
ASME construction through- 
out, the boiler was designed 
with a large furnace in order to 
insure low heat release and 
long service life. Other features 
include: ample disen- 
gaging surface to insure dry 
steam; ample openings — for 


operates 


steam 


ease of access and cleaning; 
davit flue-door suspension, and 
removable gas-tight rear covet 
plate. 

The automatic unit has a 
turndown of five to one and 
will operate over 80 percent 
efficiency through its entire 
modulating range, burning 
either gas or oil. An oil control 
dispenses the exact quantity of 
oil needed for varying loads, 
and an automatic oil-heating 
system keeps the fuel at the 
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DARNELL 


CASTERS & WHEELS 


Always 


—_ 


GSES eae 


———— 


=e 


and 


Darnell Casters and Wheels start 
cutting costs from the very first 
day of installation. Easy rolling 
and swivelling increase employee 
efficiency, save floors and help 
add to production. With over 
4000 types of casters and wheels 
to select from you can specify 
the exact model to meet your 
requirements. 


Write for Free Darnell Maninal 


/ . 

? ! f ’ 
DARNELL CORPORATION, LTD. 
DOWNEY (LOS ANGELES COUNTY) CALIFORNIA 
60 WALKER STREET, NEW YORK 13, NEW YORK 
36 NORTH CLINTON STREET, CHICAGO 6, ILLINOIS 
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ORE WORK 


TTER WOR 


from flat work ironer Roll Covers of 


SBESTON 


Asbeston fabric ironer roll covers wear longer 
because they resist heat. Made of fireproof 
Asbestos fibers, they have superior resin impreg- 
nation to make them far more durable than 
ordinary covers. Moisture resistant, they won't 
stain finished work. 

Asbeston covers work better, too. Their smooth, 
firm surface helps prevent wrinkling, gathering, 
and reruns—speeds ironing operations— gives 
finer finishes. So Asbeston makes customers 
happier. 

For the quantity and guality of work that 
yeans profits, you'll] find nothing’s as good as 

Asbeston. For names of 
fabricators, write to: 


Textile Division 


UNITED STATES 
RUBBER COMPANY 


1230 Ave. of the Americas 
Rockefeller Center, N. Y. 
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) Division, 


| and 
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correct’ temperature and 
cosity for efficient combustion. 

The unit is described in Bul- 
letin B-3133, which is available 
from Titusville Iron Works, 
Division of Struthers Wells 
Corporation, Titusville, Pa., o1 
from Tron Fireman Manufac- 
turing Company, Cleveland 11. 


VIs- 


Two Pantex Folders Out 


The new Hydro-Air dryck an- 
ing fully 
in an §&-page bulletin pub- 
lished by Pantex Manutactur- 
ing Corporation 

Another folder 
that company deals 
line of laundry an 
wide range of 


de scribe d 


press 1s 


offered by 
with its 
presses. It 
covers a buck 
sizes and shapes for shirt pro- 
duction units and apparel, linen 
supply and industrial presses. 
Also included are pictures, de- 
scriptions and floor layouts of 
the Pantex  2-girl, 
wearing apparel unit 
Copies of these pamphlets are 
available on request direct to 


4-press 


Manufacturing Com- 
pany, Pawtucket, R. I., or to 


local Pantex offices and dis- 


tributors. 


Pantex 


New Hild Circular 


Hild Floor Machine 
pany, 740 W. Washington 
Blvd., Chicago 6, offers a new 
bulletin describing its wet-or- 
dry 
155. 


Com- 


vacuums, models 115 and 
Included in the circular 
are a diagram that explains 
the principle of the Hild by- 
pass motor and pictures show- 
ing 
Hild vacuums. 


various applications for 


October 15, 1953 


New Colors for Hoyt Drier 


Harry Hoyt, president of 
Hoyt Manufacturing Corp., 
Westport, Mass., has announced 
that his new cabinet-front 
Westport drier is now 
able in either white or 
baked He also an- 


nounces that drier can be 


avail- 
green 
enamel. 

the 
had with provision for steam 
heating. 


Butler Offers Shirt Laundry 
The new 3-girl shirt laundry 
introduced by Butler Manufac- 
turing Company, 7400 E. 13th 
St., Kansas City, Mo., is an aid 
to “one-stop” service. It in- 
cludes: four-press unit with 
fully automatic, 25-pound, 
open-end washer and motor- 
mar k-in 
sorting 


driven extractor; 

table; shirt folder; 
truck and other accessories. 
Three girls working under av- 
erage conditions can turn out 
40 to 50 shirts an hour, 
according to the manufacturer, 


from 


Boiler Simplification Featured by Continental 


Simplified construction — is 
featured in the umits manu- 
factured by Continental Boiler 
Boiler Engineering 
Supply Company, Inc., 
Pa. The Conti- 
automatic steam 
generator, 20 to 500 hp., fea- 
tures a two-pass design which 


Phoenixville, 


nental, an 


, eliminates the need for refrac- 
| 


batfles or 
front or at the rear 
Air for combustion 
the furnace through tangential 
vanes around the burner regis- 
ter. The register is located in 
the furnace throat which is 
surrounded by the heated 
chamber for returning gas. Ac- 
cording to the manufacturer. 


tory partition in 


enters 
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this arrangement makes it pos- 
sible to produce a controlled 
mixture of fuel and heated 
air which, in combustion, 
a highly radiant flame 

high heat 


creates 
with a 
transfer. 

After travel through the fur- 
nace tube, the hot gases are 
forced through the 3-inch re- 
turn tubes with a spiraling 
Under normal condi- 
stack temperature is 
guaranteed not to exceed 125 
F. above saturated steam tem- 
perature at the operating 
pressure, 


rate of 


motion. 
tions the 


Lincoln Introduces Finisher 


A new liquid finisher for wet- 
side work is presented by Lin- 
coln Research, Inc., Toledo, 
Ohio. Named Fabri-Lube, this 
concentrate goes right into the 
wheel or dip tanks without re- 
quiring heating or stirring. 

According to the manufac- 
turer, the product has the fol- 
lowing features: 
of finishing; seals fibers so that 


dirt 


mereases ease 


facilitates 
use of 


can’t penetrate ; 
stain removal without 


harsh methods. 


Procter & Gamble Offers 

High-Temperature Cleaner 
addition to the 
detergents, 


Procter & 


Hytemp 


The newest 
Orvus family of 
manufactured by 
Gamble, is Orvus 
Granules 

Designed for high-tempera- 
ture washing, the product is a 
completely blown, free-flowing 
anionic detergent combined 
with builders chosen for maxi- 
mum detergency and safety to 
fabrics. It is readily soluble in 
warm or hot water, will not 
form insoluble lime soaps in 
hard water, and rinses quickly 
and completely in hot or cool 
water. 

Additional 


available 


information is 


from Procter & Gam- 
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ble, Bulk 


Box 599, Cincinnati 


Soap Department, 


1, Ohio 


Order control, stock control, 
traffic control and — payroll 
preparation some of the 
uses for which the Vary-Tally 


are 


counter has been designed, uc- 
cording to Veeder-Root, Ine., 
the manufacturer, 
Arranged on stands in 
up to 6 high and 12 wide, as 
individual Vary- 
Pally units can be assembled 
to obtain numerical — break- 
downs of any item that can be 


tiers 


many as 72 


counted, According to the 
manufacturer, it should be of 
special interest to laundries 
and hnen supply houses. 

Complete information is 
Veeder-Root, 
Conn, 


available from 


Inc., Hartford 2, 


National Marking 
Repackages Ink 


MARKING INK 


National Marking Machine 
Co., Cincinnati, announces that 
the container of National 
Marking Ink has been rede- 
signed. The will be 
used Tor quarts as well as for 
National IS inserting a 
with the pint bottle 
stating that the contents of the 
new bottle are the same quality 
that the company has sold in 


earthenware jugs 


new bottle 


pints 
notice 


LAUNDRY 


Get the Facts 
Veeder-Root Offers Counter oO oa U Si LA ¢ Wa x 


JOURNAL 


sl 


What's the best way to clean the rolls and chest of a 


flatwork ironer? How often should you wax ironing 


surfaces? How much wax should you use? These are 


just a few of the questions we asked in a recent survey 


of laundries and laundry equipment manufacturers. 


Out of this survey comes our new booklet, “Wax Facts 


by Karagami,” designed to fill a real need for informa 


tion on the correct way to use wax. In clear, concise 


terms, “Wax Facts” gives 


you proven waxing proce 


C lean, 
maxi 


dures that insure 
crisp flatwork and 
mum, trouble-free service 
from ironers and presses. 

A copy of “Wax Facts” is 
yours free for the asking, 
along with a sample of our 
Wax 


Powdered Karagami 


in the handy sifter can. 


So get the “acts” and get Karagami. Try Karagami 


Wax — the right way — 


and you'}) find your flarwork 


coming out smoother, fresher, and with lots fewer 
maintenance headaches. Mail the coupon today ! 


CONCORD CHEMICAL COMPANY 


Dep't K 


MOORESTOWN, NEW JERSEY 
MOORESTOWN 9-100 


CONCORD CHEMICAL COMPANY 


Dep't K 
Moorestown, New Jersey 


Please send me a copy of your “Wax 


Facts’ booklet 


1 would also like to receive a sample of 
Powdered Karagami Wax in the handy 


sifter con 


iad ctacaeied 





Company___. 
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New Western Offices 
For STARCHROOM 


The Western \dvertising 
offices of Starcuroom LAUNDRY 
National Cleaner & 


Vational Rug 


moved Octo- 


JOURNAL, 
Dye and 
Cleaner were 
ber 1 to new quarters in the 
Lytton Building, 14 E. Jackson 
Blvd., Chicago (WEbster 
9-5255) 

In a more loca- 
tion in Chicago’s Loop, the 
new offices will provide larger 


on 


centralized 


and more efficient quarters for 
the Western staff and, it is 
hoped, added convenience for 
our many advertiser and agency 
friends who drop in on Man- 
ager Ed Korbel and Norm 
Field from time to time 

The expanded facilities will 
also aid the editorial 
tions of our trade-paper family, 
the Western 
used as headquarters for edi- 
torial personnel when they are 
in the Chicago area 


opera- 


since offices are 


Long Joins Keever 


JOHN C. LONG 


Keever Starch Company, 
Columbus, Ohio, announces the 
addition of John C. Long to 
its staff. He will 
work in Louisiana with jobbers 
handling Keever products and 
with laundries. Mr. Long is a 
graduate of Texas Technolo- 
gical College, where he 
cialized in textile engineering. 


sale s-service 


spe- 


Elgin, Refinite Merge 

Two well known firms in the 
water-conditioning field have 
united; Refinite Sales Com- 
pany, Omaha, has joined Elgin 
Softener Corporation, Elgin, 
Illinois 

The 


tioning 


industrial water-condi- 
products and 
handled by both companies 
are now being handled by a 
combined sales-engineering or- 
known as Elgin- 
a newly created 


services 


ganization 
Refinite, Ine., 
division of Elgin Softener Cor- 
poration with headquarters at 
K}!gin, Officers of the new divi- 
sion are: C. T. MeGill, chair- 
man of the board; E. W. Sear- 
A. Spaulding 
Lindig, 
Leach, treas- 
MeGuill, 


ritt, president; C 
and Dr. George 
presidents; R. W 
and J. F 


vice- 
urer, secre- 
tury 

The 
the 
wis 
the 
the 
vealed 


management states that 
joining of organizations 
suggested by analysis of 
products and services of 
two companies which 
that each had much to 
the other in equip- 
research, and exX- 


offer to 
ment, men 


perience 


Lever Names Distributors 


Eeclestone Chemical Com- 
pany, Inc., Detroit, has been 
named distributor for Lever 
Brothers Company, New York, 
and detergents in the 
Detroit area, according to Wil- 
liam P. Black, industrial deter- 
gents sales manager. 

The Detroit firm will main- 
tain a complete warehouse 
stock of Lever industrial soaps 
and deterge nts to meet the re- 
quirements of laundries. 
Founded in 1914, the 
tone company specializes in in- 
dustrial chemicals and allied 
products and maintains a dry- 


SOUPS 


Eecles- 


cleaning department to serve 
these related industries 
Reid Supply Company, 
Wichita, has been appointed 
Kansas distributor for Lever 
Brothers. A laundry and dry- 
cleaning supply house since 
1932, Reid Supply Company, 
managed by Walter 8. Trom- 


LAUNDRY 


JOURNAL 


bold, entered the chemical field 
in 1949. Specific-purpose soap 
chips and granules as well as 
all-purpose detergents are 
among the Lever products to 


be distributed by Reid. 
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Among Reid executives spe- 
cializing in the laundry field 
are Bob Trout and Gene 
Stamm. Everett Dalton is ottice 
manager, and George Trom- 
bold is president of the firm. 


Cowles Announces Two Appointments 


RAYMOND G. JOHNSON 


Cowles Chemical Company, 
Cleveland, Ohio, announces the 
appointment of Raymond G. 
Johnson as assistant manager 
of its laundry department. Mr. 
Jobnson will serve as assistant 
to William J. Schleicher, man- 
ager, laundry department 

Mr. Johnson served as Cowles 
technical man in the Omaha, 
Nebraska, area and more re- 
cently in the southern Califor- 
nia territory. He been a 
laundry manager, manager of 
a linen supply business and as- 
sistant general manager of a 
laundry chain in Chicago. 

Mr. Johnson will assist Mr 
Schleicher in all the duties of 
managing the laundry depart- 
ment. He will travel extensively 


has 


E. J. GALLSTEAD 


with Cowles technical men 
throughout the nation to assist 
them in the sale and servicing 
of Cowles products and to keep 
in close touch with the prob- 
lems and advances of the laun- 
dry industry. 

E. J. Gallstead has rejoined 
Cowles Chemical as a technical 
man covering southern Califor- 
nia, Arizona and southern Ne- 
vada. For the past five vears 
Mr. Gallstead operated his own 
laundry in Pendleton, Ore., and 
prior to that was the Cowles 
representative in the Pacific 
Northwest. He succeeds Ray 
Johnson, who is now. as- 
sistant manager of the 
company’s laundry department 
in Cleveland. 


sales 


Beach Marks 125th Year With Improved Prime Sohp 


Sifts HERE TODAY! 


At the annual sales conven- 
tion of Beach Soap Company, 
Lawrence, Mass., a new product 
and advertising program were 
introduced, 

Improved Prime Sohp with 
Shock-Troop Action was pre- 


sented as a washing product 
that rates itself automatically. 
The amount of Prime Sohp 
required for an operation is in 
direct proportion to the degree 
of soil in the load. The pres- 
ence of a good running suds on 
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and IMPROVED... 
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fae Knitted Nylon 
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@ Speeds up pinning yy ‘f “ “ty 3 : x # F Callanet! 


Actual Size, Open Mesh > 
C araway— firs with the best! 


te %e . 
{ For economy’s sake—compare our laundry net 


PROFIT BY THESE SUPER prices by weight. They are the answer to your “net” 


problems. 


CALLANET FEATURES ! Available in solid colors. 


1. Streamlined, lightning-fast pinning. Contact your Callaway Representative for details 








4 ‘ “a a“ 7 , 
2. ee mesh that won't “fog up of CALLANET—the laundry net that’s made the way 





3. Free passing of insolubles. you'd make one. 


4. Suction action—cleaner, whiter loads. 
5. Wider opening—easier loading. OY 

Spt Way 
7. Low absorption—very little to extract. i€ = 


&. More pounds per wheel—bigger A AILLS : 
pay loads. Reg. U.S. Pat. Off. 


Mn Callaway Mills we. 


11. Made by pioneers in net enaun anteuneie 


manufacturing. : 
12. Available in solid colors. 295 Fifth Avenue, New York 16, N.Y. 


6. Faster dumping without reversing. 





Chicago 54 * Boston 11 * Detroit 1 
Atlanta 3 * San Francisco 3 * Los Angeles 12 
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Three thousand four hundred and fifty advertiser, 
agency and publisher members of the Audit Bureau of 
Circulations have a voice in establishing and maintain- 
ing the standards responsible for the recognition of this 
emblem as the Hallmark of Circulation Value. It repre- 
sents the standard of value that these buyers and sellers 
of advertising space have jointly established as measure- 
ment for the circulation of 
printed media. 

The basis for arriving at the 
advertising value of a publica- 


SEND THE RIGHT MESSAGE 


publisher’s circulation records that are painstakingly 
checked by auditors and the resulting data are con- 
densed and published in A.B.C. Reports. 

Experienced space buyers use the audited information 
in A.B.C. Reports as a factual basis for their decisions 
in evaluating, comparing and selecting media. The 
FACTS in A.B.C. Reports for business publications 
include: * How much paid circulation 
¢ How much unpaid distribution ° 
Occupational or business breakdown 
of subscribers ¢ Where they are located 
¢ How much subscribers pay ¢ Whether 


tion is the Bureau's single defi- 
nition of net paid circulation. 
With this as the standard, the 
circulation records of A.B.C. 
sublisher members are audited 
* experienced circulation audi- 
tors. As specified in the Bureau’s 
Bylaws, A.B.C. auditors have 
“access toall books and records.” 

Subscription and renewal 
orders, payments from subscrib- 
ers, paper purchases, postal 
receipts, arrears are among the 


TO THE RIGHT PEOPLE 
Paid subscriptions and renewals, as 
defined by A.B.C. standards, indi- 
cate an audience that has responded 
to a publication’s editorial 


or not premiums are used « How many 
subscribers in arrears ¢ What percent- 
age of subscribers renew. 





appeal. With the interests 
of readers thus identified, 
becomes possible to reach 
specialized groups effectively 
with specialized 

advertising appeals, 


“ABC 





This publication is a 
member of the Audit Bureau 
of Circulations and is proud 
to display the Hallmark of 
Circulation Value as the 
emblem of our cooperation 
with advertisers. Ask for a 
copy of our A.B.C. Report 
and then study it. 


STARCHROOM LAUNDRY JOURNAL 


Bought and paid for by its readers. 
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the wheel indicates that the 
correct amount for washing has 
been added 

The 


opened by 


sales convention was 
Gordon R. Fulton, 
president of Beach Soap, and 
the following executives played 
important Kenneth E 
Fulton, assistant to the presi- 
dent; Llovd T. Howells, vice- 
president; R. P. McLaughlin, 


sales manager 


roles 


Pullman Uses Trucks by 
International Harvester 


The Pullman Company and 
its solution of the problem of 
washing the tons of linen used 
by its nightly average of 50,000 
traveling customers is the sub- 
ject of an article in J/nter- 
national Trad magazine, a pub- 
lication of International Har- 
Company, Chicago. 

To supplement its use of 
commercial laundries, the Pull- 
man Company operates its 
own plants. International Trail 
emphasized the Pullman Com- 
pany’s reliance on International 
Harvester trucks to move its 
130-million-piece-a-year 
between laundries and depots. 


vester 


“wash” 


Heads Colgate’s Soup Sales 


MARSHALL S, LACHNER 


Marshall S. Lachner has been 
appointed manager of the soap 
industrial sales depart- 
ments of Colgate-Palmolive- 
Peet Company, it was an- 
nounced by E. H. Little, chair- 
man of the board of the com- 
pany. As department head, Mr. 
Lachner James A. 
Reilly, who died on July 24 

Mr. Lachner joined the com- 
pany in 1938 as a display man 
and served successively as re- 
tail salesman, district super- 
visor, divisional supervisor and 
district manager in the Jersey 
City and Chicago districts. In 
1949 he was named divisional 
manager of the Berkeley (Cali- 


and 


succeeds 


STARCHROOM 


fornia) division, a position he 
held until 1951 when he joined 
the home office organization in 
Jersey City as assistant to Mr 


Reilly, 


Waters Named Manager 


Cc. T. WATERS 


C. T. Waters has been ap- 
pointed general sales manage 
of Cook Machinery Company, 
Dallas, according to John Cook, 
president of the firm. 

Mr. Waters was previously 
associated with the Cook com- 
pany and is thoroughly 
iar with its products. He 
had many 
the open-end washer field. 


has 


years experience 1D 


Gross Named to Lever Post 
Marvin L. 
the sales force 
Company, 


Gross has joined 
of Lever Broth- 
New York, as 
representative 
Cincinnati and 


ers 
industrial 
in the Detroit, 
Cleveland sales districts, ac- 
cording to William P. Black 
industrial detergents sales man- 
ager. 

Mr. Gross 
with 


sales 


was formerly as- 
Libby Products 
Cleveland. 


sociated 
Company of 


Benwall Appoints La Fond 


Benwall Manufacturing 
Company, New York, N. Y., 
has appointed Richard La Fond 
Advertising, Inc., 51 E. 42nd 
St., New York, N. Y., as its 
advertising counsel. Trade pa- 
pers and direct mail will be 
the principal media used in 
promoting the firm’s line of 
nylon textile products for the 
laundry and drycleaning indus- 
tries, 


New Pennsalt Plant Opens 

An $8,000,000 
chlorine and caustic soda plant 
at the Calvert City works of 
the Pennsylvania Salt Manu- 
facturing Company, Philadel- 


electrolytic 
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famil- | 
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. To be so fussy with the finish of a shirt 
and still have it unwearable. 


It only takes 6 seconds to sew on a button— 
why leave yourself open to customers’ con- 
demnation for lack of such an essential part 


of a finished shirt. 
Install a Chandler Button Sewer. Write for 


details. 


CHANDLER MACHINE CO. 


Dept. G AYER, MASSACHUSETTS, U.S.A 


Shirt 
Tale 
Is Out! 


@ Secret of this laundry operator’s success is Velvet Rain- 
bow Starch. He knows that customers judge a laundry’s 
work by the shirts it turns out, and he takes no chances 

His customers’ shirts not only stay crisp and aati 
looking all day long, but the easy pliabilit y of Velvet Rain- 
bow makes them feel comfortable too. Order Velvet 
Rainbow from your supply house... try it... and you'll 
see what we mean. 


VELVET RAINBOW® STARCH 


Guaranteed 50% Velvet Wheat 
Helps You Do Quality Work—Sell It Too 


THE HURON MILLING CO., 9 Park Place, New York 7, N. Y. 
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phia, is now in operation 
Operators predict that the new 
plant will be capacity 
production in a short time 

The new 
large st single 


up to 


operation is the 
expansion project 


STARCHROOM 


undertaken by Pennsalt and is 
part of a $12,000,000 program 
which includes construction of 
a new synthetic ammonia unit 
at the company's Wyandotte, 
Mich., works 


B & G Plant Improved and Enlarged 


B & G Machinery Company, 
Inec., 2432 Southeastern Ave., 
Indianapolis, Ind., has com- 
pleted a $75,000 plant improve- 
program. New features 
the addition of 8,500 
feet. of “ar-con- 

offices; an elaborate 
and parking lot. 


ment 
include 
square 
ditioned 
display 


space; 


room 


Starting «a small machine 
shop 40 years ago, Bert Gar- 
wood and Joe Byrne built the 
company. Mr. Garwood still 
is active in the firm, and Lloyd 
Byrne, son of the late Joe 
Bryne, is president. Ernest 
Garwood, Bert Garwood’s son, 
is plant manage 


Birmingham Staff Named by Dixie Laundry Machinery 


Bynum the 
post of office manager of the 
Birmingham, Ala., office of 
Dixie Laundry Machinery 
Company, Montgomery, Ala 
Mrs. Lucie Catlin will act as 
office The company 
has also named Edward Sando 
and Carl B. Carter salesmen at 


eh 


assumes 


assistant 


office, which 
including 


Birmingham 
territory 


\labama, 


Te nnessee 


the 
SeTVICceSs a 
northern 
Mississippi, 
CGeorgia 
The picture above shows the 
personnel (left to mght): P. R 
Bynum, Edward Sando, Mrs. 
Catlin and Carl B, Carter. 


parts of 
and 


West Coast Pantex Office Features Display 


Robert 8S 
vice-president 


According — to 
Swain, executive 
of Pantex Manufacturing Cor- 


Los 
en- 
rep- 


firm’s 
bee n 


the 
has 


showroom of 
Angeles office 
larged to accommodate a 


poration, Pawtucket, R. I., the resentative unit from each line 
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produced by the company 
Every unit will be piped and 
wired to lines for 
eration by visitors. 
Designed to duplicate actual 
operating conditions, the dis- 
play will include a laundry, a 
drycleaning plant, a self-service 
shirt laundry, laundry and dry- 
cleaning and miuscel- 
laneous auxiliary equipment. 


service op- 


presses, 


Du Pont Tests Dacron Covers 


According to recent tests, 
Dacron polyester fiber 
flatwork — ironer 
effect savings in laundry oper- 
ations. These tests 
ducted by the Textile Fibers 
Department of FE. I. du Pont 
de Nemours & Company, Wil- 
mington, Del., manufacturer of 
Dacron. 
In one 
percent 
rolls of a 


used in 
covers can 


were con- 


100 
apphed to 
Ironing 


test, covers of 
Dacron, 

chest-type 
for pressing sheets 
and other flatwork, lasted an 
average of 93 days. This com- 
pares with an average of 74% 
days for covers of conventional 


machine 


fibers 


According to the manufac- 
turer, Dacron covers also pro- 
tect the cotton padding under- 
neath the cover. They are in- 
stalled like cotton covers: 
riveting or drilling is necessary 

Companies which supply this 


no 


type of ironer cover are South- 
ern Mills, Inc., Atlanta, Ga., 
and Whitehouse Products, Inc., 


Brooklyn, N. Y 
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Diamond Alkali Names Two; 
Forms Two New Divisions 

Promotion of two veteran 
executives to vice-presidencies 
and formation of two new 
autonomous divisions in Dia- 
mond Alkali Company, Cleve- 
land, were announced by Ray- 
mond F. Evans, president 

W. H. MeConnell, director 
of sales, has been elected vice- 
president in charge of 
(. FE. Lyons, works manager of 
the Diamond electrochemical 
plant at Houston, Tex., 
becomes a vice -president 

The following divisions have 
been created: Plasties and 
Agricultural Chemicals Divi- 
with A. L. Geisinger as 
manager, an d the 
Chromium Chemicals  Divi- 
sion, with Frank W. Jarvis as 
general manager. 


sales. 


also 


sion, 
x neral 


Metscher Promoted by Hild 
Hild Floor Machine 


pany, Chicago, has 
Henry Metscher vice president 
and general manager, 
ing to Fred C. Hild, president. 
Mr. Metscher been 
ciated with the 
15 vears as salesman, 
manager and = factory 
tendent. 

At the same time it was an- 
nounced that George Moore, 
formerly traffic manager, has 
been promoted to the post of 
shop foreman. He is succeeded 


by Raymond J. Van Eycke. 


Com- 
named 


accord- 
has “aSSO0- 
company fot 
district 
superin- 


Laundry Buys Fleet of Chevrolet Trucks 


In the largest sale of its type 
ever transacted in Chicago, 24 
Utility-bodied Chevrolet trucks 
were tvrned over to Champion 
Laundry in Chicago on July 
17 

Frank Brophy, local represen- 
tative of the Utility Body 
Company, said Champion’s pur- 
chase marked the first real 
quantity sale in Chicago of 
trucks equipped with Utility 
bodies. 

The delivery of the two doz- 


en trucks was celebrated with 
from the © truck 
Frank, at 6116 N. 
Ave., to Champion 
2500 W. Fullerton 


a parade 
agency, Z 
Western 
Laundry at 
Ave 

H. A. Heaney, Champion 
Laundry manager, said the new 
trucks replaced the entire 
Champion fleet. The old trucks 
were turned over to Z. Frank. 
Mr. Heaney said the purchase 
was part of the laundry’s mod- 
ernization program. 
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The trucks, 
blue with white 
%4-ton and feature safety 
throughout the Other 
tures include steel lining on the 
and sides, aluminum crash 
and a fresh ai 
front of the driver. 


painted horizon 
lettering, are 
glass 
cab fea- 
root 
rails, 
the 


scoop 1n 


National Marking Names 
Sales Representatives 


ROBERT L. GOODPASTER 


CARL B. STEINER 


and Robert 


been 


Carl B. Steiner 
LL. Goodpaster 
pointed sales representatives for 
National Marking Machine 
Co., Cinemnati 

Mr. Steiner, 
considerable 
in the Southwest, 
Arkansas, 
Oklahoma, 
Mexico 

Mr. Goodpastet 
with the company for 
vears as an engineer and has 
thorough knowledge of Na- 
tional conveyors and indentifi- 
tion equipment. He will cover 
Colorado, Illinois, — Indiana, 
Iowa, Michigan, Minnesota, 
Wisconsin and Nebraska. Mr. 
Goodpaster succeeds Jack Stay- 
ner, who is now 
tributor representative for 


have ap- 


has had 
experience 
will cover 
Missouri, 
and New 


who 


siles 


Kansas, 
Texas 
has been 
seven 


dis- 
the 


company 
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Elgin Names Distributor 

The appointment of G. F 
Sterne and Sons Limited, 
Brantford, Canada, as exclusive 
Canadian distributors of the 
Elgim line of industrial water- 
conditioning products has been 
announced by Elgin Softener 
Corporation, Elgin, Hl. 

The Sterne organization will 
handle the complete line” of 
I! gin water-conditioning equip- 
ment in addition to the Stern- 
line of water-conditioning 
chemicals, The Sterne organi- 
also features consulting 
laboratory apph- 
cable to any Canadian industry 
and institution where 
conditioning is required 

Literature deseribing 
equipment is available 
G. R. Sterne and 
request 


son 


zation 
and service 


wate 


this 
from 


Sons upon 


Timken Promotes Four 
C. H. MeCollam, 


manager of 
nounced the following promo- 
tions in the Steel and Tube 
Division of The Timken Roll- 
er Bearing Company, Canton, 
Ohio: 


Harry 


general 


sales, has  an- 


B. Lilley will manage 
the Steel and Tube Division 
district office in Detroit He 
replaces L. W. Eppler, who 
Replacing My 
the di- 
is John 


has resigned 
Lilley as manager of 
vision’s Houston office 
J: MeGrann, who 
sales engineer at the 
office. 

In another move, R. R. Her- 
shey is being transferred from 
the Milwaukee where he 
served as sales engineer, to the 
Detroit office. Succeeding Mr. 
Hershey in Milwaukee will be 
M. A. Conley, at present sales 
engineer in’ the district 
at Cleveland 


has been 
Houston 


office, 


office 


Merchants Adds Warehouse 


A new warehouse at 4007 
Crittenden Dr., Louisville, Ky., 
added to the distri- 
bution facilities of Merchants 
Chemical Company, Inc., New 
York. Lemuel Skidmore, presi- 
dent of the firm, announced 
that the warehouse will carry 
the company’s complete line of 
industrial laundry 
and drycleaning supplies. C. M. 
Morgan is acting district man- 
ager of the Louisville 


has been 


chemicals, 
territory 


Egolf Joins Diamond 
Alkali Company, 
announced the 
Charles P 
and 
the 


Diamond 
Cleveland, 
appointment — of 
Egolf II 


representative for 


has 


as sales service 


state ol 
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NO LINER NEEDED 


with GROSS STAR 
GRID-PLATES 





up to 46” $14.85 
mushroom.. 11.00 
over 46"... 19.25 
from your jobber 


Perfect heat ry steam control are attained 
through the exclusive metal, vent-spacing and 
pressing surface of Gross Star Plates. No grid 
plate liner is needed with any press. 











GRID PLATE: }x Gott 


BEHRSTOCK co 


t 
1700 S$ STATE ST CHICKGO 16. 1L oanuae. 66-6022 





LOT — TAG-O-LECTRIC 


for LAUNDRIES 


Use temporary identifica- 
tion from mark-in to wrap- 
ping. Now! Precision pow- 
er stapling, single or dou- 
ble. 
marked assorting bins. No 


Use permanent- 
looking for old marks, no 
hanging tickets. 


TEXTILE MARKING MACHINE CO., Inc. 
246 Walton St., Syracuse 2, N.Y. 


watcher 


@ This satisfied customer just discovered, as millions have 
before, that his shirt actually stayed crisp and comfortable 
from 9 in the morning to 5 in the evening— 
His laundrymaa could tell him it’s the Velvet Rainbow 
Starch that turns the trick. 

Velvet Rainbow full-bodied 
keeps them pliable and presentable all day long. Yet it costs 
only about | penny to do 5 shirts with Velvet Rainbow. 
Why not place a trial order today? 


VELVET RAINBOW® STARCH 


Guaranteed 50% Velvet Wheat 
Helps You Do Quality Work—Sell It Too 
THE HURON MILLING CO., 9 Park Place, New York 7, N. Y. 


and even longer. 


gives shirts consistency, 
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Florida. He succeeds Frank V 
Allen, who is now associated 
with the Riverside Laundry of 
Miami, Fla. 

As a research chemist, Mr. 
Egolf has been connected with 


STARCHROOM 


several prominent firms in the 
field. He studied at West Vir- 
ginia Wesleyan College and 
the Graduate School of Chem- 
istry at Florida State Univer- 
sity. 


U. S. Hoffman Plans Valeteria Expansion 


= &,. 


DRY CLEANING _ 

U. S. Hoffman Machinery 
Corporation, 105 Fourth Ave., 
New York, plans to offer its 
Valeteria, a mechanical 
chandiser, in 15 new 
markets within the 
months. 

This coin-operated 
machine is a 


mer- 
major 
next six 


vending 
telephone and 
locker combination that is run 
from a central switchboard in 
the laundry or drycleaning 


Westinghouse Air Brake 
Names A, T. Daignault 
Announcement has been 
made that Alexander T Daig- 
nault has joined Westinghouse 
Air Brake Company, Wilmerd- 
ing, Pa., in the newly created 
post of vice-president in charge 
\ graduate of Yale 
and the Harvard 


School of 


of finance 
University 
Graduate 
Mr. Daignault has 
ciated with the United States 
Rubber Company and Dewey 


Business, 


been asso- 


and Almy Chemical Company 
of Cambridge, Mass. 


Kallman Specialties Sold 

Mrs. Clara L 
sold Kallman Specialties Co., 
445 Second St., City, 
N. J., to Textiles & Detergents 
Corporation. The purchaser is 
continuing the business, now 
known The Kallman Divi- 
sion of Textiles & Detergents 
Corporation, at the ad- 
dress. There has no 
change in personnel. 


Kallman has 


Jerse wy 


as 


same 


been 


\ ha, 





plant. The customer uses the 
phone on the locker unit to 
call the operator at the plant, 
and the operator automatically 
locker for the 
tomer to deposit his clothes. 
Later in the same day, the cus- 
tomer pays the charge via the 
locker’s coin slot, the operator 
opens the locker, and the cus- 
takes 


opens a cus- 


tomer his clean 


Clothes 


out 


Two-Bath Method 
Described by Street's 


According to R. R 
Co. Ine., control of conductiv- 
ity supphes the “missing hnk” 
in the two-bath method. The 
Automatic Conductivity Con- 
trol Unit offered by this com- 


Street & 


pany consists of three principal 
components; electrode assem- 
bly, Solubridge controller and 
automatic water dispenser. 

The following directions are 
given by the company for its 
two bath method with conduc- 
tivity control: 

Charge the — filter 
with raw water before starting 
the cleaning; introduce this 
raw water into the suction side 
of the filter pump; use the 
formula for all fabric 
classifications; ignore relative 
humidity prior to and during 
cleaning 

Street's invites plantowners 
interested in this 
write to any of its field techni- 
cians or directly to R. R. 
Street & Co. Ine, 561 W. 


Monroe St., Chicago 6. 


system 


same 


process to 
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Elgin Sales Appointments 


Elgin Softener Corporation, 
Elgin, Ill, manufacturers of 
water conditioning equipment 
and water treating chemicals, 
announces the appointment of 
Stanley E. Kerr, Jr., as its rep- 
resentative in 
Texas. Mr. Kerr succeeds Gor- 
don Harwood who passed away 
recently. 

Frank Leonard is 
ciated with F. S. Crook Com- 
pany, 455 Paul Brown Build- 
ing, St. Louis, Mo., Elgin’s rep- 
resentative in Missouri, Kansas 
and southern Illinois. Eugene 
Carlson has joined F, H. Dunk 
Associates, 8905 Lake Avenue, 
Cleveland, the representative 
of the Elgin company in north- 
ern and central Ohio. 

The industrial sales engineer- 
ing services of these men will 
cover water conditioning equip- 
ment and water treating chemi- 
cals for every need, 


southeastern 


now Asso- 


Open House Held 

Chieago Dryer Company, 
2210 N. Pulaski Rd., Chicago 
39, held open house on August 
16 for approximately 
automatic 


225 oper- 
ators laundries 
and their families. Demonstra- 
tions of equipment and a ser- 
vice clinic were features of the 
event. 

Door prizes at the event were 
won by the following opera- 
tors: Mrs. William A. Fletcher 
of the Montrose-Ashland Laun- 
derette, Chicago; R. C. Davis 
of the Maywood Launderette, 
Maywood, Ill.; Joseph Hor- 
wath, Washateria, South Bend, 
Ind. 


of 


Brawner Wins Trip 


Cowles Chemical Company, 
Cleveland, announced that 
Walter G. Brawner, Cowles 
technical man, won a free trip 
for his wife and himself to the 
American Institute of Laun- 
dering convention in Los An- 
geles. Mr. Brawner led 
Cowles’ laundry department in 
for the 
He serves the 


waukee area. 


has 


sales past four years. 


Wisconsin-Mil- 
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Middlebrooks Completes 
Reorganization Program 


fy 


Since the death of Thomas 
B. Middlebrooks, president of 
the Middlebrooks Laundry 
Machinery Company, Birming- 
ham, Ala., the company has 
completed its semi-reorganiza- 
tion with the following officers: 
Gladys 8. Middlebrooks, presi- 
dent; W. G. Blair, vice-presi- 
dent in charge of sales; G. R. 
Whitaker, secretary; George 
Pickle, maintenance engineer. 

The election of W. G. Blan 
us vice-president and general 
manager of planning of instal- 
lations and production service 
was recently announced. Mr 
Blair, who has over 20 years of 
active experience in the laun- 
dry and drycleaning _ field, 
joined the company in 1950. 

The present program of the 
company is designed to expand 
its sales organization and main- 
tenance facilities to increase its 
coverage of Alabama and the 
other Southeastern states. As 
part of this program, the com- 
pany is moving to larger quar- 
ters at 816 Second Ave.. N., 
Birmingham, Ala 


Machine Accounting 


Three-fourths of the total 
working time in an average 
accounting operation is actually 
spent in filing, finding and 
preparation, states a new folder, 
released by Rand 
Inc. 

Waste motion of this type is 
reduced to a minimum, accord- 


Remington 


ing to the firm, through sound, 
functional tray design, to give 
the utmost in time and motion 
economy. Proper ledger imdex- 
ing systems, designed to 
achieve maximum speed and 
convenience will also produce 
savings, as do the use of the 
correct ledger forms, that fit 
into the integrated pattern of 
any business operation. 

information 


For further 
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about machine 


costs, 


accounting 
write Remington Rand 
Inc., 315 Fourth Avenue, New 
York 10, N. Y., for a free copy 
of booklet No. X1249 


Eclipse Buys Solenoid 


Eclipse Fuel 
Co., Rockford, Ill, 
cently acquired the Solenoid 
Valve Division of Wheaton 
Engineering Co., Wheaton, IIl., 
according to <A. Campbell 
Perks, president of Eclipse. 

Production of solenoid 
valves, to be listed as Eclipse 
Series “DO,” will begin in 
Rockford early in October. 
Valves range in size from *%&- 
inch to 1% inches; operating 
range from % inch 
water gauge to 150 pounds per 
square inch. The valves can be 


Engineering 


has re- 


pressures 


used for gas, oil and water sys- 
tems, 
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Timken Promotes Safety 


In an all-out effort to do its 
part in promoting safety on 
the nation’s highways, The 
Timken Roller Bearing Com- 
pany has curtailed all inbound 
and outbound truck traffic be- 
tween its plants, to 
customers, and from suppliers, 
between midnight, Friday, and 
midnight, Sunday. Only in ex- 
treme emergencies, when 
tomers’ production schedules 
would be seriously affected, are 
exceptions this 
of no weekend truck shipping 

The company, since maugu- 
rating this safety program, has 
received excellent 
from the many 
hauling for Timken, and from 
Production 

been unim- 


various 


Cus- 


made to rule 


cooperation 
trucking firms 


its) customers 
schedules 
paired, and 
have flowed 
efficiently from 
the customer 


have 
orders 
and 


bearing 
smoothly 


the plant to 


Butler Purchases Ayr-Mor Synthetic Unit 


Glen CC. Speakman, 
president of the Butler Manu- 
facturing 
City, Mo., 
chase of 
cleaning 


vice- 


Company, Kansas 
announces the pur- 
the Ayr-Mor dry- 


unit from Ayr-Mor 


a na 
Engineering 


Machinery Company 
Kling Brothers 
Works. Manufacture of — the 
units will begin shortly at the 
Butler Kansas City plant, ac- 
cording to Mr. Speakman 


New Tru Color One-Bundle Sideline Service 


“Supermarket service” — for 
six different —sidelines—dye- 
ing, glove cleaning, suede and 
leather cleaning and refinish- 
ing, water-repellent treatment, 


reweaving and flameproofing 


is now offered by Tru Color 


Dye Works 

Additional information 
be had from Tru Colos 
Works, 205 Sheffield 


Brooklyn, N. Y. 


may 
Dve 
Ave 
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EXTRACTOR 


Insist On A Bock 
and 
You Will Have The Best 
We have made Extractors 
Exclusively For 35 Years 


1 5” 17" 20” 


BOCK LAUNDRY MACHINE CO. 


TOLEDO 2, OHIO 


Sizes 











e “My husband Jim used to complain about his shirts 
said they felt harsh and uncomfortable, and wilted before 
the morning was half over. 

Then I found a new laundry to do his shirts. Now Jim 
says they feel comfortable and keep their fresh good looks 
all day long. The manager told me that it’s the starch they 
use that makes the difference.” 

You can rest assured, lady, that your laundry uses Velvet 
Rainbow Starch. Laundry operators from coast to coast 
say using it is the best w ay to get—and keep—shirt cus- 
tomers. Costs only about | penny for every 5 shirts. Order 
a shipment today. 


VELVET RAINBOW® STARCH 


Guaranteed 50% Velvet Wheat 
Helps You Do Quality Work—Sell It Too 


THE HURON MILLING CO., 9 Park Place, New York 7, WV. Y. 
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PAID ADVERTISEMENT 
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When ! told Miss Cassidy she should really ride the 
new Unipress R ic for producti - + » she evi- 


JOURNAL October 15, 1958 





* GREATER BULK 

* ADDED THICKNESS 

* SAME FELTED NAP 
and Snowy White Color 


INSIST ON Nashua Flannel 
for longer wear and better finishing 


Write today for free sample 











dently misunderstood. 





Testimonial to Wemple 


Harry D. Wemple, retiring secretary of the New 
York State Laundryowners Association, was honored 
by the Frontier Laundry District at a reception and 
dinner held August 11 at the Westbrook Hotel in Buf- 
falo. About 100 Jaundrymen and their wives joined to 
pay tribute to Mr, Wemple upon the completion of 57 
vears in the laundry industry. 

Toastmaster and general chairman for the dinner was 
Donald Whitbeck, president of the Frontier group. 
Among the speakers paying tribute to the guest of 
honor was Martin F. Hilfinger, president and general 
manager of the Associated Industries of New York 
State, Inc., who told of Mr. Wemple’s accomplishments 
on behalf of the Jaundry industry before the legislative 
bodies and commissions at the state capital. 

As a token of esteem, the Frontier group presented 
Mr. Wemple with a television set. 


DSIA Activities 


A series of fall regional meetings has been announced 
hy the Diaper Service Institute of America, The South- 
conference will be held November 1 at the Built- 
more Hotel, Atlanta; North Central, November 8, 
Hotel Statler, Cleveland; Northeast, November 22, 
Somerset Hotel, Boston. 

John <A. Shiffert, manager of the DSTA, 
nounced a new service, & management consultant pro- 
gram which will be staffed by a volunteer committee. 
Plantowners who request the service will be expected to 
pay only travel and hotel expenses. The first committee 
members will be volunteers from among the board of 
directors 

A foreign membership to the Institute has been au- 
thorized by the board of directors. The new classifiea- 
tion will cover memberships outside continental North 
America and the West Indies. 


east 


has an- 


Massachusetts Conference 


The Massachusetts Laundryowners’ Association will 
hold a fall conference at the Hotel Statler in Boston on 
October 23 and 24. Scheduled features include a show- 
ing of the AIL public relations film, “Every Day Is 
Monday,” a report on the latest laundry market survey, 


and a talk on sales training. 


Sold exclusively through leading jobbers. 


WET aber TEXTILE COMPANY, INC. 


Mill—Nashuva, N. H 
Sales Office- Empire State Building, New York 1, New York 


Safety Rules for Employees 

A 32-page manual just issued by the National Safety 
Council, called “Working Together for Safety,” con- 
tains instructions in safe work habits applicable to em- 
ployees in most plants. It includes general safety regu- 
lations and has special sections on machine operation, 
hand and power tools, fire prevention, materials hand- 
ling and related topies. 

A free sample copy and prices for quantities may be 
obtained from the National Safety Council, 425 N. 
Michigan Ave., Chicago 11, Il]. 


Idaho State Laundry & Dry Cleaners Association 
Bannock Hotel 
Pocatello, Idaho 


October 16-17, 1958 


Laundry and Cleaning Association of the 
Carolinas, Georgia and Florida 
Sheraton-Plaza Hotel 
Daytona Beach, Florida 


November 4-6, 1953 


Connecticut Launderers and Cleaners Association, Ince. 
Taft Hotel 
New Haven, Connecticut 
December 4-5, 1953 


Indiana Drycleaning and Laundry Institute 


Claypool Hotel 


Indianapolis, Indiana 


December 4-6, 1953 


National Institute of Rug Cleaning 
MeAllister Hotel and Miami Auditorium 


Miami, Florida 
January 15-18, 1954 


National Institute of Drycleaning 
National Guard Armory 
Washington, D. C. 
February 11-14, 1954 
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New Jersey Laundry and Cleaning [nstitute 
Essex House 
Newark, New Jersey 
February 25, 1954 


Mid-West Cleaners A Launderers 
President Hotel 
Kansas City, Missouri 
March 4—6, 1954 


Diaper Service Institute of America 
Conrad Hilton Hotel 
Chieago, Illinois 
March 21-24, 1954 


Texas Laundry & Dry Cleaning Association 
Austin, Texas 


March 25-26, 1954 


Massachusetts Laundryowners’ Association, Ine. 
Hotel Statler 
Boston, Massachusetts 
April 9-10, 1954 


Laundry & Cleaners Allied Trades Association and 
Laundry and Dry Cleaners Machinery Manufacturers 
Association 
Broadmoor Hotel 
Colorado Springs, Colorado 
April 27-30, 1954 


Linen Supply Association of America 
Edgewater Beach Hotel 
Chieago, Illinois 
April 29-May 1, 1954 


Pennsylvania Laundryowners’ Association 
Traymore Hotel 
Atlantic City, New Jersey 
April 29-May 1, 1954 


O¢ctuartes 


Matthew M. Aiken, 72. president of Pilgrim Laundry, Ine., 
Brooklyn, New York, died suddenly in Asheville, North Caro- 
lina. During the 53 vears Mr. Aiken spent at Pilgrim, he rose 
from operating employee to the position of president. He was 
also interested in civie and social work, serving on the board of 
directors of the Brooklyn Home for Aged Men and Women, and 
was a member of the Brooklyn Chamber of Commerce. Sur- 
viving is his wife 


William F. Beauton, past president of the Connecticut 
Launderers and Cleaners and head of the Non- 


pareil Laundry, New Haven, died recently. 


Association 


Severin J. Eberhardt, president of the Sanitary Laundry. 
Southington, Connecticut, died recently. Active in community 
affairs and laundry association work, Mr. Eberhardt was a past 
director of the Hartford (Connecticut) County Laundry Asso- 


ciation and of the Connecticut Launderers and Cleaners Asso- 
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FOR PACKAGE UNIT LAUNDRIES 
Key-Tag’s Model A-I5 


FLAG CHECKING 
‘SATII. 


® faster handling 
@ no “human error” 


@ use “green” labor 
FLEXIBLE—FITS YOUR PRESENT SYSTEM 
WRITE TODAY FOR FREE FOLDER 


KEY-TAG CHECKING SYSTEM CO. 


6505 HOUGH AVE., CLEVELAND 3, OHIO 


“PROFITABLE ALTERATIONS” 


In response to repeated demands—J0 pertinent 
articles taken from previous issues of The NA- 


TIONAL CLEANER & DYER have been pre- 


pared and reproduced in booklet form. 


MISTAKES IMPOSSIBLE 


These articles contain the necessary step-hy- 
step information (with accompanying photo- 
graphs) to aid your repair department to more 
“Profitable Alterations.” 


NATIONAL CLEANER & DYER 


304 East 45th St. New York 17, N. Y. 


Price onty 30¢ 


Shirts 
stay 
new 

looking! 


@ Shirts stay fresh-looking far longer when you wheel 
size them with Velvet Rainbow Starch. 

It gives shirts crisp good looks plus comfortable day- 
long wearability. It’s the Velvet Wheat in Velvet Rain- 
how that does the trick... the unmatched Velvet Wheat 
used only by the Huron Milling Company that adds 
pliability without harshness 10 al) shirts. 

Velvet Rainbow costs only about a penny for every 5 
shirts—and that’s a real bargain. 


VELVET RAINBOW® STARCH 


Guaranteed 50% Velvet Wheat 
Helps You Do Quality Work—Sell It Too 
THE HURON MILLING CO., 9 Park Place, New York 7, N. Y. 
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THE 
MARK 
RECORD 
SHEET 


is a great check against inaccurate 
marking. Records the marks used 
in all bundles; permits location of 
lot for all marks. 


Prevents duplication of marks; 
Avoids mixup of garments; 
Aids and simplifies sorting; 
Used in any marking system; 
Precludes thievery. 


Used for years by hundreds 
laundries. 


SAMPLES FREE 
(All shipments C.O.D. unless check 
accompanies order) 


Price, per thousand ...... $7.50 
5000 or more, per thousand, $6.50 
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304 East 45th Street 
New York 17, N. Y. 
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ciation. He was also a member of the American Institute of 
Laundering. Mr. Eberhardt is survived by his wife, sisters and 


a brother. 


Rennie B. Gordon, 75, founder of Eclipse Laundry, died 
on September 1 in Richmond, Virginia. Mr. Gordon, who was 
associated with the laundry for 55 years, is survived by his wife 
and daughter. 


Robert W. Henry, 75, died recently after a long illness. He 
was the proprietor of the Grand Laundry System, Providence, 
Rhode Island, until his retirement in 1946 


E. L. Hull, long active in the laundry industry in Connecticut, 
died recently. He purchased the Excelsior Laundry, Derby, in 
1904 and operated the establishment until 1942, when it was 
destroyed by fire. Mr. Hull’s survivors are his widow, a son and 
two daughters 


Frank L. Kendrick, 57, former co-owner and operator of the 
Franklin Laundry, Washington, D. C., died after a protracted 
illness. He was active in the Elks and in the American Legion. 
Surviving are his widow, his mother, a brother and a sister 


Joseph H. Kliegman, 61, former president of Kliegman 
Brothers, Inc., Brooklyn, New York, died recently at his summet 
home in Peekskill, New York. After 30 years of service with the 
laundry supply firm, Mr. Kliegman retired in 1951. He was a 
member of the Masons. He is survived by his widow, a son and 


a daughter. 


L. M. Klinedinst, a former vice president and director of 
The Timken Roller Bearing Company, Canton, Ohio, died of a 
heart ailment. Starting with the company in 1905, he rose to the 
position of director and vice-president in charge of sales, which 
he held when he retired in 1948. Mr. Klinedinst was also active 
in civie affairs in Canton. He is survived by a son, a brother and 


two sisters. 


Dennis H. Long, 70, president of Swiss Cleaners and Laun- 
dry, Danville, Illinois, died in an automobile accident on Sep- 
tember 25. A native of Louisville, Illinois, Mr. Long was active 
in civie affairs. He is survived by his wife, a son and his sister. 


Cornelius P. Mackey, 66, died recently after an illness of 
several months. Mr. Mackey was a supply salesman for over 30 
years with H. D. Taylor Co., in Troy, New York. He is sur- 


| vived by his widow. 


John Pellegrino, 66, proprietor of the New Mystic Laundry, 


| Medford, Massachusetts, died after a long illness. He is survived 


by his wife and eight daughters. 


Nathan Stein, 62, a founder and president of the North 
Avenue Laundry and Cleaners and the National Laundry and 
Cleaners, Milwaukee, died recently of a cerebral hemorrhage 
Mr. Stein was a founder and president of the Central Federal 
Savings and Loan Association and was active in community 
affairs. His wife, two daughters and a son survive. 


Andrew J. Tilley, former president of Sunshine Laundry 
Company and Munger’s Laundry Company, Chicago, died re- 
cently. Mr. Tilley served as president of the Chicago Laundry- 
men’s Club and as a director of the Chicago Laundry Owners 
Association during the 30-year period he was active in the in- 
dustry. He is survived by his wife and granddaughter. 


M. L. Warner, 62, former owner of American Laundry, Three 
Rivers, Michigan, died suddenly at Three Rivers Hospital, 


where he has been employed as head of the hospital’s laundry 
| service. He was a member of the American Legion. Mr. Warner 
| is survived by his widow, two sons, a daughter and a step- 
| daughter. 
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DIVIDENDS... in human lives 


ws 


BUSINESS EXECUTIVES! 
CHECK THESE QUESTIONS 





If you can answer “‘yes’’ to most of them, 
you—and your company—are doing a needed 
job for the National Blood Program. 


POUTIOOOC00 


HAVE YOU GIVEN YOUR EMPLOYEES TIME 
OFF TO MAKE BLOOD DONATIONS? 


HAS YOUR COMPANY GIVEN ANY RECOG- 
NITION TO DONORS? 


DO YOU HAVE A BLOOD DONOR HONOR 
ROLL IN YOUR COMPANY? 


HAVE YOU ARRANGED TO HAVE A BLOOD- 
MOBILE MAKE REGULAR VISITS? 


HAS YOUR MANAGEMENT ENDORSED THE 
LOCAL BLOOD DONOR PROGRAM? 


HAVE YOU INFORMED EMPLOYEES OF YOUR 
COMPANY'S PLAN OF CO-OPERATION? 


WAS THIS INFORMATION GIVEN THROUGH 
PLAN BULLETIN OR HOUSE MAGAZINE? 


HAVE YOU CONDUCTED A DONOR PLEDGE 
CAMPAIGN IN YOUR COMPANY? 


HAVE YOU SET UP A LIST OF VOLUNTEERS 
SO THAT EFFICIENT PLANS CAN BE MADE 
FOR SCHEDULING DONORS? 


Remember, as long as a single pint of blood 
may mean the difference between life and 
death for any American . . . the need for 
blood is urgent! 


NATIONAL BLOOD PROGRAM 


America’s blood bank needs more blood, now. Be a regular depositor and know 
that your dividend is saving a life of some American somewhere. 


It may be a soldier shot down in battle, suffering from shock. Or someone 
here at home, sick and in dire need of new blood to restore life. A mother in 
childbirth, or a child in an accident. 


America must give. America is you. Won't you call your Red Cross, Armed 
Forces or Community Blood Donor Center right now, for an appointment? 


GIVE 
f= ]Meole) >} 


.. give it again and again 
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CLASSIFIED DEPARTMENT 


10¢ a word for the first insertion and 8¢ a word for each subsequent, 


or bold face type 15¢ a word, first insertion, 


10¢ a word for subsequent, 


consecutive insertion of the same ad. Advertisements set in capitals 
consecutive insertions. Minimum charge—$2.00 (new or repeat). 


Help Wanted and Situations Wanted ads 5¢ a word for first insertion, 4¢ a word for each subsequent, consecutive 


insertion of same ad. Minimum charge $1.00 


(new or repeat). 


Capitals or bold face type—double these rates. 


Ads including full payment must be in our hands by the first of the month. Payment should 


accompany all orders. 
forwarded by us. 


Mail your box number replies to STARCHROOM LAUNDRY JOURNAL, 304 East 45th St., 
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LAUNDRIES and CLEANING PLANTS FOR SALE 





LAUNDRY PLANTS and DRYCLEANING PLANTS, 100°, PROPOSI- 
TIONS. New York, New Jersey, Connecticut, Pennsylvania. Other Sec- 
tions-WHERE DO YOU WISH TO LOCATE? RICHARD J. MULLER— 
Lic. Broker, 89-16 184 St., Jamaica 3, N. Y. Tel. REpublic 9-3016. 4646-2 


For Sale—Laundries, Drycleaning Plants, Rug Cleaning Plants in 
Metropolitan N. Y. C. area, Westchester, New Jersey, Connecticut, 
Pennsylvania. If interested in buying or selling, contact J. B. KANDEL, 
131-39 228th St., LAURELTON, LONG ISLAND, NEW YORK. PHONE: 
LAURELTON 8-3291. 9653-2 


SACRIFICING WELL ESTABLISHED MODERN LAUNDRY IN INDIANA. 
NO COMPETITION, EXCELLENT EQUIPMENT, PROFITABLE, $65,000 
GROSS. STABLE COMMUNITY. $19,000, TRULY A BARGAIN. ADDRESS: 
Box 203, STARCHROOM LAUNDRY JOURNAL. 2 


For Sale:—Laundry and drycleaning plant—central Sacramento Valley 
trea. Operates throughout county. Fixed revenue from commercial ac- 
counts equals 35° of gross. All equipment like new. Two boilers. An- 
nual gross $100,000, Price $90,000. Modern block building may be pur- 
chased or leased. ADDRESS: Box 286, STARCHROOM LAUNDRY 
JOURNAL. -2 


Family Looadey ond Linen Seonty plant.’ Resort area, upper New ‘York 
state. Real estate includes plant and 2-family house. Annual sales $100,- 
3-routes and retail store. Very low taxes. 


ADDRESS: 
-2 


000, can be increased 100%. 
Can be bought without real estate. Sacrifice due to illness. 
Box 315, STARCHROOM LAUNDRY JOURNAL. 


Laundry and cleaning plant in fertile farming valley in southern Cali- 
fornia, on transcontinental highway. Ideal winter climate. $100,000 gross 
income. Two boilers; American Sylon flatwork ironer; Automatic folder, 
all-metal Cascade washers. ADDRESS: Box 417, STARCHROOM LAUN- 
DRY JOURNAL. -2 


THRIVING LAUNDRY PLANT located in the Ft. Worth, Dallas, Texas 
area. Completely equipped with the latest American equipment, includ- 
ing Formatic shirt line; air conditioner. Doing over $110,000 business. 
This plant is a laundry owner's dream, needs no repairs or equipment 
replaced, it is exactly like you would like to equip a dream plant, so 
naturally it is a profitable business. This is one of those once-in-a-life- 
time opportunities. ADDRESS: Box 418, STARCHROOM LAUNDRY 
JOURNAL. 2 


FOR SALE—Only steam laundry, college town of 7,000. Modern and new 
equipment, on main drag college to town, with or without real estate. 
Reasonable down payment, carry balance. RETIRING. ADDRESS: Box 
419, STARCHROOM LAUNDRY JOURNAL. -2 


Laundry plant in Mid-Atlantic Seaboard state. Gross over $300,000. Com- 
pletely equipped with much new equipment. Price $200,000 includes 


land, trucks, equipment and land for expansion. ADDRESS: 
STARCHROOM LAUNDRY JOURNAL. -2 


buildings, 
Box 420, 


Laundry and cleaning plant, over 48 years successful operation by same 
owner. Located in growing town of 14,000, near Kentucky Dam and 
other Government power and atomic plants being constructed. Account 
of age and health want to retire. Long-time lease on building. ADDRESS: 
Box 421, STARCHROOM LAUNDRY JOURNAL. -2 


LAUNDRY AND DRYCLEANING PLANT, ESTABLISHED 30 YEARS. AN- 
NUAL GROSS $200,000. GOOD LEASE, 6 ROUTES, DRIVE-IN, NO 
UNION. WILL SELL ONLY AS GOING CORPORATION. M. A. TEAGUE, 

©. BOX 307, EVANSVILLE, IND. 422-2 


LAUNDRY PLANT AND PROPERTY, southwest Connecticut, $80,000 
yearly including DRYCLEANING BUSINESS. NEW EQUIPMENT. Retiring 
owner. Price $85,000. Reply: Box 423, STARCHROOM LAUNDRY 
JOURNAL. -2 


Laundry located in Massachusetts. Population serviced 40,000 people. 
Volume $100,000 yearly. Family and commercial work. Four routes. 
Established in 1889. Building located in center of city, ADDRESS: Box 
424, STARCHROOM LAUNDRY JOURNAL. -2 


Laundry established 35 years, large city, Massachusetts. Grossing $110,- 
000 yearly without advertising effort. Located in large industrial build- 
ing on ground floor 60 x 135, 5 trucks, operates in 8-mile radius, heavily 
populated area for expansion. Rent $223. Asking complete $60,000. 
Rendlog Sales Co., 1775 Broadway, New York, N. Y. Plaza 7-5345. 437-2 
Laundry and drycleaning with modern building, southern Massachusetts 
Cleaning and laundry sent out except wet and dry wash, profitable. 
Grossing $53,000 yearly plus $100 weekly from contract to wash 1,500 
Ibs. rags weekly. Asking complete including 3 trucks, $36,750. Rendlog 
Sales Co., 1775 Broadway, New York, N. Y. PLaza 7-5345. 438-2 
Laundry and drycleaning plant in southern Maine town of 16,000. Only 
laundry in town. Well-equipped. Drive-in call office. ADDRESS: Box 
439, STARCHROOM LAUNDRY JOURNAL. -2 
SACRIFICING COMPLETE LAUNDRY, 60 MILES FROM NEW YORK 
CITY IN ALL-YEAR RESORT AREA. CAPACITY $2,000. OWN WELL; 
OPPOSITE A. & P. SUPERMARKET. $10,000 AND LONG LEASE ON 
BUILDING. ADDRESS: Box 440, STARCHROOM LAUNDRY JOURNAL. -2 
Drycleaning and laundry plant, CENTRAL WEST TEXAS, sales last 12 
months $55,000. Truck-route, long lease. Volume could be doubled with 
additional routes. Priced to sell at $46,000, half-cash, balance easy terms 
to responsible party. ADDRESS: Box 445, STARCHROOM LAUNDRY 
JOURNAL. -2 








LAUNDRIES and CLEANING PLANTS WANTED 


WANTED — PLANTS — ALL KINDS —New York, New Jersey, Con- 
necticut. BUYERS WAITING —LIST YOURS, RICHARD J. MULLER, 
Lic. Broker, 89-16 184 St., Jamaica 3, N. Y. Tel. REpublic 9-3016. 4324-1 











PROFESSIONAL NOTICES 


CARRUTHERS’ BULLETIN—the statistical Bulletin for the laundry and 
cleaning industries—weekly sales reports—monthly cost trends and 
articles of timely interest. 64 Bulletine—$15 annually—check in advance 
1 yr. $13.50, 2 yrs. $25. John Carruthers & Co., Inc., 909 Little Building, 
Boston—a statistical organization affiliated with John Carruthers & Com- 
pany, Accountants and Management Consultants, Boston, Hartford and 
Washington. 201-27 











BUSINESS SERVICE 


Up to 20°/, more p from Sy d Shirt Units. Eliminate 
erratic timing devices and wasteful release operations. Average 2 or 3 
girl shirt unit can be Synchronized in one day. ADDRESS: Box 410, 
STARCHROOM LAUNDRY JOURNAL. -10 





Sooath 











SALESMEN WANTED 


ATTENTION SALESMEN:—STA*NU Corporation, the fastest growing 
company in drycleaning history, now has openings for proven pro- 
ducers. Over 1,500 quality cleaning plants have been licensed to use 
STA*NU. We are currently running the largest national consumer ad- 
vertising campaign in the history of the drycleaning industry. Millions 
of consumers are reading about STA*NU. The men we are looking for 
must not only be salesmen, they must be sales executives, qualified— 
after training—to assist their accounts in sales promotional campaigns, 
driver and counter girl training, incentive plans, etc. This is not an 
ordinary offering of a job! We are a young company with many execu- 
tive positions open that must be filled by the men in the ranks. If, at 
present, you are unable to accept a position with us pass this informa- 
tion on to a friend, he will thank you for it. Liberal draw and expenses. 
All replies strictly confidential. Write, giving your full background. 
SALES MANAGER, STA*NU CORP., 110 South Dearborn St., Chicago 3, 
Ill. 390-14 
LAUNDRY PRODUCTS SALESMAN—National manufacturer needs ex- 
perienced salesman with technical knowledge of laundry products to 
represent them in New York-Boston area. Prefer man familiar with this 
territory. Product sold through distributors. Salary, car furnished, paid 
expenses, and employee benefits. Write to Box 444, STARCHROOM 
LAUNDRY JOURNAL. -14 








When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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SITUATIONS WANTED 


EXECUTIVE many years experience in laundry management and dry- 
cleaning. Only interested in sound sizeable plant. Philadelphia area. 
Now employed, but available in reasonable time. ADDRESS: Box 291, 
STARCHROOM LAUNDRY JOURNAL. -5 
MAN 25 years experience coat, apron and linen supply industry, buy- 
ing, selling, organizing personnel, wishes to connect with firm in upper 
New York State or New England area, presently employed. Open for 
proposition. ADDRESS: Box 441, STARCHROOM LAUNDRY JOURNAL. 

5 
SUPERINTENDENT-MANAGER desires permanent connection with mod 
ern progressive plant. Thorough knowledge of all systems and depart- 
ments. Qualified to meet all requirements necessary to produce quality 
economically. Highest recommendations and references as to character 
and ability. Give details fully in reply to Box 442, STARCHROOM 
LAUNDRY JOURNAL. -5 











HELP WANTED 


Superintendent—For family laundry established quarter century in thriv- 
ing Delaware Valley area. Applicant must have ability to handle 
personnel successfully and possess complete knowledge of laundry 
production in all departments. Write stating all qualifications, refer- 
ences and personal data. ADDRESS: Box 389, STARCHROOM LAUNDRY 
JOURNAL. 7 


We have an opening for a young man who is ambitious and capable of 
supervising a laundry and drycleaning plant with 135 employees, doing 
all laundry services and commercial flat in a western Maryland town of 
40,000. Send references and salary expected. ADDRESS: Box 416, 
STARCHROOM LAUNDRY JOURNAL. 7 


dunt 





rary a 


Laundry and drycleaning p t wanted for moder- 
ately large plant, located in Virginia. An lient opportunity for 
qualified man, if personal references are good. Must be experienced, 
and pable of ing full ponsibility of producti and hiring 
and training help. Quality work is an absolute must. AIL graduate pre- 
ferred, wat must have at least five years practical experience. Good 
per ition for the right man. All replies confidential. Write 
tati all q lificati 1 data and salary expected, in first 
letter to Box 434, STARCHROOM LAUNDRY JOURNAL. 7 


Man capable of taking complete charge of cleaning and laundry plant 
in New England, Connecticut area. State age, qualifications and employ 
ment experience. ADDRESS: Box 435, STARCHROOM LAUNDRY JOUR- 
NAL. 7 


OPPORTUNITY TO EARN $10,000-15,000 A YEAR. For us, one of New 
England's leading Laundry-Dry Cleaning organizations, it takes a man of 
outstanding experience and stature. It takes a man with enough know- 
how to take over as General Manager of one of our several plants. It 
takes a man who can assume full charge of Production and Sales in a 
large well-established and rapidly expanding Laundry-Dry Cleaning 
plant. It takes a man who can produce efficient, effective plant opera- 
tion on one hand, and deliver steady increases in sales on the other. 
In short, it takes a man who knows how to manage a Laundry-Dry 
Cleaning plant from top to bottom. If you're that man, if you're looking 
for a lifetime job with peace of mind and financial security, write today, 
stating your qualifications. Write: Box 436, STARCHROOM LAUNDRY 
JOURNAL. 7 
Wanted:- Combination manager and superintendent, town of 50,000 in 
north Louisiana. Good opportunity for right man, can obtain interest in 
plant if desired. Apply: Ben Levy, Box 1587, Shreveport, Louisiana. 
443-7 


























DYEING 


MAJESTIC DYE HOUSE: GUARANTEED GARMENT DYEING. Fast colors, 
beautiful and bright. No wrinkles, easy to finish. Located centrally for 
fast service. Price list, color card, mailing material, free on request. 


MAJESTIC DYE HOUSE, 3920 West Armitage, Chicago 47, Ill. 314-12 


POWER PLANT EQUIPMENT FOR SALE 


54 x 216 WHITLOCK EVERDUR TANK WITH SUFFICIENT COILS TO 
FURNISH 6,000 GALLONS OF 180° WATER WHEN SUPPLIED WITH 
STEAM AT ZERO POUNDS PRESSURE AND 20,000 GALLONS OF 180° 
WATER WITH STEAM AT 100 POUNDS PRESSURE. CUMMINGS- 
LANDAU Laundry Machinery Co., 305 Ten Eyck Street, Brooklyn 6, 
mF 9953-36 
2—CLAYTON 25 H.P. OIL-FIRED BOILERS, LESS THAN FIVE YEARS OLD. 
GOOD FOR 100 POUNDS STEAM PRESSURE. COMPLETE WITH RETURN 
PUMPS. NEW YORK RIGGERS, 810 MEEKER AVE., BROOKLYN, N. Y. 

400- 36 


For Sale:—One new Model W-G 100 H.P. Clayton steam generator, gas- 
fired boiler, complete. This equipment has never been unpacked from 
original crating. Write: Keagler Brick Company, P.O. Box 9, Steuben- 
ville, Ohio. 406-36 














REPAIRS — PARTS — SERVICE 


REPAIR PARTS FOR ASHER IRONERS; GEARS ALL SIZES. Expert 
service men. Full line of Asher ironers, rebuilt by men who know 
how. BAEHR LAUNDRY MACHINE CO., 29 Calumet Street, Newark 5, 
N. J. 1228-37 











CARDING WIRE 


Curtain and Blanket 
36 Pleasant Street, 





CARDING WIRE: For 
INSON CO., 


G. W. ROB- 
3240-38 


Stretchers. 
Watertown, Mass. 








MACHINERY WANTED 


IMPERIAL LAUNDRY MACHINERY CO., 121 Greenpoint Ave., Brooklyn 
22, N. Y. EV. 9-6585, will purchase or help you sell your surplus equip- 
ment. Send for list or ask for representative. 9874-3 


WANTED—MONEL METAL WASHERS, all sizes, and any other laundry 
equipment, Interested in buying entire plants for export, highest prices 


paid. ADDRESS: Box 9879, STARCHROOM LAUNDRY JOURNAL. -3 





Wanted—American flatwork ironers, 54” Y-pocket washers, 50” and 54” 
Notrux extractors, and 54” American Perry Notrux extractors. Top cash 
prices paid. ADDRESS: Box 9972, STARCHROOM LAUNDRY JOURNAL. 

-3 


One- 


American Laundry, 


Must be bargains 
425-3 


to four-belt or motor-driven Monel washers 


1731 Main St., Joplin, Missouri 


Wanted :—Shirt button sewing machine and Bishop revolving metal shirt 
Laundra-Quick, 4000 Spring Grove Ave., Ohio 
426-3 


sorting bin Cincinnati, 








MACHINERY FOR SALE 


HAVERHILL LAUNDRY RETIRING FROM BUSINESS—WILLIAMS LAUN- 
DRY MACHINERY COMPANY IS THE SOLE LIQUIDATOR, selling al! 
their laundry equipment at BARGAIN PRICES and TREMENDOUS SAV- 
INGS TO YOU. EVERYTHING MUST GO! This machinery is MODERN 
UP-TO-DATE EQUIPMENT. ACT NOW; WRITE, WIRE OR ‘PHONE FOR 
COMPLETE LIST. WILLIAMS LAUNDRY MACHINERY CO., Inc., 37-16 
22nd Street, Long Island City 1, N. Y. Stillwell 6-6666. 405-4 


IMPERIAL LAUNDRY MACHINERY CO., 121 Greenpoint Ave., Brooklyn 
22, N. Y. EV. 9-6585, has available laundry and drycleaning equipment 
from several modern plants, some used only 3 years, Prices reasonable 
and terms extended. Write for our availability list without obligation. 

9873-4 


Baehr 
2240-4 





ASHER ironers 48 x 120—32 x 120. Rebuilt, big stock, terms. 
Laundry Machine Compeny, 29 Calumet Street, Newark 5, N. J 


REBUILT LAUNDRY AND DRYCLEANING MACHINERY — washers, 
extractors, ironers, presses, tumblers, filters, stills, boilers. Large 
stock on the floor READY FOR INSPECTION AND DELIVERY. Complete 
plants installed. IMPERIAL LAUNDRY MACHINERY CO., 121 Greenpoint 
Ave., Brooklyn 22, N. Y. 4400-4 


30” EXTRA DEEP AMERICAN or TROY EXTRACTORS, with NEW 
electrical equipment. EVANS AUTOMATIC SHIRT STARCHING MA- 
CHINE. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten 
Eyck Street, BROOKLYN 6, N. Y. 4753-4 


For Laundry and Drycleaning Machinery try the Keel Company, 7229 
N. Western Avenue, Chicago 45, 4661-4 


48 x 120’ ASHER FLATWORK IRONER. VERY ECONOMICAL MACHINE 
TO OPERATE. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten 
Eyck Street, Brooklyn 6, N. Y 4651-4 


40” TROY and TOLHURST, direct motor driven and belt driven ex 
tractors. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten 
Eyck Street, BROOKLYN 6, N. Y. 4755-4 


AMERICAN direct motor driven and belt driven 48” HUMATIC EX- 
TRACTORS. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten 
Eyck Street, Brooklyn 6, N. Y 6184-4 


6 AMERICAN 10 and 20 POUNDER, 2 COMPARTMENT AIRWAY 
TUMBLERS. CUMMINGS-LANDAU LAUNDRY MACHINERY CO,., 313 Ten 
Eyck Street, Brooklyn 6, N. Y 6292-4 


48” VIERSEN HIGH SPEED and 48” TOLHURST, DIRECT MOTOR 
DRIVEN EXTRACTORS. Ready for immediate CUMMINGS- 
LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck Street, Brooklyn 
& x: TF 4855-4 


Illinois 


delivery 


8 ROLL 120” AMERICAN and TROY IRONERS. REBUILT IN NEW 
MACHINE CONDITION. CUMMINGS-LANDAU Laundry Machinery Co., 
313 Ten Eyck Street, Brooklyn 6, N. Y 6799-4 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 





STARCHROOM 


LAUNDRY 


JOURNAL October 15, 1953 








MACHINERY FOR SALE (Cont'd) 





TROY and AMERICAN LATE TYPE 6-ROLL 120” STREAMLINED FLAT- 
WORK IRONERS. READY FOR IMMEDIATE DELIVERY. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6618-4 





30 x 120” and 36 x 120” WILLEY ROYAL CALENDER FLATWORK IRON- 
ERS. Quality production machines. Very reasonably priced. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6767-4 


AMERICAN and TROY 5 Roll 100” IRONERS, ironing goods on both 
sides in single pass. Can be arranged for return feed. CUMMINGS-LAN- 
DAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6766-4 


WOOD WASHERS REBUILT WITH ALL NEW WOODWORK AND 
EQUAL TO NEW IN EVERY RESPECT. 30 x 30”, 36 x 54”, 42 x 72” and 
44 x 84”. Ready for immediate delivery. CUMMINGS-LANDAU Laundry 
Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6661-4 


HIGH SPEED EXTRACTORS, AMERICAN 17” MONEX 15” and 17” 
BOCK 20” HOFFMAN WITH MONEL BASKET. CUMMINGS-LANDAU 
Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6864-4 


HANDY IRONERS, AMERICAN, TROY and POLAND single roll flat- 
work and small piece ironers. CUMMINGS-LANDAU Laundry Machinery 
Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6865-4 





AMERICAN and TROY 26” and 28” EXTRACTORS, BELT or MOTOR 
DRIVEN WITH NEW ELECTRICAL EQUIPMENT. READY FOR PROMPT 
DELIVERY. CUMMINGS-LANDAU IL dry Machinery Co., 313 Ten 
Eyck Street, Brooklyn 6, N. Y. 6868-4 
4 Tumblers, Ellis Drier Company, 48x120” Motor-driven with moter on 
top, three-pocket, three-door, late type machine. Price reasonable. 3198 
West Lake Street, Chicago 12, Illinois. 9146-4 











Five 42x64” AMERICAN MASTER CASCADE DOUBLE END DRIVEN 
MONEL WASHERS with 2 compartment, 2 door cylinders. IN EXCELLENT 
CONDITION. SOME EQUIPPED WITH NEW MOTORS and CONTROLS. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6910-4 





1S POUND AMERICAN AND HOFFMAN MONEL METAL OPEN END 
WASHERS, MOTOR DRIVEN and 36x30” HUEBSCH and HOFFMAN 
OPEN END TUMBLERS. CUMMINGS-LANDAU Laundry Machinery Co., 
313 Ten ee Street, etait fk oe 8078-4 





16x00” AMERICAN 41210 RETURN FEED FLATWORK IRONERS, MOTOR 
DRIVEN. PROSPERITY SUPER SPEEDSTER AND AMERICAN SUPER 
ZARMO 51” BODY PRESSES. VERY REASONABLY PRICED. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6914-4 





60” FLETCHER WHIRLWIND, 60” ZEPHYR AND 60” HOFFMAN OPEN 
TOP EXTRACTORS WITH MONEL AND STAINLESS STEEL BASKETS. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6916-4 
AMERICAN TILTOR 4 GIRL SHIRT UNIT. THOROUGHLY REBUILT IN 
NEW MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 9014-4 
a” ‘HOFFMAN AMICO, | FLETCHER WHIRLWIND and AMERICAN OPEN 
TOP MOTOR DRIVEN EXTRACTORS. READY FOR PROMPT DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6983-4 











5S WATERWAY COMBINATION WASHERS AND EXTRACTORS. PER- 
FECT MACHINE FOR BLANKETS, WOOLENS AND OTHER SPECIALTIES 
AS WELL AS COLORED WORK. CUMMINGS-LANDAU Laundry Ma- 
chinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 8075-4 





IMPERIAL Laundry Machinery Co., 121 Greenpoint Ave., Brooklyn, N. Y. 


Ev-9- 6585, has large stock of new and rebuilt equipment on floor ready 





for pection, 1 ble prices and terms; one year guarantee. 


Individual machines or complete plants for laundry, synthetic and 
petroleum drycleaning furnished. List the machines you have for sale 
with us, 9001-4 





AMERICAN 4 ROLL 100” and 120” STANDARD FLATWORK IRONERS, 
COMPLETE WITH VARIABLE SPEED MOTORS. NEW MACHINE GUAR- 
ANTEE. CUMMINGS-LANDAU Laundry Machinery Co., Brooklyn 6, 
N. Y. 9318-4 


48 x 126” AMERICAN MAMMOTH CASCADE WASHERS WITH NEW 
ELECTRICAL EQUIPMENT AND NEW 3, 6 or 9 COMPARTMENT 
STAINLESS STEEL CYLINDERS. CUMMINGS-LANDAU Laundry Ma- 
chinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 9368-4 


IMPERIAL LAUNDRY MACHINERY COMPANY, 121 Greenpoint Ave., 
Brooklyn, New York, EV-9-6585, has available American Notrux 54” 
extractor with two extra baskets, purchased new 1945, Troy Streamline 8- 
roll ironer, new 1942; American 8-roll ironer; American 6-roll ironer, Ellis 
54x120” 9-pocket stainless washer; American Cascade 42x84” washer, 
Troy 42x72” washer; American Tiltor shirt unit, Prosperity 4-girl unit 
and coat presses; Hoffman 42x90” tumbler; Huebsch 36x30” tumblers, 
Hoffman and American 48” and 60” extractors for laundries or cleaners, 
Hoffman 140F unit used two months; American 30x48” Petroleum unit 
with filter, still, etc., brand new, Prosperity synthetic cleaning unit, 
DDZ 60-pound synthetic unit; Columbia synthetic unit. 9069-4 


44 x 126” 4 COMPARTMENT 4 DOOR and 48 x 126” 6 COMPARTMENT 
6 DOOR PULLMAN GLIDE OUT TYPE CL WASHERS, WOODEN SHELLS, 
STAINLESS STEEL CYLINDERS, DIRECT MOTOR DRIVEN. IN EXCEL- 
LENT CONDITION. LOCATED IN PHILADELPHIA. CUMMINGS-LANDAU. 
305 Ten Eyck Street, Brooklyn 6, N. Y. 9983-4 


AMERICAN ZONE-AIR 4 COIL STEAM HEATED REVERSING TUMBLERS 
220 Volt, 3 phase, 60 cycle. CUMMINGS-LANDAU Laundry Machinery 
Co., 313 Ten Eyck Street, Brooklyn 6 N. Y. 9401-4 


6—44 x 84” Miller Laundry Machinery Co., two pocket all stainless 
steel motor driven wash machines, —Amerioan 6 roll 120” chest type 
flatwork ironer. Priced to sell. CHICAGO USED & NEW LAUNDRY 
EQUIPMENT COMPANY, 3128 WEST LAKE STREET, CHICAGO 12, 
ILLINOIS. NE 8-7763. 9669-4 


STAINLESS STEEL & woop LAUNDRY WASHERS, both new and rebuilt 
direct from manufacturer to you at great savings. Pictures and literature 
on request. Horwath Laundry Machinery Mfg. Co., 1002 South 13th St., 
Omaha, Nebraska. 170-4 


CUMMINGS-LANDAU NOW MAKING QUICK DELIVERIES OF NEW 
ALL WELDED STAINLESS STEEL CYLINDERS. REPLACE YOUR WORN 
CYLINDERS WITH CUMMINGS-LANDAU STAINLESS STEEL CYLINDERS 
WITH OUR PINCH AND FOOL PROOF DOORS AND ELIMINATE YOUR 
TEARING COMPLAINTS. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, , Brooklyn 6, N. Y. 9706- 4 


24 x 120” RETURN FEED SUPER IRONER, MOTOR “DRIVEN. PRICED 
RIGHT. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck 
St., Brooklyn ae 9725-4 





For Sale: 1—Used 44 x 84” ROBOT two pocket two ‘door ‘all stainless steel 
motor driven washer with automatic washman, 2—Used 42 x 96” Ellis 
motor driven all Monel washers; 1—Used 42 x 84” American Norwood 
all Monel motor driven washer, 1—Used 54” American Notrux extractor 
with two set containers. CHICAGO USED & NEW LAUNDRY EQUIP- 
MENT COMPANY, 3128 WEST LAKE STREET, CHICAGO 12, ILLINOIS. 
NE 8-7763. 9628-4 


HOPKINS TULL 2 and 4 DOOR COMBINATION CURTAIN AND 
BLANKET DRIERS. ABE COHEN METAL BLANKET WASHER COM. 
PLETE WITH SQUEEZE ROLLS. CUMMINGS- 


AU LAUNDRY MA- 
CHINERY CO., 305 Ten Eyck S St., Brooklyn 6, ms. Ee 9752-4 


PROSPERITY POWER CIRCLE 2 2 GIRL SHIRT UNIT CONSISTING OF THE 
FOLLOWING PRESSES:—COLLAR AND CUFF, BOSOM, YOKE AND 
TWO LAY SLEEVE PRESS. CUMMINGS-LANDAU Laundry Machinery 
Co., 305 Ten Eyck St., Brooklyn jo. 2. 9942-4 


HUEBSCH 25” COMBINATION HANDKERCHIEF AND NAPKIN IRONERS 
COMPLETE WITH FLUFFER AND TABLE, 4 CISSELL MASTER HOSIERY 
DRYERS, LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6 N.Y. 9943-4 


ZEPHYR HYDRAXTOR WITH 4 SETS OF CONTAINERS AND MOTOR 
DRIVEN PUMPING UNIT. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6. N. Y. 9944-4 


é “MOTOR DRIVEN BUTTON SEWING MACHINES, 8 MOTOR DRIVEN 
DARNING AND MENDING MACHINES. CUMMINGS-LANDAU Laundry 
Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 9946-4 


MONEL METAL WASHERS, AMERICAN CASCADE, 1 COMPARTMENT 
1 DOOR, MOTOR DRIVEN, 42 x 36”, 28 x 48”, 28 x 33”, 24 x 36”, 24x 
24”. REBUILT LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 
315 Ten Eyck Si Street, Brooklyn a MY. 231-4 


Wood aetediinn - and shells, replacements; any size “th new brass 
hinges and stainless steel trim, also new wood washers. ILLINOIS LAUN- 


DRY MACHINERY MFG. CO., INC., 3124 W. Lake St., Chicago 12, Il- 
linois. Nevada 2-2621. 188-4 


800 KEY-TAG BARS with 6 OR MORE 5” PINS ON SAME, CUMMINGS- 
LANDAU LAUNDRY MACHINERY CO., 315 Ten Eyck Street, Brooklyn 
me 232-4 
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MACHINERY FOR SALE (Cont'd) 


UNIPRESS LATEST MODEL 2 GIRL SHIRT UNIT, CONSISTING OF COM- 
BINATION COLLAR, CUFF AND YOKE PRESS, COMBINATION BOSOM 
AND BACKER AND 2 LAY SLEEVE PRESSES. EXCELLENT MECHANICAL 
CONDITION. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten 
Eyck Street, Brooklyn 6, N. Y. 9945-4 








PROSPERITY POWER CIRCLE AND UNIPRESS LATEST TYPE 4 GIRL 
SHIRT UNIT FOR COMPLETE MACHINE FINISHED SHIRTS. CUM- 
MINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck Street, Brooklyn 
6, N. TF. 9952-4 
42 x 42” A AMERICAN ee COMPARTMENT 3 DOOR MONEL METAL 
MOTOR DRIVEN BLANKET, CURTAIN AND WOOLEN WASHER, COM- 
PLETE WITH AUTOMATIC WATER TEMPERATURE AND MIXING 
VALVE. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
Street, Brooklyn 6, N. Y. 9950-4 








44 x 126” 4 COMPARTMENT 4 DOOR and 48 x 126” 6 COMPARTMENT 
6 DOOR PULLMAN GLIDE OUT TYPE CL WASHERS, WOODEN SHELLS, 
STAINLESS STEEL CYLINDERS, DIRECT MOTOR DRIVEN. IN EXCEL- 
LENT CONDITION. LOCATED IN PHILADELPHIA. CUMMINGS-LANDAU, 
305 Ten Eyck Street, Brooklyn 6, N. Y. 9983-4 





WOOD CYPRESS CYLINDERS and Fir replacement shells for any make 
washer direct from manufacturer to you. Horwath Laundry Machinery 
Manufacturing Co., 1002 So. 13th St., Omaha, Nebr. 187-4 





42 x 84” AMERICAN MASTER CASCADE MOTOR DRIVEN WASHERS, 
ONE WITH 4 NEW SLIDING CYLINDER DOORS WITH WEDGE LOCKS, 
OTHER WITH NEW CL CONTINUOUSLY HINGED PINCH PROOF AND 
FOOL PROOF CYLINDER DOORS. CUMMINGS-LANDAU Laundry Ma- 
chinery Co., 305 Ten Eyck Street, Brooklyn 6, N.Y. 288-4 





FOR SALE—CHEAP:—American cylinder flatwork ironer, 30 x 120”. 
See it running, $1,000. One Huebsch open-end 30” drycleaning tumbler, 
$275, marking machine, black and invisible; transformers, accessories, 
drycleaning and laundry checking and assembling reels, Prosperity and 
Ajax single lay sleevers. Parker Sno-White Laundry, Atlanta, Georgia 

309-4 


1-—Zephyr Hydraxtor with two containers, jib crane and hoist. 
reasonable. Chicago Used & New Laundry Equipment Co., 
Lake St., Chicago 12, Ill. 


Very 
3128 West 
326-4 


FOR SALE: —1—50” "AMERICAN NOTRUX power with two sets con- 
tainers, stainless steel curb; 1—50” Ellis Drier Co., NOTRUX extractor 
with two sets containers; 2—AMERICAN NORWOOD 42 x 84” two 
pocket all stainless steel motor driven washers with American fully auto- 
matic washman. CHICAGO USED & NEW LAUNDRY EQUIPMENT CO., 
3128 W. Lake St., Chicago 12, Ill. 328-4 





2-ROLL 100” COLUMBIA and 120” RETURN FEED IRONERS, MECHANI- 
CALLY EQUAL TO NEW. CUMMINGS-LANDAU Laundry Machinery Co., 
307 Ten Eyck St., Brooklyn 6, N. Y. 329-4 





For Sale:—Hoffman unit washer, filter, extractor, tumbler, still and two 
500-gallon tanks, motor-driven and only two years old. Best offer buys 
the unit. Whisler’s, 531 Broadway, Hanover, Pa. 386-4 


1—LATEST TYPE HOYT SOLVO- MISER. IN EXCELLENT CONDITION. 
USED LESS THAN ONE YEAR. $750.00. AJAX CLEANERS, N.E. Cor. 
34th & WALLACE ST., PHILADELPHIA, PA. 391-4 


36 x 54” AMERICAN CHAMPION; 36 x 64” AMERICAN MASTER CAS- 
CADE MOTOR-DRIVEN MONEL WASHERS, 2-POCKET, 2-DOORS. 
CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck Street, 
Brooklyn 6, N. Y. 401-4 
LATEST TYPE AMERICAN SUPER ZARMO BODY PRESS UNIT; 1—MODEL 
51” PRESS and 2—MODEL 106A MUSHROOM PRESSES. CUMMINGS-LAN- 
DAU Laundry Machinery Co., 305 Ten Eyck Street, Brooklyn 6, N. Y 

402-4 
NATIONAL CASH REGISTER BOOKKEEPING MACHINE, GOOD FOR 
27 ROUTES; 10 CLASSIFICATIONS; 99 BUNDLE NUMBERS; 999 LOT 
NUMBERS; CAPACITY UP TO 991 POUNDS and $99.99. MODEL A-2297 
(6) ST. CUMMINGS-LANDAW Laundry Machinery Co., 305 Ten Eyck 
Street, Brooklyn 6, N. Y. 403-4 


40” AMERICAN OPEN TOP EXTRACTOR WITH MONEL BASKET AND 
40” TROY MERCURY EXTRACTOR WITH COPPER TINNED BASKET. 
CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck Street, 
Brooklyn 6, N. Y. 404-4 
Pennpeite 6A @xycieening anit, thoroughly rebuilt and in first-class 
operating shape. Also full line of w tors, stills and filters 
for drycleaners. Louis D'Angelo, 1070 - 66th Street, Brooklyn 19, N. Y. 
City. Phone: SHore Road 5-6410. 408-4 
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It Pays To Shop American 
For Used Equipment 


Factory Rebuilt Machinery Put in Top Working Con- 
dition by American Experts...Guaranteed For 6 Months! 


The exact machine you're looking for is waiting for you 
at American! Our huge selection includes laundry and 
dry cleaning equipment of all types and sizes—large 
and small volume, manually operated to completely 
automatic. 


American designs and builds the highest quality laun- 
dry and dry cleaning machinery—so naturally our ex- 
pert engineers and machinists know how to rebuild 
equipment for maximum dependability and ovtput. 
American also has available for your inspection many 
bargains in “As Is’’ equipment. Whatever you need— 
American has it. Shop American first. 


Presses 
Shirt Finishing 
Units 


Washers lroners 


Extractors 
Tumblers 


LAUNDRY MACHINERY C 


48 x 126” American Mammoth Cascade washer, 9-pockets, AC current, 
in excellent shape. Also a full line of lier washers, large extract 

and ironers. Louis D'Angelo, 1070 - 66th St., Brooklyn 19, N. Y. Phone: 
SHore Road 5-6410. 409-4 


Prosperity shirt sleeve pr press, Model 1025PO, $175; two American double 
sleevers, $15 each, two Prosperity mushroom presses, Model 219PO, $100 
each, Prosperity wearing apparel press, Model 451S, $175, four Na 
tional marking machines, 8-character, hand powered, $50 each, Hoffman 
XCO56 drycleaning press, $125; Hoffman XW12 mushroom drycleaning 
press, $100, Cissell steam-air finisher, $65. The Crystal Laundry Co., 
Cumberland, Maryland. 411-4 





American combination shirt folding and Reng. table, 
collar expansion device, $65 


electric heated 
Laundra-Quick, 4000 
427-4 


foot-operated, Price 
Ohio 


Spring Grove Ave., Cincinnati, 


Hoffman Monowash unit consisting of three 25 lb 
extractor and one 36” 
drive-in, 
Corby’s Enterprise Laundry, 


FOR SALE:—42” x 96” Henrici washer; 36” x 72” American condition 
ing tumbler with conveyor to feed flatwork ironer, 120” 
cylinder ironers, tumblers and shirt 


washwheels; one 20 
tumbler. Ideal unit for individual bundle washing 
or family laundry. Excellent condition, good buy 


27 Summit Ave., N. J 428-4 


in store, 


Inc., Summit, 


two 30” x 
miscellaneous extractors, 
units. Many bargains. Mr. E. T. Sherwin, 
740 N. Rush St., Chicago 11, Il 


washers, 
American Linen Supply Co., 
429-4 


FANTOM-FAST MARKING MACHINES (5), AIR-OPERATED. 
CONSIDERED. WHYTE’S ENTERPRISE LAUNDRY, 
LYNN, MASS. 


ANY OFFER 
83 WILLOW ST., 
430-4 


30” x 48” 
filter, 


American drycleaning washer for 
American No-Elfort handkerchief press; 48” Purkett 
tumbler. All 220 V, 3 phase, 60 cycle; | set 2 Hoffman puffers, 
condition. MANHEIM LAUNDRY COMPANY, 
Philadelphia 44, Pa 


140 F, 1300-gallon Butler 
shake-out 
all good 
5344 Germantown Ave., 

431-4 


NOTRUX 50” AMERICAN EXTRACTOR complete with four halves and 
l-ton hoist new in 1946. H. Kar! Steiner, 3015 S. Herman St., Milwaukee 
7, Wis 432-4 


MONEL METAL WASHERS, AMERICAN CASCADE, 1 COMPARTMENT, 
1 DOOR, MOTOR-DRIVEN; 30 x 48”, 28 x 33”, 24 x 36”, 24 ~ 24”. 
REBUILT LIKE NEW. CUMMINGS-LANDAU LAUNDRY MACHINERY 
CO., 305 Ten Eyck St., Brooklyn 6, N. Y 433-4 
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are designed to comply 
with City and State 
Safety Codes 


INLET SOLENOID 
VALVE 


1%)” CO 
WATER FILLER PIPE 


PIN TRAP 
OPTIONAL AT NO 


EXTRA COST 


WLET SOLENOID 
VALVE 


SIPHON 
BREAKER 


, We 
REVERSING MOTOR 


14” HOT 


WATER FILLER PIPE 


2” OVERFLOW 


2” ELECTRIC 
DUMP VALVE 


All component parts of Cook 
Washettes are available 


nationwide. 


You'll find it generally conceded that the safety code 
requirements for open-end washers in New York, Chicago, 
Los Angeles, and the state of Wisconsin probably are the 
most rigid of all... yet Cook Washettes, with nothing more 


than standard equipment, pass them all with flying colors! 


Look at that bach... 


SIMPLICITY ITSELF 


THIS JS IMPORTANT TO YOU, the purchaser of open-end 
washers regardless of where you operote. Meeting these 
‘toughest’ of all code requirements means that Cook Wash- 
ettes give extra safety, extra economy, extra efficiency. . 

with the chance of requiring extra equipment to meet local 
code requirements reduced to a minimum. Yet Cook Wash 
ettes are easiest to operate, simplest in construction, easiest 
to maintain. Don't you want washers that give you all of 
this plus a background of long years of service to thousands 


of operators over the world. .at no extra cost! 


Shown: 25 Pound Fully Automatic 
Cook Washette 


fe 64 





Lets look at OPEN POCKET 
cleaning. _ ways! 


What H-3e oPeN POCKET What OPEN POCKET ¢ 
cleaning 's — Means 
lifting mips 
top of the 
° dividers 


eaning 


rapidly Fe 
In drying, ee : “ 
allows 9 e th Passes freely 


© air is never tions. er to : 
eer dividers OF sie thoroughly Codorize 
cyt ’ 


e 





No matter how you look at the 
Hoffman H-JET-IV you still come up with the most 
practical, the most modern, the most economical method of cleaning garments. 


3 Single or two-bath models. 30 and 60- 

Only the HOFFMAN H-JET pound capacities. Automatic or manual 

gives you ALL these features: control. Available as “cold” units with 
——- | separate recovery equipment. 


> 


! 
' 
| 
5 


* Open pocket cleaning 

* Wash-extract-dry in one 
operation 

* “Set Balancing” for super-speed 
extraction 

% Modern design and engineering 


Compare the Hoffman H-Jet-lV against your pres- 
ent equipment or any other drycleaning equipment. 


For more details call your Hoffman representative. 
Ask him for a free copy of Bulletin A-931 that 
gives you more details on the Hoffman H-Jef. FOR PERCHLORETHYLENE SOLVENT 


TOPS IN VALUE & ..- SINCE 1905 
Ro : 
EORTC Ee: _ /, 


U. S. HOFFMAN MACHINERY CORP. 105 FOURTH AVENUE, NEW YORK 43, N. Y. 





